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/  The  current  has  turned  in  the  windy  city. 

/  We  just  took  off  with  the  total  circulation  lead 
f  and  our  lead  in  city/suburban  circulation  has 
soared  to  49,401.  The  reason?  Our  crew  has 
put  together  a  newspaper  whose  concise,  crisp, 
visual  style  and  penetrating,  relevant  editorial 
content  have  captivated  a  megapolis.  The 
1  result:  an  enviable  circulation  lead.  You  can 
\  bet  now  that  we’re  up  there,  we’re  not 
\  changing  course. 


Source:  Audit  Bureau  of  Circulations  statements  for  6  months  ending  3-31  >71 


And  that's  good 


Good  for  The  Light  and  good  for  our  readers,  because  everyone  knows  that  names  make  news 
and  in  our  business  that's  what  it's  all  about. 


Ed  gets  around  and  knows  an  amazing  number  of  folks  in  San  Antonio — big  and  small — and  it 
seems  like  all  of  them  have  something  interesting  or  amusing  to  tell  him  about  people  for  his 
Sunday  column,  "Around  the  Plaza  " 


Ed's  completely  bilingual,  and  that  helps  a  lot  in  the  country's  15th  largest  city  where  nearly 
half  of  Its  citizens  speak  Spanish 


Ed  s  a  great  hand  with  a  news  story  too  Almost  everyone  talks  to  him  more  than  they  would  to 
the  average  reporter  Ed  Castillo  is  another  good  reason  why 


2  out  of  3  readers  of  San  Antonio  daily  and  Sunday  newspapers  read  The  Light. 

TR^^fOGfllT  S.UO 

SAM  AMTONIoCDCD'  TEXAS 

Nationally  Represented  by  Key  Market  Advertising  Representatives.  Inc. 


WILL  ROGERS  would  have  swallowed  his  gum!! 


NOW!  There's  a  PORT! 


Pictured  left 


Tulsa  Port:  Newsprint,  in¬ 
cidentally.  The  port  is  now 
open,  and  the  entire  canal 
was  dedicared  June  4th, 
with  notional  luminaries 
officiating. 


TERRIFIC  TULSA! 


“Oil  Capital  of  the  World”.  So,  now 
paraphrasing  Will  Rogers,  It’s  been 
in  the  papers,  and  the  Barge  Boom 
is  on  in  Tulsa.  Load  your  sales 
stories  in  the  Newspapers  that 
cover  more  than  100%  of  Tulsa 
homes,  and  carry  more  ad  lineage, 
by  more  than  10,000,000  lines, 
than  any  TWO  newspapers  in 
Oklahoma! . . . 


WE'VE  BEEN  TELLING  YOU!... 
for  over  5  years!  Tulsa!  Port!  Barge 
Boom!  Well,  if  you  need  proof,  see 
above!  Access  to  the  sea  gives 
Tulsa  TOTAL  transportation,  and 
makes  the  market  one  of  the  most 
prosperous  in  America!  It  means 
diversified  industry  . . .  Computer 
and  communications,  aviation 
manufacturing,  shipping  ...  in  the 


CJljie  tJuIisa  tJribfutiJC 


The  Oil  Capital  Newspapers 

morning/evening/Sunday 

Two  independent  and  Separately 
Owned  Newspapers 

represented  nationally  by 
_ _  BRANHAM-MOLONEY 


Complete  Coverage 
of  the  40  county 
4  Billion  Dollar 


Magic  Empire! 


Dry  Mat  could 
do  the  job  for 
all  letterpress 
applications, 
that’s  all 
we’d  make! 


BUT,  WE  DON’T 

For  most  newspaper  and  commercial  work  there  are 
no  finer  mats  than  Certified  Syndicate  or  Newspaper. 
But,  where  conditions  are  trying  or  the  standards  of 
reproduction  are  far  beyond  the  range  of  a  standard 
type  mat  for  commercial  work.  Certified  Blue 
Ribbon  Mats  or  Silvertone  should  be  your  choice. 
These  mats  are  particularly  suited  for  baking  on  the 
form;  they  have  a  specially  treated  surface  which 
molds  to  unusual  depth  and  retains  the  impression 
under  all  conditions. 

To  select  the  mat  best  for  your  operation,  may  we 
suggest  you  contact  us  or  your  local  Certified  Dry 
Mat  salesman.  At  Certified,  you  have  a  choice. 


Ccrtiiitid  Dry  Mat  Corp.,  Dept.  P,  555  Fifth  Ave.,  New  York,  N.Y.  10017 

CERTIflED  DRY  MATS 

Used  as  the  standard  of  excellence  since  1924 


EDITOR  &  PUBLISHER  CALENDAR 

AUGUST 

15-17 — Texas  Daily  Newspaper  Association.  Holiday  Inn,  Amarillo. 

15-18 — New  England  Association  of  Circulation  Managers  sales  conference. 

Mount  Washington  Hotel,  Bretton  Woods,  N.H. 

15-19 — Canadian  Weekly  Newspaper  Association.  Hotel  Vancouver,  Van¬ 
couver,  B.C. 

15-20 — Newspaper  Association  Managers  Inc.  Aqua-Marine  Lodge,  Avon 
Lake,  Ohio. 

22-25— Association  for  Education  in  Journalism.  University  of  South 
Carolina,  Columbia. 

22-25 — American  Society  of  Journalism  School  Administrators.  University 
of  South  Carolina. 

27-28 — UPl  editors  of  Oregon  &  Washington.  Sun  River,  Ore. 

27-28 — Newspaper  Advertising  Executives  of  the  Carolines.  Blockade  Run¬ 
ner,  Wilmington,  N.C. 

27-31 — Canadian  Circulation  Managers  Association.  Jasper  Park  Lodge, 
Jasper,  Alberta. 

SEPTEMBER 

9-M — Pennsylvania  Newspaper  Publishers  Association.  Classified  clinic. 
Hershey  Motor  Lodge,  Hershey,  Pa. 

1 1 — Minnesota  Associated  Press.  Island  View  Lodge,  International  Falls. 
11-12 — Illinois  Daily  Newspaper  Markets  retail  advertising  sales  seminar. 
Holiday  Inn  East,  Springfield,  III. 

11- 12 — Ohio  newspaper  classified  clinic.  Pick-Ft.  Hayes  Hotel,  Columbus. 

12- 14 — New  York  State  Publishers  Association.  Holiday  Inn,  Rochester. 
12-14 — Pennsylvania  Newspaper  Publishers'  Association  labor  clinic.  Hershey 

Motor  Lodge,  Hershey,  Pa. 

17-18 — UPl  editors  of  Pennsylvania.  Holiday  Inn  Town,  Harrisburg,  Pa. 
17-19 — Maryland-Delaware-D.C.  Press  Association.  Beach  Plaza  Motel, 
Ocean  City,  Md. 

17- 19 — Marine  Corps  Combat  Correspondents  Association.  Mission  Valley 
Town  &  Country  Motel,  San  Diego. 

18 -  Hoosier  State  Press  Association.  Holiday  Inn,  Indianapolis. 

19- 22 — International  Newspaper  Promotion  Association — Southern  region. 
Williamsburg  Lodge,  Williamsburg,  Va. 

19-22 — Western  Classified  Advertising  Association.  Denny's  Imperial  Ha¬ 
waii  Hotel,  Honolulu. 

22- 24 — ANPA-SNPA  Key  Executives  Conference.  Marriott  Motor  Hotel, 
Atlanta. 

23- 26 — ^West  Virginia  Press  Association.  Oglebay  Park,  Wheeling,  W.Va. 

24- 25— Texas  Press  Association  advertising  conference.  Camelot  Inn,  Waco, 
Tex. 

25- 26 — North  Dakota  Associated  Press.  Town  House  Motor  Hotel,  Bismarck. 
25-26 — Advertising  Executives  Association  of  Ohio  Daily  Newspapers.  Pick- 

Fort  Hayes  Hotel,  Columbus 

25- 26— Illinois  Associated  Press  Editors  Association.  Blackstone  Hotel,  Chi¬ 
cago. 

26- 27 — Allied  Daily  Newspapers  of  Washington,  Westward  Hotel,  An¬ 
chorage,  Alaska. 

26-29 — International  Newspaper  Promotion  Association — eastern  region. 
Le  Chateau  Champlain.  Montreal. 

26-Oct.  8 — API  circulation  managers  seminar.  Columbia  University,  New 
York. 

30-Oct.  2 — Interstate  Advertising  Managers  Association.  Holiday  Inn,  At¬ 
lantic  City,  N.J. 

OCTOBER 

1-2 — Ohio  Newspaper  Association  management  seminar.  Stouffer's  Uni¬ 
versity  Inn.  Columbus. 

3-5 — Central  States  Circulation  Managers  Association.  The  Abbey.  Lake 
Geneva,  Wis. 

3- 8 — Newspaper  Food  Editors  Conference.  Drake  Hotel,  Chicago. 

4- 6— United  Press  International  Editors  Conference.  Illkal  Hotel,  Honolulu. 

6- 8 — Newspaper  Advertising  Executives  Association  of  Canada.  Mt.  Royal 
Hotel,  Montreal. 

7- 9 — Illinois  Press  Association.  Hotel  St.  Nicholas,  Springfield,  III. 

9- 10 — Kansas  Daily  Newspaper  Advertising  Meeting.  Holiday  Inn  Down¬ 
town,  Topeka. 

10- 12 — Ohio  Circulation  Managers  Association.  Neil  House  Motor  Hotel. 
Columbus. 

10-16— National  Newspaper  Week. 

10-22 — API  seminar  for  advertising  executives  (newspapers  under  75,CX3(} 
circulation).  Columbia  University,  New  York. 

12-16 — International  Newspaper  Promotion  Association — western  region. 
Princess  Kaiulani  Hotel,  Honolulu. 
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The  exclusive  adult  readership 
of  The  Philadelphia  Sunday  Bulletin 
would  fill  every  hotel  room  in 
New  York  City  6  times. 

Add  787,000  Philadelphians. 
Add  The  Sunday  Bulletin. 


IMPORTANT  NOTICE! 


CATCH-lines 

By  Lenora  Williamson 


Effective  August  28, 1971, 

Editor  &  Publisher  magazine 
will  be  printed  OFFSET! 

If  you  have  advertising  space  scheduled,  or  are 
planning  to  use  space  in  the  August  28,  1971 
and/or  subsequent  issues,  this  is  to  advise  you 
that  Editor  &  Publisher  is  changing  printing 
processes  from  letterpress  to  offset. 

Preferred  advertising  materials  are  NEGATIVES 
(right  reading,  emulsion  side  down). 

Acceptable  conversion  materials  include  other 
negatives,  original  copper  engravings  (mounted) 
or  other  letterpress  plates,  including  mounted 
electros  ...  or  reproduction  proofs,  camera-ready 
art,  Scotchprints,  or  Brightypes. 

Recommended  screen  for  black-and-white  or 
color  advertising  using  halftones  or  bendays  is 
120  to  133. 

Please  provide  proofs  with  all  advertising,  and  two 
sets  of  progressive  proofs  with  color  advertising. 


LO\y  CRIME  STATS  SHOT  ALL  TO  HELL  was  the  tell-it- 
like-it-is  page  one  banner  from  Eli  Isenberg,  publisher  of  the 
Monterey  Park  (Calif.)  Progress. 

And  The  Unsatisfied  Man,  Colorado  journalism  review,  nomi¬ 
nated  two  head  winners  in  its  “Laurels  &  Hardlies”  for  the 
story  about  a  born-loser  burglar  who  (1)  tried  to  enter  an 
Aspen  pharmacy  through  the  chimney,  (2)  got  stuck  in  same 
for  six  hours,  (3)  was  discovered  by  employes  who  saw  feet 
dangling  in  the  fireplace,  and  (4)  had  to  be  extricated  from 
above  by  lawmen  in  the  town’s  cherry  picker.  The  Aspen  Times, 
on  hand  to  record  developments,  banner  headed:  “Police  Put 
Damper/On  Chimney  Caper.”  Topper  was  the  Grand  Junction 
Sentinel's  “Light  My  Fire.  .  . 

*  *  * 

“SOCL\L  CLIMBERS”  observed  the  Newark  Star-Ledger 
head  for  a  story  about  how  Buckingham  Palace  grounds  were 
sealed  off  and  tracker  dogs  sent  in  after  a  motorist  reported 
seeing  someone  scaling  the  high  garden  wall.  The  prowlers 
turned  out  to  be  three  teenagers  who  only  wanted  a  closer  look. 
Said  a  police  spokesman:  “We  let  them  go  after  giving  them 
a  severe  telling  off.” 

*  *  «■ 

HERE  THERE'S  LIFE  .  .  .”  is  written  quite  appropriately 
by  Hope  Strong  of  the  Lima  (Ohio)  News.  And  title  wise  is 
Berta  Mohr’s  syndicated  “Mohr  About  Fashion.”  The  weekly 
news  release  from  Jane  Reed,  clothing  and  textiles  specialist 
at  the  llniversity  of  Delaware,  comes  with  the  heading,  “It 
.Seams  to  Me.” 

*  *  * 

“A  FUNNY  THlN(i  HAPPENED  on  the  way  to  the  hospital 
this  morning.  .  .  .”  That  was  the  way  William  Kling,  eissistant 
Washington  correspondent  for  the  Chicago  Tribune,  told  of  his 
wife’s  giving  birth  in  the  family  car  at  a  hospital  entrance. 
William  Jr.  was  delivered  by  obstetrical  nurses  minutes  after 
the  Klings  arrived  at  the  Alexandria,  Virginia,  hospital.  “Very 
traumatic,”  the  father  said  of  the  event  and  then  professionally 
thought  up  a  headline:  “Birth  in  a  bucket  seat.” 


There  will  be  no  change  in  page  size,  column  width 
or  depth,  and  deadline  dates  will  not  be  affected. 

Production  charges  at  publisher’s  cost  (not 
commissionable)  will  be  made  for  enlargements 
or  reductions  from  letterpress  plates,  photos  or 
continuous  tone  copy  requiring  screening,  finished 
artwork  requiring  combination  line-and-halftone 
strip-ins,  enlargements  or  reductions  from  film 
positives,  or  from  artwork  requiring  combination 
work. 

For  additional  information,  contact: 


IT  HAD  TO  HAPPEN  observed  columnist  Barney  Glazer 
after  he  wrote  this  item:  “A  femme  star  who  talks  faster  than 
a  machine  gun  fires  will  play  a  mute  in  her  next  film.  Sort  of 
tongue  in  check.”  The  San  Gabriel  Valley  Tribune  ran  it  as 
“Sort  of  tongue  in  cheek.”  Observed  the  columnist  philosophi¬ 
cally,  “Checkmate!” 

*  *  » 

A  DIM  VIEW  OF  FASHION  JOURNALISM  was  taken  by 
the  great  designer  Schiaparelli,  now  living  quietly  in  Paris, 
during  an  interview  with  columnist  Eugenia  Sheppard.  “Ex¬ 
tremely  dull,”  she  pronounced.  Of  fashion  photography:  “If 
they  want  to  show  sports  clothes  they  take  a  girl  to  Africa,  or 
Siberia.  That’s  not  fashion.”  Schiaparelli,  noted  Eugenia,  made 
her  fortune  by  “being  caustic  and  amusing  in  an  era  when 
almost  everyone  else  was  all  sweetness  and  light.” 


Ferdinand  C.  Teubner 
Advertising  Manager 
Editor  &  Publisher 
850  Third  Ave., 

New  York,  N.Y.  10022 
(212)  752-7050 


Miss  Bernadette  Borries 
Advertising  Production  Manager 
Editor  &  Publisher 
850  Third  Ave., 

New  York,  N.Y.  10022 
(212)  752-7050 


*  *  * 

A  FELLOW  WHO’S  BEEN  RIDING  A  HORSE  through 
downtown  St.  Paul,  Minnesota,  was  warned  by  a  policeman 
that  he  could  be  arrested  for  disorderly  conduct  and  disturbing 
the  peace.  Young  owner  Thomas  Mudek  said  his  horse  “Sugar” 
likes  city  traffic,  stops  at  red  lights,  moves  through  tie-ups  faster 
than  cars,  and  “tickles  the  daylights  out  of  youngsters,  some 
of  whom  have  never  seen  a  horse  before.”  For  the  AP  report 
of  Sugar’s  impending  banishment,  Bismarck  (N.D.)  Tribune 
copy-editor  Rob  MacGregor  turned  out:  “St.  Paul  Man  Rides/ 
Horse  Through  City/But  Police  Nay.” 
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M.  Eugene  Wright.  Jr.,  city  librarian 


Mrs.  Joyce  Breedlove,  library  associate 


Another  Recognition  of 

The  Times-Picayune 


Ever  since  World  War  II  The  Times-Picayune 
has  micro-filmed  back  and  current  issues  for 
preservation  and  for  handy  filing  and  use  by 
many  universities,  colleges,  libraries  and  re¬ 
searchers  throughout  the  nation. 

Now,  the  many  current  subscribers  from  coast 
to  coast  who  receive  The  Times-Picayune  on 
micro-film  have  another  advantage.  They  can 
obtain  an  index  which  gives  them  easy  accessibility 
to  information  being  published  by  this  newspaper. 


Tribune,  The  Los  Angeles  Times,  The  Washing¬ 
ton  Post  and  The  Times-Picayune.  Bell  and 
Howell’s  Micro  Photo  Division,  compiler  of  this 
pioneering  index,  explained  that  they  selected 
these  four  newspapers  because  they  “provide  a 
balanced  overview  of  our  nation’s  reaction  to 
current  events.” 

The  index  was  conceived,  the  compiler  said, 
“to  provide  the  educational  community  with 
significant,  easy-to-retrieve  information  FROM 
THE  MOST  QUALIFIED  SOURCES.” 

Significantly,  the  South  is  represented  in  the 
index  by 


Four  newspapers  are  included  in  the  first 
Bell  and  Howell  Newspaper  Index— The  Chicago 


A  NEWHOUSE  NEWSPAPER 


MEMBER.  NEWSPAPER  1 


Editor  &.  Publisher 

©THE  FOURTH  ESTATE 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 

Linage  picture 

lictause  of  the  absence  of  comparable  newspaper  linage  reports, 

1  aused  by  the  conipnteri/ed  breakdown  of  Media  Records  nieasnre- 
nients,  the  over-all  advertising  progress  of  newspapers  in  the  first  six 
months  of  this  year  has  been  obscured. 

Most  welttMiie,  therefore,  is  the  sur\ey  report  by  the  linrean  of 
Advertising  in  this  issue  indicating  that  newspaper  ad  revenues  have 
increased  more  than  (i%  in  the  first  half  of  the  year  compareil  to  the 
same  jK-riod  last  year.  This  is  supported  by  linage  reports  from  vari¬ 
ous  newspaper  associations  indicating  that,  although  the  jiicture 
varies  from  paper  to  jiaper  and  according  to  geographical  regions, 
there  are  many  bright  spots. 

Scattered  rejKuts  on  ]nne  linage  give  more  encouragement  that 
the  trend  is  upward.  Newspapers  rejxrrting  to  the  New  Englaml  News¬ 
papers  Advertising  liureau,  for  instance,  show  a  2.18^,  iiureasc  in 
I  line  linage  whereas  the  six-month  figure  was  oil  about  l  .'i^’j,. 

Even  more  eiuouraging  as  a  national  indicator  is  the  trend  of 
classified  linage.  'Ehe  Ad  liureau  reported  a  dollar  increase  of  4.9% 
in  classified  volume  imt  linage  reports  from  the  Inland  Daily  Press 
-Association  showetl  a  slight  linage  gain  in  classilieil  among  smaller 
papers.  .A  ]jrevioiis  reiKirt  Irom  newspapers  in  the  Northwest  also 
showed  classified  gains.  .And,  although  the  New  England  six-month 
figures  showed  a  deiline  in  dassified  its  June  figures  showed  gains. 

.Sizeable  gains  in  national  advertising  dollars  and  linage,  reported 
bv  all  parties,  relied  a  healthy  lompetitive  situation  when  other  me¬ 
dia  are  reporting  losses. 


Charter  Memlier,  Audit 
Bureau  of  Circulatioiia 
Member,  American 
Business  Press  Inc. 


6  Mo.  average  net  paid  June  30,  1971 — 25,627 
Renewal  Rate — 75.09% 


I  The  Oldest  Publishers'  and  Advertisers' 

I  Newspaper  in  America 

'  With  which  have  been  merged:  The  Journalist 

{  established  March  22  1884;  Newspaperdom 

I  established  March,  1892;  the  Fourth  Estate 

i  March  I,  1894;  Editor  &  Publisher,  June  29, 

I  1901;  Advertising,  January  22,  1925. 


I  Executive  Editor:  Jerome  H.  Walker. 


Associate  Editors:  Craig  Tomkinson,  Jerome  H. 
Walker  Jr.,  Lenora  Williamson. 

Midwest  Editor:  Gerald  B.  Healey. 

Washington  Correspondent:  Luther  A.  Huston. 

Advertising  Manager:  Ferdinand  C.  Teubner. 

Sales  Representatives:  Christopher  Lassen, 
Donald  L.  Parvin.  Richard  E.  Schultz,  Earl  W. 
Wilken,  Harry  H.  Yocherer. 

Advertising  Production  Manager:  Bernadette 
Bo  Tries. 


Assistant  to  the  Publisher  and  Promotion  Man¬ 
ager:  George  Wilt. 

Circulation  Director:  George  S.  McBride. 

Classified  Advertising  Manager:  John  Johnson. 

Marketing  and  Research  Manager:  Albert  E. 
Weis. 


Librarian:  Adelaide  Santonastaso. 


OFFICES 

General:  850  Third  Avenue  New  York,  N.Y. 
10022.  Phone:  212  752-7050.  TELEX  12  5102. 


It  would  seem  that,  loi  tlie  balance  ol  the  veai,  ;ill  systems  are 
“go”  for  iiewspajiei  advertising  barring  a  hirthet  setback  in  the 
nationaf  aconoinv. 

.Adding  to  the  pleasant  jirospects  ol  a  coiiiinuing  improvement  in 
newsjiiiper  linage,  is  the  news  that  the  future  of  Media  Records  has 
lieen  assured  undei  new  management.  The  monthly  linage  measure¬ 
ments  of  this  organization  arc  of  vital  importance  competitively  for 
the  newspajx;r  busin(?ss.  It  is  to  be  hoped  that  commitments  to  bring 
these  reports  up  to  date  and  have  thetii  (iirrent  within  the  next  six 
months  will  be  fulfdled. 

Postal  rate  increase 


Chicago:  360  North  Michigan  Avenue.  60601. 
Phone:  312-782-4897.  Gerald  B.  Healey, 
Editor.  Richard  E.  Schultz.  Harry  H.  Yocherer, 
Advertising  Representatives. 

Los  Angeles:  1830:  West  8th  Street,  90057. 
Phone:  213-382-6346.  Scott,  Marshall  & 
Sands  Inc.  Advertising  Representatives. 
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Willis  J.  Morrissey,  new  president  of  the  International  Circulation 
Managers  Association,  presents  a  forceful  argument  against  the  pro- 
jxtsed  exorbitant  increase  in  second  class  mail  rates,  but  we  doubt 
that  anyone  in  the  United  States  Postal  Service  is  listening. 

Instead  of  bringing  in  more  jxistal  revenue,  he  says,  increases 
ranging  from  142%  to  200%  in  second  class  “will  diminish  or  wipe 
out”  the  $36,800,000  now  received  from  second  class  mailing  of 
newspapers. 

A  confiscatory  rate  that  eliminates  the  need  for  a  service  is  no 
sendee  at  all. 
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letters 


A  COKKECTION 

riie  Science  Service  article  (July  31). 
announcing  a  $200,000  gift,  said  “Science 
Service  was  founded  and  operated  for  many 
years  by  Watson  Davis.” 

E.  W.  Scripps  and  Dr.  W.  E.  Ritter,  Uni¬ 
versity  of  California  biologist,  conceived 
what  first  was  called  the  “American  Soci¬ 
ety  for  the  Dissemination  of  Science.”  Grow¬ 
ing  out  of  this  Science  Service  was  organ¬ 
ized  in  1921,  with  Dr.  Edwin  E.  Slosson, 
a  noted  chemist  and  excellent  writer,  its 
first  director  until  1929.  Then,  as  one  ob¬ 
server  put  it.  Dr.  Watson  Davis,  “a  superla¬ 
tive  popularizer  hy  pen  and  voice,”  became 
his  successor. 

Buffalo.  N.Y.  A.  H.  Kikchhofkk 

•ip  *  * 

RHODESI.VS  PROBLEM 

1  would  like  to  add  an  “Amen”  to  the 
letter  (July  31,)  by  publisher  John  Tuttle 
of  the  Oneida  (N.Y.)  Daily  Dispatch.  Mr. 
Tuttle  told  of  the  distorted  picture  most 
Americans  have  of  the  little  African  nation, 
Rhodesia. 

Several  years  ago  I,  too,  visited  Rhodesia 
with  a  newspai)er  “study  mission”  group. 
\^e  arrived  in  Salisbury  expecting  to  see 
a  police  state  situation,  barbed  wire  em¬ 
placements  and  tanks  and  troops.  To  the 
contrary,  we  found  a  friendly  people  very 
puzzled  at  the  United  States’  attitude  toward 
their  country. 

Probably  a  fault  we  Americans  have  that 
contributes  to  our  lack  of  popularity  around 
the  globe  is  that  we  tend  to  equate  all  na¬ 
tions  and  peoples  with  our  own  way  of  do¬ 
ing  things.  We  seem  to  overlook  a  basic 
fact  that  different  peoples  have  problems 
of  which  we  have  no  conception. 

Of  course,  race  is  the  basic  problem  but 
it  is  different  from  ours  here  in  the  States. 
The  white  Rhodesians  have  lived  there  for 
generations.  They  have  built  a  prosperous 
nation  out  of  a  wilderness  just  as  our  an¬ 
cestors  did  in  America.  They  have  seen 
time  and  again  the  black  African  con¬ 
trolled  nations  being  involved  in  revolution, 
turmoil  and  slaughter.  They  know  some¬ 
thing  most  of  us  do  not.  Thev  know  that  all 
blacks,  though  they  may  look  the  same,  are 
definitely  not  the  same.  They  understand 
too  that  tribes  do  not  have  the  same  cus¬ 
toms  or  languages  and  that  there  is  in  many 
cases  unreasonable  inter-trihal  hatred.  Thev 
are  also  aware  that  there  is  an  “elite  corps” 
id  educated  and  semi-educated  black  Afri¬ 
cans  who  claim  to  represent  the  entire  race, 
but  who  actually  have  nothing  hut  contempt 
for  their  less  worldly  cousins.  It  would  be 
national  suicide  for  the  white  or  “European” 
Rhodesians  to  turn  over  their  country  to 
the  black  majoritv.  Their  leaders  have  close 
connections  with  both  the  Soviet  Union  and 
the  Red  Chinese.  The  white  Rhodesians 
know  ver>’  well  that  unless  they  maintain 
control,  their  country  would  soon  he  in 
chaos  with  opportunistic  black  politicians 
in  control. 

It  is  often  said,  “It’s  an  ill  wind  that 
does  not  blow  some  good.”  In  this  case, 
the  bovcott  against  Rhodesia  has  in  .some 
ways  been  a  blessing  in  disguise.  It  has 
brought  those  people  together,  in  most  cases 
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blacks  too.  to  build  an  economically  strong 
little  nation.  1  agree  wholeheartedly  with 
Mr.  Tuttle  that  the  American  press  owes 
Rhodesia  a  fair  shake. 

Brookhaven,  Miss.  Ch.\rles  R.  Jacobs 
(The  writer  is  publisher  of  the  Brookha- 
ten  Daily  Leader.) 

*  *  * 

This  is  to  second  the  motion  on  John 
Tuttle’s  positive  views  on  the  great  little 
country  of  Rhodesia  (July  31). 

On  a  study  mission  to  that  country  in 
1966,  many  of  us  developed  the  same  re¬ 
spect.  The  Oneida  publisher  failed  to  men¬ 
tion  a  critical  plus  for  the  government  of 
Rhodesia:  We  saw  a  goodly  representation 
of  blacks  in  parliament,  whereas  we  found 
none  in  the  Republic  of  South  Africa  parli¬ 
ament  at  Capetown. 

Davenport,  la.  Henry  B.  Hook 

(The  writer  is  publisher  of  the  Daven¬ 
port  Times-Demccrat.) 

*  *  * 

Vi  OMEN’S  PACES 

Talk  about  unrealistic!  Some  of  the  ex¬ 
perts  intone  from  ivory  towers  so  high  their 
heads  are  in  the  clouds. 

In  E&P  (May  1),  was  a  report  of  a  study 
made  at  the  University  of  Chicago  about 
women’s  pages.  It  made  me  mad  then,  but 
1  held  my  peace. 

Then  comes  a  booklet  made  from  this 
study  entitled.  “What’s  Wrong  With  Wo¬ 
men’s  Pages?”  and  I  can’t  refrain  from 
speaking  out. 

■According  to  this  study  women’s  pages 
with  guts  carry  stories  about  abortion  re¬ 
form,  birth  control  pill  safety,  poverty,  poli¬ 
tics,  and  problems  of  divorce. 

1  am  women’s  editor  of  a  medium-sized 
daily  (23,000  circulation)  and  my  experi¬ 
ence  is  with  real  people,  not  the  ideal  fam¬ 
ily,  complete  with  cardboard  dog,  as  one 
writer  puts  it. 

A  couple  of  summers  hack  our  paper  ran 
some  pictures  of  underprivileged  kids  in 
a  summer  recreation  program.  The  next 
day  one  of  the  mothers  called  and  said. 
“1  don't  want  the  ‘underprivileged’  label 
tacked  on  my  kids.”  I  don’t  blame  her. 

Some  struggling  families  have  skills  none 
of  us  possess,  but  they  are  not  overwhelm¬ 
ingly  successful.  Maybe  they  live  in  a  low 
class  neighborhood,  but  they  have  their 
pride.  And  they  aren’t  too  happy  to  have 
some  nosey  newsey  asking  them  what  it’s 
like  to  he  poor. 

In  contests  for  women’s  news,  stories  on 
abortion,  drug  abuse,  hippie  communes  or 
venereal  disease  are  all  that  win  prizes.  I 
keep  wondering  if  we  should  be  giving  our 
readers  a  daily  diet  of  these  dregs  of  life. 

Is  there  no  place  for  humor  or  a  light  ap¬ 
proach  to  the  problems  that  we  all  have? 

I  wonder  if  promoting  drastic  reforms  is 
really  our  job.  Aren’t  we  reporters,  not  re¬ 
formers? 

In  the  Chicago  study  reports  were  made 
by  three  men  and  one  woman.  Now  I  am 
the  first  to  asknowledge  that  men  under¬ 
stand  the  workings  of  newspapers  and  have 
the  experience  to  back  them  up. 

Women’s  pages  have  come  lately  to  the 
newspaper  scene.  We  all  have  a  lot  to  learn 
and  I  for  one,  know  it.  But  I  submit  that 
men  do  not  know  how  women  think.  We  ar¬ 
rive  at  conclusions  by  a  different  route. 

My  point  is  that  we  should  be  allowed 
to  work  out  our  own  pages  in  the  way  we 
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work  out  all  our  problems,  with  a  little 
lift,  a  little  encouragement,  a  laugh  along 
the  way,  but  ever  mindful  that  life  is  not 
easy. 

Daily  Telegram,  Harriet  Fields 

Adrian,  Mich. 

ETHICAL  CODE 

Is  it  possible  for  a  common,  ordinary, 
average  mother  to  get  a  word  in  edgewise 
over  the  din  of  the  New  York  Ttmes-Penta- 
gon  papers  controversy? 

On  the  one  hand  the  Government  tells 
us  it’s  o.k.  to  lie — so  long  as  you  hide  the 
truth  behind  top  secret.  Then  along  comes 
the  New  York  Times  and  tells  us  it’s  o.k. 
to  steal,  as  long  as  you’re  honest  about  it. 
Then  along  comes  Mr.  Buckley  who  says 
it’s  o.k.  to  forge  too  and  besides,  forgery 
is  easier  than  stealing. 

And  here  I  sit,  like  an  unknowledgeable 
ding-a-ling,  teaching  my  poor  little  ones 
that  lying,  stealing  and  forgery  are  no-no’s 
and  nice  little  boys  don’t  do  that  sort  of 
thing. 

Am  I  raising  them  to  be  unable  to  sur¬ 
vive  in  today’s  world? 

Crematoriums  and  gas  ovens  were  so¬ 
cially  acceptable  and  legally  acceptable 
while  they  existed.  Would  the  same  people 
who  so  easily  condone  lying,  stealing,  cheat¬ 
ing  and  forgery  to  sell  newspapers  also  con¬ 
done  crematoriums  and  gas  ovens  if  they 
existed  in  America  today?  Will  history  re¬ 
veal  that  the  ethical  code  of  high  ranking 
Americans  of  the  1970’s  is  a  sick  horror 
comparable  to  the  sick  horror  of  the  crema¬ 
toriums  and  gas  ovens? 

.‘salt  Take  City,  Utah 

(Mrs.)  P.  J.  Alrreciit 
*  *  * 

PATERNALISTIC  PAP 

After  reading  the  statement  on  “Outside 
Work.  Possible  Conflicts  ...”  by  the  edi¬ 
tor  of  the  Miami  (Fla.)  News  (July  17)  1 
have  come  to  the  conclusion  that  I  shall 
never  apply  for  work  to  such  an  organiza¬ 
tion  that  produces  such  paternalistic  pap. 

Kenneth  R.  Fleming 

Seattle.  Wash. 


Short  Takes 

A  small  plane  “disintegrated”  in  mid¬ 
air  Sunday  killing  four  Crystal  City, 
Mo.  residents  .  .  .  The  victims  said  the 
plane  took  off  from  Festus,  Mo. — Padu¬ 
cah  (Ky.)  Sun  Democrat. 

*  *  * 

Headline:  WINS  SPIT  DECISION 
AND  THEN  RETIRES  —  Houghton 
(Mich.)  Daily  Mining  Gazette. 

*  ♦  * 

Z  ,  a  topless  dancer  in  a  Raleigh, 
N.C.  nightclub,  strolled  down  the  main 
street  .  .  .  She  measures  44-225-39. — 
Houston  Chronicle. 

*  ♦  ♦ 

All  species  of  life  begin  as  a  single 
cell  be  it  man,  mouse,  elephant,  or 
whatle. — Washington  Post. 

)|e  * 

Farm  Help  Wanted:  Single  man  to 
run  modern  fairy  farm.  —  Madison 
(Wis.)  Capital  Times. 

*  *  * 

(E&P  pays  $2  each  for  amusing  typo¬ 
graphical  errors  found  in  newspapers 
and  reprinted  here.) 
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Starting  the  morning  without 
The  New  York  Times  is  like  going  to 
work  unclothed;  you  may  be  able  to 
accomplish  your  work  that  day,  but 
you  reolize  something  is  missing. 
The  country  and  its  newspapers  are 
better  for  the  fact  that  The  Times 
exists  and  for  the  job  it  does." 


Louis  C.  Harris,  Editor 
The  Augusta  Chronicle 
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Rome  Research  updating 
Media  Records  services 


Bernaid  Rome,  president,  than  $2.5  million  a  year  as 
Rome  Research  Inc.,  announced  against  income  of  about  $1.4 

(August  11)  that  his  company  million.  Of  this  sum,  just  under 

has  j)urchased  Media  Records  $1.1  million  was  paid  by  news- 
from  Areata  National  Corp.  for  papers  for  the  basic  monthly  re- 
$20(),()0()  and  that  woik  had  al-  poids.  The  amount  was  practi- 
ready  begun  on  prepaiing  the  cally  unchanged  in  the  last  10 
long  overdue  linage  reports  years,  Areata  said, 
for  distribution  to  subscribers.  In  addition  to  the  financial 
Rome,  who.se  company  (Rome  problems.  Areata  encountered 
Reports)  measures  business  pub-  difficulties  in  converting  from  a 
lication  advertising  and  has  a  manual  to  a  computerized 
controlling  interest  in  Software  method  of  operation  in  January. 
Systems,  a  computer  service  As  a  direct  consequence  of  these 
firm,  said  the  transaction  was  problems.  Media  Records  sub¬ 
completed  August  10,  three  scribers  have  received  only  one 
days  ahead  of  the  deadline  set  monthly  repoid  — January  — to 
by  Areata  for  suspending  oper-  <late.  Areata  said  it  has  con¬ 
ations.  tinned  to  read  and  measui-e  all 

Rome  said  Media  Records  will  the  papers  but  it  would  take 
be  operated  as  a  subsidiary  of  ""o^ttis  to  catch  up  on 

Rome  Research  Inc.  He  said  he  the  four-month  delay, 

was  chaiiTOan  of  the  board  and  At  the  International  Newspa- 
Alfred  J.  Stansfield  continues  per  Adveidising  Executives’ 
as  president  of  Media  Records,  meeting  in  Los  Angeles,  July  17, 
In  addition  to  two  offices  in  Co-  a  rate  increase  plan  was  de- 
lumbus,  Ohio,  and  San  Fran-  veloped  in  which  subscribing 
cisco  (the  Chicago  office  was  publishers  were  asked  to  sign  a 
closed  last  month  and  the  work  letter  agreeing  to  pay  by  Aug- 
reassigned  to  Columbus),  Rome 
said  Rome  Research’s  computer 
service  bureaus  in  New  York, 

Washington,  Charlottesville, 

Va.,  and  Atlanta  will  be  used  to 
gather  linage  from  subscribing 
newspapers,  and  print  the  re¬ 
ports.  Cathode  ray  tube  (CRT) 
teiminals,  similar  to  equipment 
used  for  airline  resei-vations, 
will  be  used  to  speed  up  the 
measuring  process. 


was  the  response  by  publishers 
to  the  “letter  of  commitment’’. 
He  said  written  and  verbal 
agreements  have  been  made  by 
about  80  percent  of  the  sub¬ 
scribing  newspapers.  About  10 
percent  of  the  subscribers  had 
ust  1  for  services  for  the  first  returned  cancellation  notices, 
half  of  1971  at  the  existing  Most  of  these  cancellations 
rates,  and  at  150  percent  of  were  from  publishers  of  small 
these  rates  for  the  second  half  papers,  who  do  not  want  to  go 
of  1971.  In  addition,  each  sub-  along  with  the  rate  increase, 
scriber  would  pre-pay  one-half  Rome  said.  Other  publishei-s  are 
of  the  total  charge  for  1971  waiting  to  see  what  happens  be- 
.«eiwices  and  to  pay  the  balance  fore  they  sign  the  pledge,  he 
when  the  March  1971  report  said. 

was  delivered.  Rome  said  he  sees  several 

In  return.  Areata  agreed  to  areas  which  should  be  closely 
operate  Media  Recoi’ds  and  examined.  One  is  the  schedule 
woik  with  newspaper  interests  of  rates.  He  said  he  had  no  in¬ 
to  find  a  new  owner  before  tention  of  making  fui-ther  ad- 
August  13.  justments  at  this  time,  but  he 

After  the  special  meeting  in  planned  to  confer  with  the 
Los  Angeles,  Jason  Fox  of  K,  INAE  Measurement  Committee 
G  &  S  said  he  again  approached  on  ways  to  make  the  rates  more 
about  30  prospective  buyers,  equitable.  Laige  newspapers  pay 
Rome  Research  was  not  among  the  same  rate  as  the  smaller 
them.  Rome  told  E&P  that  he  newspapers. 

made  an  offer  after  reading  a  Rome  said  he  saw  no  problem 
repoid  of  the  Los  Angeles  meet-  in  getting  the  monthly  reports 
lug.  on  regular  schedule  by  next 

Rome  said  agreement  was  February.  He  said  he  hoped  to 
reached  on  July  30,  but  lawyers  accelerate  the  flow  so  that  Feb- 
delayed  the  closing  of  the  trans-  ruary  and  March,  1971,  reports 
action  until  August  10.  would  be  distributed  by  next 

Most  encouraging  to  Rome  month. 


Newspaper  ad  $  and  linage 
picture  has  bright  spots 


The  sale  of  Media  Records  to 
Rome  concluded  a  search  by 
Arcata’s  affiliated  management 
consultant  firm  of  Knight, 
Gladieux  &  Smith  to  find  a  firm 
capable  of  continuing  the  news¬ 
paper  linage  service.  The  quest 
began  nearly  two  months  ago. 
In  brief,  this  is  what  took  place 
during  that  period: 

On  June  15,  Areata,  the  Cali¬ 
fornia-based  conglomerate  which 
gained  control  of  MR  in  1969, 
informed  newspaper  subscribers 
that  it  would  close  down  the  43 
year-old  finn  because  it  was 
found  to  be  unprofitable  for 
them  to  produce  the  linage  re- 
poids  by  computer  under  the 
rates  presently  paid  by  news¬ 
papers. 

Areata  said  production  costs 
were  running  at  a  rate  of  more 


Reports  gathered  by  the  Bu¬ 
reau  of  Advertising,  New  Eng¬ 
land  Newspaper  Advertising 
Bureau  and  Inland  Daily  Press 
Association  indicate  that  news¬ 
papers  are  doing  much  better 
than  expected  under  the  na¬ 
tion’s  economic  slowdown  and 
pockets  of  high  unemployment. 

According  to  a  special  sur¬ 
vey  conducted  by  the  Bureau  of 
Advertising  in  July,  advertis¬ 
ing  revenues  of  daily  newspa¬ 
pers  increased  by  6.6%  in  the 
first  six  months  of  1971.  Based 
on  the  results  of  this  study,  the 
Bureau  predicts  that  annual 
revenues  of  daily  newspapers 
will  exceed  $6.1  billion  in 
1971.  Last  year,  ad  revenues 
amounted  to  $5.75  billion, 
which  was  considered  poor  in 
comparison  to  the  progress 
made  in  the  prior  years. 


The  Bureau  report  on  the  re¬ 
sults  of  the  survey  showed  the 
largest  gain  was  posted  for  na¬ 
tional  advertising,  up  12%. 
This  was  followed  by  retail,  up 
6.8%  and  classified,  up  4.9%. 

The  revenue  estimates  are 
based  on  responses  received 
from  102  of  the  250  newspapers 
polled  by  the  Bureau  on  July 
22.  The  survey  was  made  to 
get  an  industry’  fix  on  how 
newspapers  were  doing.  Media 
Records,  the  usual  source  of 
this  trend  data,  has  been  un¬ 
able  to  turn  out  its  linage  re¬ 
ports  for  March  through  June 
due  to  financial,  computer  and 
management  difficulties. 

The  list  of  250  newspapers 
contacted  by  the  Bureau  in¬ 
cluded  the  top  100  papers  and 
a  random  selection  of  150  news¬ 
papers  down  to  25,000  circula¬ 


tion.  Publishers  were  asked  to 
supply  either  linage  or  revenue 
as  a  percentage  of  change  over 
the  same  six  months  of  1970. 
According  to  the  Bureau,  half 
of  the  responses  came  from 
newspapers  listed  among  the  top 
100  gioup.  The  revenue  esti¬ 
mates  include  Sunday  supple¬ 
ments,  both  local  and  syndi¬ 
cated  even  though  publishers 
were  not  asked  to  give  this  data 
in  the  survey.  The  Bureau  fig¬ 
ures  that  Sunday  supp  revenue 
represents  about  l^c  of  the  to¬ 
tal. 

Other  findings  reported  on  the 
basis  of  this  survey,  which  the 
Bureau  assured  the  publishers 
would  be  kept  confidential  ex¬ 
cept  for  release  of  general  re¬ 
sults  to  the  press,  were: 

{Continued  on  pnge  10) 
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Linage  picture 

{Continued  from  page  9) 


The  year-to-date  linage  to¬ 
tals  for  all  the  newspapens  re¬ 
porting  to  NENAB  were  as  fol¬ 
lows  : 


•  Automotive  advertising, 
carried  under  both  the  national 
and  retail  classifications,  in¬ 
creased  by  10%.  Automotive  ads 
in  classified  sections  showed  a 
13%  gain. 

•  Discount  and  variety  stores 
increased  their  newspaper  ad- 
veitising  by  7%,  department 
stores  by  6%  and  fo^  stores 
by  .'>%.  ‘ 

•  Employment  ads  in  classi¬ 
fied  sections  showed  a  28% 
revenue  decrease,  but  real  es¬ 
tate  ads  had  a  14%  gain. 

The  Bureau  inquired  about 
many  other  categories  under 
General,  Retail  and  Classified, 
but  these  were  the  only  ones  for 
which  it  would  provide  trend 
data.  No  explanation  was  given. 

Linage  reports  gathered  by 
regional  associations  fr^'m  t>eir 
member  newspapers  tend  to  bear 
out  the  Bureau’s  revenue  esti¬ 
mates,  which  take  into  account 
rate  increases. 

Although  national  and  classi¬ 
fied  linage  declined  sharply  last 
year,  the  regional  reports  indi¬ 
cate  that  these  two  categories, 
especially  national,  are  making 
a  recovery. 

The  linage  picture  began  to 
look  considerably  brighter  in 
June  for  the  73  newspapers  re¬ 
porting  to  the  New  England 
Newspaper  Advertising  Bureau. 
The  June  report  shows  that  44 
newspapers  had  a  gain  over  the 
same  month  in  1970.  As  a  group, 
linage  results  were  as  follow's; 

June  1971  vs.  June  1970 
LOCAL 

All  . 1.31  G 

Morning  . 0.59  L 

Evening 

Under  20,000  . 3.44  G 

Over  20,000  . 2.97  G 

Sunday  . 7.58  L 

CLASSIFIED-LEGAL 


LOCAL 


1970 

1971 

Difference 
I’ct  change 


265,161,279 

261,563,773 

—3,597,506 

—1.35 


.2%  for  the  first  half  compared 
with  the  same  periods  last  year. 

A  group  of  dailies  with  cir¬ 
culations  averaging  27,000 
gained  3.5%  in  total  advertising 
in  June  but  were  dowoi  1.5% 
for  the  first  half.  This  group 
made  first-half  gains  only  in 


CLASSIFIED-LEGAL 

1970  86,154,398 

1971  80,177,574 

Difference  5,976,824 

Pet  change  — 6.93 


of  29  newspapers  of  the  Allied 
Daily  Newspapers  of  Washing¬ 
ton  were  reported  on  page  46 
of  E&P.  This  report  disclosed 
16  of  the  29  papers  having 
gains  in  total  linage. 

Figures  compiled  by  the  In¬ 
land  group  show  that  a  group 
of  33  dailies  with  circulations  classified 
averaging  12,000  gained  5.4%  national, 
in  total  advertising  in  June  and 

Smallest  dailies  show  gains 

The  Inland  Advertiser  Index  which  compares  gains  and  losses 
among  the  two  circulation  groups  appears  for  the  first  six  months 
as  follows: 


and  non-automotive 


NWTIONAI 

33 

20 

1970 

24,077,658 

“12,000  Circ.” 

“27,000  Circ.” 

1971 

27,501,374 

New’spapers 

Newspapers 

Difference 

3,423,716 

Local  Display 

168,443 

—  0.7  293,517 

—  1.8 

Pet  change 

+14.21 

Local  Preprint 

22,093 

•  12.1  34,209 

—  4.1 

Total  Retail 

190,536 

4-  0.7  327,726 

—  2.0 

TOTAL 

Classified 

37,151 

1.7  87,377 

-  1.0 

1970 

375,393,335 

National  Auto 

2,045 

-11.5  2,576 

—22.6 

1971 

369,242,721 

Other  National 

5,721 

12.6  13,038 

4-  1.6 

Difference 

6,150,614 

Total  National 

7,748 

—13.6  15,811 

—  2.4 

Pet  change 

—1.63 

Total  Advertising 

238,790 

+  0.2  436,010 

—  1.5 

All  . 

..0.4  G 

Morning  . 

.  .1.13  G 

Evening 

Under  20,(K)0 . 

.  .2.15  G 

Over  20,000  . 

.  .1.95L 

Sunday  . 

..3.66G 

NATIONAL 

All  . 

.19.52  G 

Morning  . 

.  20.98  G 

Evening 

Under  20,000  . 

,  .22.63  G 

Over  20,000  . 

,  .11.71  G 

Sunday  . 

,  .51.13  G 

TOTAL 

All  . 

. .  .2.18  G 

Morning  . 

.  ..1.C5G 

Evening 

While  41  of  the  73  papers 
are  running  behind  last  year’s 
level  for  the  first  six  months, 
the  NENAB  said  the  concensus 
of  its  members  is  that  advertis¬ 
ing  sales  may  have  turned  the 
corner  in  June  or  at  least  the 
comer  is  in  sight. 

NENAB  said  the  retail  classi¬ 
fications  is  strong  in  many  mar¬ 
kets  by  reason  of  new  store  and 
shopping  center  openings.  The 
Bureau  also  noted  that  in  June 
classified  showed  strength  for 
the  first  time  which  edged  many 
papers  into  the  gain  column 
after  months  of  being  hit  hard. 
National,  it  went  on  to  point 
out,  continues  to  show  sizable 
gains. 

The  Sunday  and  evening  pa¬ 
pers  were  doing  much  poorer 
than  the  morning  papers  as  a 
whole  judging  by  the  linage  re¬ 
port.  Whereas  morning  papers 
(total  linage,  90,620,298)  was 
off  .48%,  Sunday  (34,021,932 
lines  total)  was  dowm  4.24%. 

The  over-20,000  circulation 
evening  papers,  accounting  for 
166,971,675  lines  to  date,  were 
dowTi  1.86%  as  compared  with 
the  under-20,000  group  which 
had  77,628,816  lines  for  a  year- 
to-date  loss  of  1.30%. 

One  of  the  top  linage  gainers 
among  the  larger  circulation 
New  England  papers  Avas  the 
Worcester  (Mass.)  Telegram- 
Gazette  and  Sunday  Telegram. 
They  have  racked  up  a  5.27% 
gain  in  linage  the  first  half. 


Only  30  of  the  33  “12,000”  and  19  of  the  20  “27,000”  newspapers 
separated  automotive  and  other  national  for  the  periods  studied. 
Total  advertising  includes  legal,  not  included  in  the  breakdovk-n. 


Cowles  reports 
profit  from  sale 
of  units  to  Times 

Cowles  Communications  Inc. 
repoi'ted  net  earnings  for  the 
first  six  months  of  $10,737,000, 
compared  to  $2,757,000  last  year. 
Revenues  declined  from  $46.3 
million  to  $35.3  million. 

Operating  profit  from  prop- 
ei*ties  sold  to  the  New’  York 
Times  Company  in  April 
amounted  to  $1.2  million.  Other 
operations  that  were  sold  or  dis¬ 
continued  had  a  net  operating 
loss  of  $570,000. 

Memphis  television  station 
WREC  accounted  for  earnings 
of  $337,000.  Its  sale  to  the  Times 
is  awaiting  approval  by  the 
Federal  Communications  Com¬ 
mission. 

• 

Licensing  planned 

Directors  of  Media  General 
Inc.,  Richmond,  Va.,  have  au¬ 
thorized  an  interaational  opera¬ 
tion  in  Switzerland  to  serve  as 
a  licensing  agent  for  Garden 
State  Paper  Company’s  news¬ 
print  de-inking  process.  Euro¬ 
pean  producers  have  expressed 
interest  in  recycling. 


Under  20,(M)0  . 4.13  G 

Over  20,000  . 2.35  G 

Sunday  . 1.83  L 


S;  Ga.pesia  mill  ,o  open 

elation  reports  that  the  small 
and  medium-sized  dailieis  set 
records  in  June  in  retail,  classi¬ 
fied  and  total  linage  and 
achieved  some  modest  gains  for 
the  first  half  of  the  year. 

Last  week  the  linage  results 


Gaspesia  Pulp  and  Paper 
Company  Ltd.,  a  member  of  the 
Price  Group  of  Companies,  an¬ 
nounces  that  its  newsprint  mill 
at  Chandler,  Quebec,  which 
shut  down  July  31,  resumed 
operations  on  August  9. 


Post  Corp. 
revenue  from 
papers  up 


Post  Corporation  of  Apple- 
ton,  Wis.,  reported  first  half 
earnings  of  $553,817  or  74  cents 
per  share,  compared  with  re¬ 
stated  earnings  for  the  same 
1970  period  of  $266,736  or  35 
cents  per  share. 

The  company  attributed  the 
increase  to  three  major  factore: 

( 1 )  A  substantial  increase  in 
the  earnings  (after  restating 
1970  first  half  results)  of  All- 
Star  Insurance  Corp.,  of  w’hich 
Post  now  owns  99.5  percent; 

(2)  The  contributions  to  profits 
of  two  new  subsidiaries  that 
were  not  owned  for  the  entire 
period  last  year;  (3)  Improved 
business  conditions  in  most  of 
the  company’s  markets. 

All-Star  accounted  for  more 
than  a  third  of  Post’s  profits  for 
the  1971  period.  The  new  sub¬ 
sidiaries  are  INRECO,  a  Los 
Angeles-based  insurance  brok¬ 
erage  firm,  and  the  Granite 
City  (Ill.)  Press-Record,  a  semi- 
w’eekly  newspaper. 

Net  sales  of  Post’s  new’spaper 
division  were  up  18  percent  over 
a  year  ago,  and  those  of  its 
broadcast  division  w’ere  up  5 
percent. 

For  the  full  year  of  1970 
Post  reported  operating  earn¬ 
ings  of  $1.25  per  share,  and  net 
earnings  after  an  extraordinary 
charge  of  $1.03  per  share. 
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Agnew  aide  and  press  fling  epithets 
in  post-mortem  on  ‘diplomatic’  tour 


By  Luther  A.  Huston 

According  to  Peter  Kumpa,  diplomatic 
correspondent  of  the  Baltimore  Sun, 
Vice  President  Spiro  Agnew’s  global  tour 
was  a  “lousy,  dull  trip”  with  a  “shallow, 
boring  man.” 

According  to  Victor  Gold,  the  Vice 
President’s  press  secretary,  some  of  the 
stories  written  about  the  trip  were  “slop¬ 
py,  rotten  reporting”,  inaccurate  as  to 
many  details  and  containing  “cheap  shots” 
at  Agnew.  In  short,  he  called  it  “shoddy 
journalism”. 

Kumpa  was  a  member  of  panel  that  re¬ 
ported  on  the  Agnew  trip  at  a  forum 
staged  by  the  Washington  Press  Club. 
Other  panelists  were  Edward  W.  O’Brien, 
Washington  correspondent  of  the  St. 
Louis  Globe  Democrat;  Steven  V.  Gerstel, 
chief  of  the  Senate  staff  of  United  Press 
International,  and  Hays  Gorey,  of  Time. 

Agnew',  according  to  Kumpa,  conducted 
himself  with  “absolutely  no  style  and 
grace”.  “He’s  an  introverted,  ethnic  mid- 
dle-American  who  has  risen  to  the  coun¬ 
try  club  class.  He  studied  his  papers  as 
much  as  he  could, — or  as  much  as  he  had 
to.  But  he  displayed  a  total  lack  of  curi¬ 
osity  any  place  he  went.  I  was  personally 
appalled.” 

‘Orclieslralrd’  by  Prcsidenl 

But,  Kumpa  said,  “don’t  blame  Agnew.” 
He  said  the  trip  was  “orchestrated”  by 
President  Nixon  who  wanted  Agrnew  to 
“follow  through  to  the  right”  with  the 
leaders  of  the  conservative  countries  he 
visited,  while  the  President  was  moving 
to  the  left  on  such  matters  as  the  stra¬ 
tegic  arms  limitation  talks,  and  relations 
with  Communist  China.  Agnew  “kept  his 
right  foot  down  while  Nixon  was  taking 
the  one  step  over  to  the  left,”  Kumpa 
said. 

Gorey  called  the  trip  a  “public  rela¬ 
tions  disaster”  although  Kumpa  said  the 
Vice  President  did  well  the  job  the  Presi¬ 
dent  told  him  to  do.  Both  Gorey  and 
Kumpa  faulted  Agnew  for  not  getting  out 
and  mixing  with  all  the  people — never 
shaking  hands  or  talking  with  the  hoi 
polloi.  “All  he  saw  were  the  heads  of 
state  and  government;  he  went  from  ho¬ 
tel  to  palace  to  golf  course  and  then  back 
again — that  was  the  trip,”  Kumpa  said. 

Gorey,  who  traveled  to  Africa  in  1968 
with  the  then  Vice  President  Hubert  Hum¬ 
phrey,  said  “you  couldn’t  keep  Hubert 
Humphrey  in  his  hotel  room;  you  couldn’t 
get  Agnew  out  of  his.” 

Gerstel  remarked  that  “Agnew  couldn’t 
stand  anj'thing  less  than  kin^.”  When 
the  trip  started,  he  said,  the  relations  be¬ 
tween  Agnew  and  the  nine  reporters  and 
two  photographers  were  “cool  and  cor¬ 
rect.”  Agnew  came  out  of  his  compart¬ 
ment  and  shook  hands  with  them.  But 
later  the  Vice  President  retreated  behind 
the  “Chinese  wall”  of  his  private  com¬ 
partment  and  it  was  “down  hill”  from 


then  on,  as  far  as  the  correspondents 
were  concerned.  At  the  end  of  the  trip, 
Agnew  gave  a  reception,  serving  cake  and 
champagne  for  all  on  the  plane  but  the 
newsmen.  “Whatever  was  left  was  sent 
to  the  press — in  the  rear  of  the  bus,” 
Gerstel  said. 

Questions  value  of  trip 

Gerstel  doubted  that  the  newspapers 
and  news  services  got  their  money’s 
worth  for  the  $4,200  transportation  charge 
and  the  “$2,000  expense  accounts”  they 
had  to  pay. 

Gold’s  comments  were  volunteered  in 
an  interview  with  the  Washington  Star. 
He  said  that  one  trouble  was  that  the 
press  did  not  understand  what  the  Vice 
President’s  mission  was. 

“It  was  an  official  mission  for  the  Presi¬ 
dent  of  the  United  States  like  those  per¬ 
formed  by  Lyndon  Johnson  and  Hubert 
Humphrey  when  they  were  Vice  Presi¬ 
dent,”  he  said.  “The  mission  was  to  see 
chiefs  of  state  and  high  ranking  officials 
and  it  was  not  appropiiate  for  the  Vice 
President,  who  has  no  direct  responsi¬ 
bility  for  foreign  policy,  to  discuss  with 
reporters  the  substance  of  what  was  said 
with  these  leaders  of  other  nations.” 

Gold  said  the  President  and  the  State 
Department  were  “pleased  by  the  Vice 
President’s  trip.” 

As  examples  of  what  he  called  “inac¬ 
curate  reporting,”  Gold  cited  stories  that 
there  were  141  persons  in  Agnew’s  en¬ 
tourage,  that  four  Boeing  707s  were  used, 
and  Life  magazine’s  report  that  the  trip 
cost  $1,200,000. 

There  were  between  45  and  50  persons, 
including  newsmen,  in  the  group,  only 


“Sex  for  sex’s  sake  appears  to  be  on 
the  wane”  in  coverage  of  crime  trials,  a 
committee  of  managing  editors  concluded 
from  a  survey  of  123  newspapers  con¬ 
ducted  in  May. 

While  the  trials  of  Charles  Manson  in 
California  and  Lt.  William  Calley  in  Geor¬ 
gia  received  almost  universal  coverage,  the 
retrial  of  Alice  Crimmins  in  New  York 
for  the  murder  of  her  two  children  was 
considerably  less.  The  Crimmins  trial  in¬ 
volved  sex  testimony. 

There  were  111  respondents  to  the  sur¬ 
vey,  made  by  a  committee  of  the  Asso¬ 
ciated  Press  Managing  Editors  Associa¬ 
tion  chaired  by  Kenneth  W.  Michael, 
Woodbridge  (N.J.)  News-Tribune. 

The  committee  singled  out  the  comment 
of  a  Midwest  editor  as  being  the  consen¬ 
sus:  “The  Calley  trial  was  a  matter  of 


three  planes  were  used.  Gold  said,  and 
while  it  was  impossible  to  put  a  dollar 
figure  on  the  trip  it  could  not  possibly 
be  as  much  as  Life  reported. 

A  lot  of  ‘garbage’ 

Gold  vented  his  indignation  on  a  Neivs- 
iveek  story,  which  told  of  Agnew’s  visit 
to  a  hunting  lodge  in  Kenya  where,  ac¬ 
cording  to  Newsweek,  the  Vice  President, 
his  private  physician  and  his  secretary 
watched  two  rhinos  copulating. 

“This  was  at  Treetops  where  a  long 
window  overlooks  a  salt-lick  to  which  ani¬ 
mals  come  at  night  and  it’s  about  50 
miles  from  Nairobi,  “Gold  said.  “There 
were  at  least  35  people  watching  a  herd 
of  elephante  and  lots  of  other  animals  for 
about  two  hours.  The  group  included  two 
ambassadors  and  high  officials  of  the 
Kenya  government.”  It  was,  “very  poor 
taste,”  Gold  said,  “to  single  the  secretary 
out.” 

Gold  said  the  Newsweek  piece  “was 
scavenger  journalism  and  they  came  up 
with  what  scavenger  usually  get — gar¬ 
bage.” 

Vice  President  Agnew  complained,  in 
an  interview  with  Godfrey  Sperling  Jr. 
of  the  Chynstian  Science  Monitor,  that  the 
reporters  “sought  to  determine  not  only 
what  my  assignment  was,  but  how  I 
should  execute  it  .  .  .  Some  were  dismayed 
that  I  didn’t  provide  more  of  what  is 
known  as  a  color  event.” 

His  personal  staff,  Agnew  said,  num¬ 
bered  less  than  15  people,  including  State 
Department  representatives,  “one  of  the 
smallest  staffs  that  I  have  ever  taken  on 
a  trip.” 


grave  national  concern,  the  Manson  trial 
reflected  our  troubled  society,  but  the 
Crimmins  trial  was  a  throwback  to  the 
30’s.” 

Almost  half  of  the  respondents  said 
they  didn’t  use  any  story  during  the 
Crimmins  trial.  Despite  the  sensational 
elements  of  Manson’s  “love  family,”  the 
Calley  trial  for  murder  of  Vietnamese 
civilians  received  greater  display  by  a 
wide  margin. 

The  trial  of  Alice  Crimmins,  a  pretty 
cafe  hostess  with  a  number  of  “boy 
friends.”  received  more  attention  in 
newspapers  in  Northeastern  states.  Some 
gave  it  front  page  play. 

“It  would  appear  from  this  survey,” 
the  committee  said,  “that  interest  in  sex 
and  sensationalism  is  not  dying,  but  has 
certainly  diminished.” 


Sex  is  on  the  wane  in  newspapers 
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Reston  and  Chou  En-Lai  engage 
in  a  long,  taped  conversation 


Capping  his  reports  from  Peking,  James 
(Scotty)  Reston  sent  the  Neiv  York  Times  a 
recorded  interview  with  Premier  Chou  En-Lai 
of  the  People’s  Republic  of  China  which  had 
been  approved  for  publication  on  condition  that 
both  questions  and  answers  be  printed  verba¬ 
tim. 

Reston’s  story-  of  his  five-hour  conversation 
with  the  Chinese  leader,  which  included  some 
informal  talk  during  a  dinner,  and  the  text  of 
the  interview'  were  published  in  the  Times  on 
Tuesday,  August  10.  The  meeting  of  Reston 
and  his  wife  with  Chou  En-Lai  took  place  last 
week. 

Reston  rejiorted  that  Chou  En-Lai  was  pre¬ 
pared  for  a  very  broad  discussion  of  world 
])roblems  wMth  President  Nixon  when  he  goes 
to  Peking  some  time  before  May. 

Couldn't  see  Mao  now 

During  the  dinner,  the  premier  would  not 
allow  a  tape  recorder  but  he  permitted  Mrs. 
Reston  to  make  notes  of  the  conversation. 

Before  departing,  shortly  after  midnight,  Res¬ 
ton  asked  Chou  if  it  would  be  possible  for  him 
to  see  Chairman  Mao. 

The  Prime  Minister  replied:  “Not  very  pos¬ 
sible  this  time,  because  the  Chairman  is  pre¬ 
occupied  with  other  matters.  But  of  course  you 
can  come  with  your  President  next  time.” 

Reston  responded:  “No,  I  don’t  think  Pll  do 
that.  Pll  worry  about  him  (Nixon)  from  now 
till  then,  and  let  you  w'orry  about  him  after 
he  gets  here.” 

Chou  expressed  interest  in  the  fact  the  Times 
had  published  some  of  the  Pentagon  papers 
dealing  with  Indochina  war  policy-making.  Res¬ 
ton  inquired  if  there  were  some  secret  Peking 
papers  on  the  war.  “If  there  are,”  he  said,  “then 
the  New'  York  Times  would  like  to  acconunodate 
you  and  publish  them.” 

“We  have  no  secret  papers  like  that,”  Chou 
said.  He  went  on  to  tell  how'  the  Chine.se  Com¬ 


munists  aided  Ho  Chi  Minh  in  the  war  against 
the  French  and  concluded,  “if  you  are  intereste<i 
in  secret  documents,  this  is  a  document  but  not 
a  secret  one.” 

!Nu  diaries  or  nieiuuirs 

Chou  also  told  Reston  that  none  of  the  Chi¬ 
nese  leaders  has  kept  a  diary  or  has  any  plans 
to  write  his  memoirs. 

Reston,  a  vicepresident  of  the  New  York 
Times  Company  and  columnist  for  the  paper, 
went  to  China  in  July.  His  first  report  con¬ 
sisted  of  a  2,000  word  “obituary  notice”  of  his 
ow'n  appendix.  This  was  filed  July  26  from  the 
Anti-Imperialist  Hospital  where  he  had  under¬ 
gone  an  operation  July  17. 

When  the  Restons  arrived  in  Canton,  en  route 
to  Peking,  an  official  guide  advised  them  to 
change  their  plans  and  go  to  the  capital  by 
train  instead  of  by  plane.  Otherwise  they'  might 
have  been  in  Peking  w'hen  Dr.  Heni'y'  Kissinger, 
White  House  envoy',  w'as  arranging  for  the 
President’s  v'isit. 

On  July  15  a  gov'ernnient  information  officer 
told  Reston  he  had  “a  little  news  item”.  This 
was  the  announcement  about  the  President’s 
plans. 

“At  that  moment,”  Reston  wrote,  “the  first 
stab  of  pain  went  through  my  groin  .  ,  .  the 
next  day  I  checked  into  the  hospital.” 

All  of  his  copy  on  the  Chou  interview  and 
the  dinner — approximately  10,000  w'ords — ar¬ 
rived  in  “one  package”  of  transmission.  Times 
foreign  editor  James  L.  Greenfield  said. 

“We  have  had  no  big  problem  in  contacting 
Reston  or  receiving  copy',”  Greenfield  said.  “In 
fact  w'e’v'e  had  a  continual  tw'o-way'  communi¬ 
cation  with  Scotty',  in  w'hich  w'e  have  suggested 
some  additional  story'  possibilities.” 

The  Restons  went  to  several  places  outside 
Peking  before  leaving  China  on  August  12. 


Editors  advocate 
more  muckraking: 

Muckraking  is  an  honorable 
term  and  a  practice  that  news¬ 
papers  should  use  more  often, 
delegates  to  the  annual  con¬ 
ference  of  the  Canadian  Insti¬ 
tute  of  Public  Affairs  at  Gen¬ 
eva  Park,  Ont.  were  told  Au¬ 
gust  8. 

Mai'k  Harrison,  executive  edi¬ 
tor  of  the  Toronto  Star,  said 
muckraking  “is  an  honorable 
term  originating  from  the  in- 
v'estigative  reporting  of  social 
abu.se.” 

He  made  his  remarks  in  reply 
to  an  audience  member  who 
said  the  news  media  would 
rather  intrade  upon  people’s 
privacy  and  engage  in  muck¬ 
raking  than  adhere  to  standards 
to  benefit  the  public  interest. 

Knowlton  Nash,  director  of 
information  programming  for 
the  Canadian  Broadcasting 


Corp.,  said  there  is  not  enough 
invasion  of  privacy  of  people 
holding  public  trust,  not  enough 
investigative  journalism  along 
this  line  in  Canada.  “It  takes 
inv'asions  of  privacy'  to  uncover 
scandals.” 

C.  W.  Davey',  managing  edi¬ 
tor  of  the  Toronto  Globe  and 
Mail,  said:  “By  and  large  I 
think  the  news  media  is  doing  a 
lousy  job  of  invading  the  pri¬ 
vacy  of  public  figures  and  pub¬ 
lic  officials.” 

• 

Col.  Cireiilalor 

The  Pauls  Valley  (Okla.) 
Daily  Democrat  has  a  retired 
Lieutenant  Colonel,  Weldon 
Wilson,  as  circulation  manager. 
He  recently  completed  a  year  of 
MA  work  in  journalism  at  the 
University  of  Oklahoma.  Colo¬ 
nel  Wilson  succeeds  Jack  Cun¬ 
ningham  w'ho  resigned  to  go  into 
the  grocery'  business. 


first  report  con-  John  J.  Curley  Jr. 

ary  notice”  of  his 
July  26  from  the 

ere  he  had  under-  hurley  hcads 

"adv-S:d"’tTem":  Gannett  paper 

to  the  capital  by  • 

lerwise  they' might  iictt  jC/iOCj 
•.  Heni'y'  Kissinger, 

uranging  for  the  John  J.  Curley  Jr.,  editor  of 
the  Plainfield  (N.J.)  Courier- 
information  officer  -Vt'M's,  has  been  named  editor 
news  item”.  This  publisher  of  the  55,000-cir- 
ut  the  President’s  culation  evening  newspaper  and 
president  of  Plainfield  Courier- 

1  wrote,  “the  first 

mv  groin  .  ,  .  the  Curley’s  appointment  was  an- 
lospital.”  nounced  by  Allen  H.  Neuharth, 

president  of  Gannett  Co.,  Inc. 
hou  interview  and  fm.  •  xt  •  l 

moon  _ _ ^..,1.,  ^he  Courier-News  is  a  member 

10,000  w'ords — ar-  .  o  .a  o 

of  the  Gannett  Group, 
ransmission,  1  imes  ' 

jnfield  said  Curley,  32,  .succeeds  William 

blem  in  contacting  ^^odman.  Publisher  and  presi- 
Jreenfield  said.  “In  week  after 

two-way  communi- 

we  have  suggested  Curley  has  been  editor  of  the 
ilities.”  Courier-News  since  June  of  last 

_ 1  _ ,  year.  He  has  a  bachelor’s  de- 

eral  places  outside  ,  tx-  i  •  n 

on  Alienist  19  Dickinson  College, 

^  ■  and  a  master’s  with  honors  from 

_  Columbia  University  Graduate 

School  of  Journalism.  He  joined 

News  media  rent  bill  the  Assoemted  Press  as  a  re- 

porier  and  later  became  New 
lails  by  one  vote  Jersey  State  News  Editor  for 

Pennsylvania’s  House  of  Rep- 

resentatives,  by  a  margin  of  one  ... 

vote,  defeated  a  bill  to  charge  Governor  s  aide 

the  news  media  rent  for  the  j^^e  1966,  he  became  a 

Capitol  News  Room  and  to  col-  special  assignment  reporter  for 
lect  from  reporters  for  parking  (.^e  Asbury  Park  (N.J.)  Press, 

^  no  managing  editor  of 

The  vote  was  101  “yes”  to  92  ^^e  Woodbridge  (N.J.)  News 
“no.  ’  A  majority  of  102  votes  THbune.  In  August,  1969,  he 
IS  needed  to  pass  legislation.  appointed  press  secretary  to 

Originally  calling  for  $200,-  Governor  William 

000  a  year  for  the  new'S  room  -p  Cahill 

space,  the  measure  was  amended  V.  ,  ,  , 

to  $50,000  before  the  vote.  State  ,  ^  k'  " 

officials  estimate  cost  of  the  November  1969  to  be- 

news  facilities  at  about  $30,000  fburban  editor  for  the 

^  ygaj.  Rochester  Ttmes-Umon,  lai'gest 

The  ‘measure  was  sponsored  newspaper  in  the  Gannett 
by  Rep.  R.  J.  Comer  (D-Phila-  P®"^ 

delphia),  who  said  he  was  un-  ^he  Courier- 

happy  with  the  way  the  news  ^®ws. 

media  cover  the  legislature,  “es-  Curley  had  two  years  of  Ai'my 
pecially  in  regard  to  raising  sei'vice  (1960-62),  reaching  the 
lawmakers’  expense  accounts.”  rank  of  first  lieutenant. 
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5  unions  out, 
but  LaPresse 
is  published 

La  Presse,  Montreal’s  210,000- 
circulation  French -language 
daily,  has  continued  to  publish 
following  a  lockout  of  about  325 
members  of  five  unions. 

Supervisory  personnel  and 
some  of  the  1,000  remaining 
workers  are  filling  in  for  the 
banished  crews  of  printers, 
pressmen,  stereotypers,  photo¬ 
engravers  and  mailers. 

La  Presse  explained  that  it 
invoked  its  legal  right  to  lock 
out  the  workers  after  negotia¬ 
tions  and  conciliation  efforts  had 
failed  to  re.solve  differences, 
mainly  over  job  jurisdiction  and 
management  authority  to  con¬ 
trol  production  operations. 

When  the  printers  and  mail- 
room  people,  members  of  the  In¬ 
ternational  Typographical 
Union,  and  pressmen  were  bar¬ 
red  from  the  plant  on  July  19, 
La  Presse  cut  back  to  a  single 
edition  of  36  pages.  By  July  28 
it  was  publishing  a  96-page  edi¬ 
tion  with  color  on  some  pages 
and  on  August  4  it  had  an  88- 
page  edition. 

The  lockout  was  imposed 
against  stereotypers  July  26  and 
against  engravers  August  3. 

Overlapping  jobs  claimed 

Circulation  of  La  Presse  has 
lemained  within  2  percent  of 
last  year’s — 210,000  on  week¬ 
days  and  240,000  on  Saturdays 
during  the  summer — with  com¬ 
petition  from  two  French-lan¬ 
guage  morning  papers,  one  Eng¬ 
lish  morning  paper  and  one  Eng¬ 
lish  afternoon  paper. 

According  to  La  Presse  the 
<lisagreement  centers  on  de¬ 
mands  by  each  union  for  sep¬ 
arate  job  classifications  even 
where  the  work  overlaps  in  film 
processing,  plate-making,  etc. 
The  ITU,  management  said,  in¬ 
sists  on  having  full  control  of 
the  cathode  ray  tube  process, 
including  input,  and  three 
unions  have  demanded  jurisdic¬ 
tion  over  processing  of  photo 
material. 

Pierre  Dansereau,  publisher, 
said  La  Presse  had  suffered 
from  three  major  strikes  called 
by  unions  since  1958. 

“The  unions,”  he  stated,  “have 
never  felt  any  scruples  about 
declaring  a  strike  but  they  are 
easily  scandalized  by  a  lockout 
every  bit  as  legal. 

“Even  though  they  are  af¬ 
fected  by  a  lockout,  the  employes 
of  La  Presse  whose  seiwices  are 
no  longer  required,  are  receiv- 
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ing  benefits  equal  to  the  net 
wages  La  Presse  paid  them 
while  they  were  at  work,  and 
this  without  tax  deductions.” 

The  company  is  anxious  to 
reach  agreement  with  the  five 
unions  now  locked  out,  Dan¬ 
sereau  said,  before  negotiating 
with  six  other  unions  whose 
agreements  expire  December  31. 
The  settlemen,  he  added,  must 
take  into  account  local  condi¬ 
tions,  not  international  patteins. 

La  Presse  has  offered  sever¬ 
ance  pay  up  to  30  weeks  to  pro¬ 
duction  employes  whose  jobs  are 
affected  by  technological  devel¬ 
opments.  The  unions  want  the 
same  severance  pay  for  what¬ 
ever  layoff  reasons. 

• 

Guild  files  complaint 
on  governor  of  Samoa 

Charles  A.  Perlik  Jr.,  presi¬ 
dent  of  the  Newspaper  Guild, 
has  asked  President  Nixon  to 
take  all  “possible  steps”  to  see 
that  John  M.  Hayden,  governor 
of  American  Samoa,  “lully  un- 
derstantis  what  freedom  of  the 
press  under  the  First  Amend¬ 
ment  is  all  about.” 

Perlik  charged  that  Hayden 
was  attempting  to  silence  criti¬ 
cism  of  his  administration  by 
deporting  the  managing  editor 
and  two  reporters  for  the  Sa- 
moan  News.  The  editor,  John  F. 
King,  and  one  of  the  reporters 
are  U.S.  citizens. 

“While  the  U.S.  Constitution 
may  not  apply  to  American  Sa¬ 
moa,”  Perlik  said,  the  Samoan 
constitution  “contains  the  U.S. 
Constitution’s  First  Amendment 
guarantees  of  freedom  of  speech 
and  freedom  of  the  press,  ver¬ 
batim.” 

• 

Grid  writers  elect 

Volney  Meece,  a  sports  col¬ 
umnist  for  the  Oklahoma  City 
Times,  has  been  elected  presi¬ 
dent  of  the  Football  Writers 
Association  of  America.  He  suc¬ 
ceeds  Dick  Herbert  of  the  Ral¬ 
eigh  (N.C.)  News  and  Ob¬ 
server.  Other  officers  are :  Si 
Burick,  Dayton  News,  first 
vicepresident;  Tom  McEwen, 
Tampa  Tribune,  second  vice- 
president;  Bert  McGrane  of 
Granger,  Iowa,  secretary-treas¬ 
urer. 


Syndicate  correction 

The  following  information 
should  be  inserted  in  the  An¬ 
nual  Syndicate  Directory,  page 
9-A  of  the  July  31  issue,  to  cor¬ 
rect  typographical  errors: 

Chicago-Tribune-New  York  News 

Syndicate,  Inc .  CTN 

220  E.  42nd  St.,  New  York,  N.Y.  10017 
Telephone:  (212)  MU  2-1234 
Arthur  Laro,  Pres.  &  Editor 
Henry  Kaduta,  Mgr. 

Thomas  B.  Dorsey,  Assoc.  Editor  &  Saics 
Manager 
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ANPA  urges 
mills  to  halt 
price  boost 

The  American  Newspaper 
Publishers  Association  this  week 
advised  newsprint  manufactur¬ 
ers  that  another  price  increase 
in  the  fall  would  accelerate  an 
“adver.se  economic  effect”  on 
both  industries. 

The  ANPA  statement,  issued 
by  chairman  Richard  H.  Black- 
lidge,  publisher  of  the  Kokomo 
(Ind.)  Tribune,  urged  the  mills 
to  reconsider  the  timing  (No¬ 
vember  1)  and  the  amount  (.1:8) 
of  their  price  increases  an¬ 
nounced  in  the  last  few  weeks. 

A  warning  that  newspapers 
would  be  hurt  by  the  $l()-a-ton 
increase  announced  last  Septem¬ 
ber  has  come  true,  the  ANPA 
noted.  Although  that  rai.se  was 
held  to  $7  and  $8  and  post¬ 
poned  until  April  it  combined 
with  labor  contract  .settlements 
to  diive  up  newspaper  prices  to 
readers  and  advertisers. 

At  the  .same  time,  ANPA  said, 
newsprint  consumption  for  the 
first  six  months  of  this  year 
fell  almost  3  percent  below  that 
of  the  corresponding  period  of 
1970  and  newsprint  company 
earnings  declined  sharply. 

Blacklidge  acknowledged  the 
.stake  of  publishers  in  the  wel¬ 
fare  of  the  mills  as  being 
“great.”  He  expressed  a  fear 
that  risk  capital  and  long-term 
financing  for  mill  expansion 
may  no  longer  be  available. 

“The  new.spaper  business,”  he 
said,  “must  have  a  viable  and 
sound  source  for  its  paper  sup¬ 
ply,  yet  the  cost  of  paper  should 
not  be  increased  so  rapidly  that 
these  costs  cannot  be  absorbed 
gradually.” 

A  similar  statement  was  is¬ 
sued  by  the  executive  committee 
of  the  Inland  Daily  Press  Asso¬ 
ciation  with  the  notation  that 
the  .$8  raise  would  bring  the 
price  to  $168  a  ton  for  most 
publishers.  Southern  area  pub¬ 
lishers  pay  $2  less  and  those 
west  of  Denver  $5  less. 


30%  package  approved 

Four  craft  unions — pressmen, 
engravers,  stereotypers  and 
teamsters — approved  three-year 
contracts  with  the  Allentown 
(Pa.)  Call-Chronicle  Newspa¬ 
pers  prior  to  the  expiration  of 
old  agreements.  Bargaining  be¬ 
gan  last  March.  The  package 
of  wage  increases  and  other 
benefits  represented  a  30  per¬ 
cent  gain. 


Virgil  Schroeder 


Schroeder  moving 
to  Field  papers 

Virgil  P.  Schroeder  will  be¬ 
come  director  of  production  of 
the  newspaper  division  of  Field 
Enterprises,  Inc.  effective  Sep¬ 
tember  1,  Marshall  Field,  pub¬ 
lisher  of  the  Chicago  Sun-Times 
and  the  Chicago  Daily  News, 
has  announced. 

Schroeder  is  employed  in  the 
same  capacity  for  the  Virginian- 
Pilot  and  Ledger-Star,  the  news¬ 
papers  covering  the  Norfolk- 
Portsmouth  -  Virginia  Beach  - 
Chesapeake  area  of  Southeast¬ 
ern  Virginia. 

Leo  Vogler  will  continue  as 
production  manager  responsible 
for  the  day-to-day  operation  of 
the  Field  newspapers. 

Schroeder  joined  the  Virgin¬ 
ian-Pilot  and  Ledger-Star  in 
1960  as  composing  room  super¬ 
intendent.  He  became  production 
manager  in  1964  and  director  of 
production  in  1968.  He  has  sup- 
ei-vised  implementation  of  new 
processes,  particularly  cold  type. 

From  1953  to  1960  Schroeder 
worked  for  the  Intei-type  Com¬ 
pany  as  a  technical  representa¬ 
tive.  He  holds  a  bachelor’s  de¬ 
gree  in  newspaper  management 
from  the  University  of  Missouri 
Journalism  School  (1951).  He 
received  his  master’s  degree  in 
1953,  writing  his  thesis  on  photo 
composition.  During  his  univer¬ 
sity  studies,  he  worked  as  a 
journeyman  printer. 

BQLI  section 

The  New  York  Times  will  ex¬ 
pand  its  news  coverage  of  Brook¬ 
lyn,  Queens  and  Long  Island 
starting  September  12  by  intro¬ 
ducing  a  new  separate  section 
in  its  Sunday  issues.  The  new 
section  will  be  known  as  the 
BQLI  Section.  It  is  an  expan¬ 
sion  of  special  pages  added  ear¬ 
lier  this  year  to  copies  of  the 
Sunday  Times  distributed  in 
Brooklyn,  Queens,  Nassau  and 
Suffolk. 
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BACK  IN  BUSINESS 


By  Oaig  ToiiikiiiH<»ii 

Ito  Gardner,  the  Kentucky  like  Hickman.  It’s  a  depressed 
publisher  who  was  forced  out  of  area. 

business  last  year  by  an  adver-  The  town’s  main  resource,  the 
tising  boycott,  has  a  new  weekly  lake  for  recreation,  went  dry  in 
in  California  and  he’s  running  the  1950’s  and  didn’t  make  a 
it  with  an  eye  on  the  lessons  he  comeback  until  the  1960’s.  There 
learned  from  that  experience,  is,  Gardner  said,  a  large  popu- 
One  of  those  lessons,  he  said,  is  lation  of  retirees,  World  War 
that  the  press  doesn’t  protect  II  Jewish  refugees,  and  refugees 
its  own.  from  the  Watts  section  of  L.A. 

Gardner,  for  16  years,  was  who  left  when  things  got  rough 
the  publisher  of  the  Hickman  there  in  ’65. 

(Ky.)  Courier,  until  last  year  Gardner  sees  an  excellent  fu- 
when  an  editorial  stand  he  took  ture  for  the  area  and  predicts 
in  favor  of  a  civil  rights  ques-  he’ll  get  into  fights  in  Elsinore 
tion  brought  an  advertising  boy-  as  he  did  in  Hickman.  “I  won’t 
cott  against  the  paper  and  settle  down  to  some  sedentary 
threats  of  violence  against  his  editorial  policy,  but  I’ll  be  more 
family.  The  latter  figured  heav-  selective  about  which  fights  I’ll 
ily  in  his  decision  to  leave  get  into,  and  I’ll  know  how  to 


Hickman. 

In  March  1970  he  sold  the 


handle  them  better.” 

One  thing  he  plans  to  do  is 


ern  Illinois  in  July. 


RO  GARDNER  left,  accepts  the  Lovejoy  Award  for  Courage  !n 
Journalism  from  Prof.  Howard  R.  Long,  secretary  of  the  Interna¬ 
tional  Conference  of  Weekly  Newspaper  Editors. 


Courier  (“for  a  fair  price”)  to  establish  a  broader  base  of 
a  competitor,  then  spent  a  year  friendship  in  the  community.  He 
at  Montgomery,  W.Va.  handling  indicated  that  he  didn’t  do  this 
public  relations  for  a  hospital.  in  Hickman  and  consequently 
During  that  year,  he  related,  when  things  got  hot  for  him 
he  went  to  New  York  career  there  he  found  himself  without 
management  people  in  an  effort  support. 

to  determine  what  he  w’ould  do  He  also  indicated  that  he 
next.  found  himself  without  many 

He  went  back  to  newspapers,  friends  in  the  jouimalism  field. 
He  spent  one  day  last  spring  at  at  least  as  far  as  friends  will- 
the  Sun  City  (Ariz.)  S'ews-Sun  ing  to  help  him  w'ere  concerned, 
and  moved  on  to  California.  He  He  was  especially  critical  of 
eventually  bought  the  Lake  the  Kentucky  Press  Association 
Elsinore  Valley  Sun,  in  Elsinore  “which  stood  by”  he  said,  “and 
located  one  county  removed  didn’t  do  a  damn  thing.” 
from  Los  Angeles  on  the  south. 


Plans  action 

Won  Lovejoy  award  ,  ,  ,  ,  . 

Gardner  plans  to  use  his  ex¬ 
ile’s  been  there  since  July  1  perience  to  underscore  with 
except  for  a  week  he  took  off  to  state  and  national  press  asso- 
accept  the  1971  Elijah  P.  Love-  ciations  the  need  for  a  fund  to 
joy  award  for  courage  in  jour-  prefect  newspapers,  large  and 
nalism.  The  award  is  given  by  small,  against  boycotts  and  the 
the  International  Conference  of  like.  “We  need  to  take  care  of 
Weekly  Newspaper  Editors  at  our  own,”  he  said, 
the  organization’s  annual  meet-  He  pointed  out  that  during 
ing  at  the  University  of  South-  the  whole  time  his  paper  was 


being  forced  out,  the  only  finan- 


Before  buying  the  Valley  Sun  dal  support  he  got  came  from 
he  looked  at  several  other  pa-  some  man  in  Missouri;  the 


pers  and  small  weekly  groups. 
One  of  the  latter  was  in  an 


amount:  $5. 

He  also  plans  to  approach 


area  that  reminded  him  too  some  foundations  to  see  if  they 
much  of  the  ruralne.ss  of  Hick-  will  underwrite  a  program  to 
man.  He  didn’t  want  any  repeat  protect  newspapers  from  finan- 


perfoi-mances. 

The  California  idea  w’asn’t 


cial  reprisals. 

He’s  also  not  finished  with  the 


new;  he  had  been  looking  for  a  situation  in  Hickman.  When  he 
paper  there  for  several  years,  gets  the  money  he  plans  to  in- 
with  the  intention  of  selling  the  vestigate,  or  have  investigated, 
Courier.  He  fulfilled  his  dream  the  events  surrounding  the  boy- 
but  not  in  quite  the  manner  he  cott  of  the  Courier.  He  said  he 
had  intended.  has  had  legal  advice  to  the  ef- 


had  intended.  has  had  legal  advice  to  the  ef- 

Being  in  possession  of  a  large  feet  that  he  may  have  grounds 
social  consciousness  and  a  lover  for  legal  action  against  those 
of  good  causes,  Gardner  is  a  na-  involved  with  the  boycott, 
tural  for  the  Elsinore  area.  In  Meanwhile  he’s  going  to  di- 
some  ways,  he  pointed  out,  it  is  rect  his  attentions  toward  El¬ 


sinore  and  the  Valley  Sun. 

The  paper  runs  about  12 
standard  pages  a  week  (as  op¬ 
posed  to  14  tab  for  the  Courier) 
and  has  a  paid  circulation  of 
between  3,000  and  3,500.  Adver¬ 
tising  volume,  Gardner  said,  is 
three  times  that  of  the  Courier. 

“Sometimes  I  feel  like  I’ve 
died  and  gone  to  heaven,”  Gard¬ 
ner  explained,  “because  I  now 
have  an  advertising  manager, 
which  I  never  had  before,  and  I 
also  have  a  photographer  for 
the  first  time.  I  don’t  have  to 

Ohio  weeklies 
hit  drugs  with 
special  section 

The  suburban  Cincinnati 
weeklies.  Forest  Hills  Journal 
and  Community  Journal,  have 
joined  the  growing  list  of  news¬ 
papers  attacking  the  drug  prob¬ 
lem  with  publication  of  special 
sections. 

Publisher  B.  B.  Wright  said, 
“We  have  been  so  concerned 
about  this  drug  problem  for 
some  time  and  have  been  search¬ 
ing  for  a  way  that  would  help 
the  people  get  the  information 
they  needed  to  combat  the  prob¬ 
lem. 

“Finally,  we  decided  the  best 
way  was  to  publish  the  defini¬ 
tions,  questions  and  answers  on 
drugs  provided  by  the  United 
States  Government.”  The  sec¬ 
tion  came  out  Augpist  4. 

The  cover  of  the  eight-page 
section  began  with  a  reprint  of 
letters  a  17-year-old  drug  user 
wrote  his  parents  before  com¬ 
mitting  suicide. 

About  60  area  businesses  and 
groups  were  asked  to  help  spon- 
.  sor  the  section.  Their  names  and 
addresses  were  listed  in  alpha- 
.  betical  order  on  the  back  of  the 
■  section. 


worry  about  having  to  do  it  all 
anymore.” 

About  winning  the  Lovejoy 
award,  Gardner  said,  “I  always 
feel  strange  winning  an  award. 
It’s  something  a  newsman  al¬ 
ways  hopes  for.” 

Gardner  described  himself  as 
one  of  those  “career”  journal¬ 
ists  because  he  all  along  plan¬ 
ned  to  be  one,  “I  didn’t  just 
fall  into  it  like  so  many  do.” 
He’s  a  graduate  of  the  Colum¬ 
bia  University  Graduate  School 
of  Journalism. 

Coast  Advertiser 
joins  Shore  group 

Shore  Publishers  Inc.,  a  sub¬ 
sidiary  of  Barnes  Interna¬ 
tional  Publishing  Corp.,  has 
purchased  the  weekly  Coast  Ad¬ 
vertiser  from  Howard  Huntley 
and  Frank  Wilgus.  It  is  the 
official  newspaper  for  five 
towns  on  the  New  Jersey  shore 
— from  Belmar  to  Avon. 

Thomas  Yoseloff,  president  of 
the  Barnes  company,  also  an¬ 
nounced  the  appointment  of 
James  D.  Magee  as  general 
manager  and  R.  Barry  Kamm 
as  editor  of  the  Shore  g;roup  of 
six  newspapers. 


Nevada  community 
gets  oflFset  weekly 

The  Lahontan  Valley  News 
made  its  debut  in  Fallon,  Ne¬ 
vada,  this  week  when  compli¬ 
mentary  issues  were  distributed 
throughout  the  area.  The  offset 
publication  is  being  supported 
financially  by  a  group  of  area 
residents. 

Mrs.  Pat  Stevenson,  a  mother 
of  five,  is  the  managing  editor. 
She  has  worked  for  the  Love¬ 
lock  Review-Miner  and  the  Fal¬ 
lon  Eayle-Standard,  and  has 
served  as  communications  di¬ 
rector  for  the  Nevada  State 
Education  Association. 
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Alabama  publishers  make  bid 
for  more  journalism  schools 


Alabama  newspaper  publishers  have  pledged 
themselves  to  support  journalism  education  pro¬ 
grams  in  order  to  encourage  more  of  the  state’s 
colleges  and  universities  to  offer  courses. 

A  “position  paper”  reganling  their  “hopes  for 
journalism  education  in  the  state”  was  approved 
at  a  recent  meeting  of  the  Alabama  Press  Asso¬ 
ciation.  At  present,  the  University  of  Alabama 
and  Samford  University  in  Birmingham  are  the 
only  institutions  in  the  state  that  have  journal¬ 
ism  departments. 

The  press  association  declared  that  “the  best 
education  for  persons  who  serve  the  news¬ 
gathering,  editing,  and  publishing  function  on 
Alabama  newspapers  is  that  education  which 
results  from  a  merger  of  specific  journalism 
courses  and  courses  in  the  arts  and  sciences.” 

Lab  papers  favored 

Journalism  education  on  the  university  level, 
the  policy  statement  said,  must  include  the  basic 
tools  of  reporting  and  editing  and  students  in 
these  courses  should  have  professional  experi¬ 
ence  on  publications  supervised  by  the  teachers. 

According  to  the  APA,  inclusion  of  laboratory 
newspapers  in  journalism  curriculum  is  neces¬ 
sary.  Students  should  also  be  instructed  in  the 
theory,  history,  and  responsibility  of  journalism, 
the  association  specified. 

“Keeping  up  with  current  practice  and  think¬ 
ing  in  the  field  of  journalism  is  not  enough,”  it 
stated.  “Alabama  newspapers  need  persons  who 


are  able  to  project  their  thinking  into  the  future 
and  to  anticipate  innovation  and  new  challenges 
which  make  journalism  a  dynamic  field  of  en¬ 
deavor. 

“Journalism  education  in  Alabama,  therefore, 
must  consist  of  a  balance  between  those  courses 
which  seek  to  teach  basic  reporting  and  editing 
and  those  courses  which  seek  to  prepare  the 
students  to  make  contributions  to  the  future  of 
journalism. 

“But  beyond  these  specific  journalism  courses, 
the  student  who  is  preparing  for  a  career  with 
Alabama  newspapers  must  be  instructed  in  the 
arts  and  sciences. 

Note  about  faculty 

“The  faculty  necessary  for  journalism  edu¬ 
cation  in  Alabama  will  be  those  persons  who 
bring  experience  and  academic  preparation  to 
the  fields  of  journalism  in  which  they  teach. 
Furthermore,  the  faculty  should  be  of  sufficient 
size  that  students  are  exposed  to  more  than  one 
professor  in  a  natural  progression  of  courses. 
For  example,  a  student  should  not  receive  all 
his  reporting  and  editing  cour.ses  from  one  pro¬ 
fessor. 

“Alabama  joumalism  programs  should  be 
housed  in  buildings  which  allow  for  the  inclusion 
of  all  laboratories,  classrooms,  and  offices  neces¬ 
sary  for  implementation  of  the  curriculum. 
Equipment  should  be  what  will  be  encountered 
in  a  modern  newspaper  operation. 


Chattanooga  papers’ 
circulation  corrected 

Circulation  figures  for  Chat¬ 
tanooga  newspapers  were  given 
incorrectly  in  a  story  (E&P, 
July  24,  page  12)  about  the 
out-of-court  settlement  of  their 
lawsuits. 

The  March  31  ABC  state¬ 
ments  show  the  following: 
News  Free  Press — 65,251  week¬ 
days;  50,600  Sunday;  Times  — 
63,913  weekdays;  66,815  Sun¬ 
day. 


History  edition 

The  Hoiiston  Chronicle  dis¬ 
tributed  10,000  copies  of  a  Sou¬ 
venir  Historical  Edition  in  con¬ 
nection  with  an  exhibit  at  the 
Bank  of  the  Southwest.  The  edi¬ 
tion  contained  reproductions  of 
eight  front  pages  from  the 
Chronicle  on  major  news  events 
— from  the  Titanic  disaster  in 
1912  to  the  first  moon  landing 
in  1969. 

• 

350  at  ‘golden’  picnic 

The  Jackson  (Mich.)  Citizen 
Patriot  had  350  guests  at  its 
27th  annual  Golden  Wedding 
Club  picnic  recently  at  the  Ella 
Sharp  Park  pavilion.  The  group 
included  107  couples  who  are 
new  members  this  year. 


McClure  to  direct 
group  marketing 

J.  Warren  McClure,  president 
of  the  Burlington,  Vt.  and 
Chambersburg,  Pa.  newspapers 
which  joined  the  Gannett  Group 
in  April,  has  been  named  vice- 
president — marketing,  a  new 
corporate  headquarters  position 
for  Gannett  Co.  Inc.  at  Roches¬ 
ter,  N.Y. 

McClure’s  appointment  was 
announced  by  Paul  Miller, 
chairman  and  chief  executive  of 
Gannett.  He  said  McClure  will 
have  responsibility  for  coordi¬ 
nating  the  advertising  and  cir¬ 
culation  sales  and  marketing 
activities  of  Gannett. 

McClure  will  continue  as 
president  of  McClure  Newspa¬ 
pers,  the  wholly  owned  subsid¬ 
iary  of  Gannett,  which  pub¬ 
lishes  the  Burlington  Free  Press 
and  Chambersburg  Public  Opin¬ 
ion.  McClure  is  a  director  of 
Gannett  Co. 

• 

Ewing  in  PR  post 

George  R.  Ewing,  former 
Tulsa  newsman,  has  been 
named  manager  of  press  rela¬ 
tions  for  Standard  Oil  Co.  (In¬ 
diana)  in  Chicago. 
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Gaiiett  daily  names 
editor  for  features 

Theodore  F.  Warmbold  has 
been  named  assistant  managing 
editor  for  features  of  the 
Rochester  (N.Y.)  Democrat 
and  Chronicle.  He  joined  Gan¬ 
nett  Rochester  Newspapers  as 
a  copy  editor  in  1967  and 
worked  for  the  Times-Union 
and  Democrat  and  Chronicle  be¬ 
fore  his  appointment  as  Sun¬ 
day  editor  of  the  latter  in  Oc¬ 
tober  1969, 

Other  appointments  an¬ 
nounced  by  Richard  B.  Tuttle, 
managing  editor,  include: 

Samuel  G.  Williams,  from  city 
editor  to  acting  news  editor; 

Richard  Thien,  from  news  edi¬ 
tor  of  the  Democrat  and  Chron¬ 
icle  to  special  assignment  at 
the  newly  acquired  Gannett  pa¬ 
per,  the  Sun-Bulletin,  in  Bing¬ 
hamton,  N.Y. ; 

Michael  E.  Lewis,  former 
managing  editor  of  the  Annapo¬ 
lis  (Md.)  Capital  Gazette-Press, 
to  city  editor  of  the  Democrat 
and  Chronicle; 

Jerry  M.  Ceppos,  from  assist¬ 
ant  city  editor  to  night  city 
editor; 

A.  F.  Ehbar,  from  financial 
writer  to  financial  consumer 
editor. 

for  August  14,  1971 


REPORTER  Gerry  West  of  the  Chicago  Tribune  is  also  a  sharp¬ 
shooter  when  he  goes  tor  National  Guard  duty  at  Camp  Perry. 
He  is  a  member  of  the  Illinois  State  Pistol  Team  and  also  com¬ 
petes  in  smallbore  rifle  shooting.  In  his  native  Cairo,  III.  he  was  a 
photographer-reporter. 
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Ad-ventures 


By  Jerry  Walker  Jr. 

Top  medium  for  coupons.  Direct  mail  took  a  shellacking  last 
year  from  newspai>ers  and  Sunday  supplements  in  the  race  to 
see  which  gets  the  most  cents-off  coupons.  A  study  made  by  Niel¬ 
sen  shows  mail  dropped  from  second  to  last  place  among  vehicles 
used  by  manufacturers  to  distribute  coupons.  Mail  accounted  for 
0.4 '/<  or  .9  billion  coupons  in  1970  as  compared  with  21.6%  in 
1969  when  they  ranked  second.  Newspapers  strengthened  their 
lead,  accounting  for  54.3%  or  8.9  billion  of  the  16.4  billion  cou¬ 
pons  disti  ibuted  in  the  352  promotions  handled  last  year  by  Niel¬ 
sen  Clearing  House  for  national  adveii;isers.  In  1969,  newspapers 
accounted  for  43.7%.  Magazines  placed  second  with  18.8%,  or 
3.1  billion,  compared  with  14.2%  in  1969.  Sunday  supplements 
showed  a  .strong  improvement,  climbing  from  9.4%  in  1969  to 
13.5%  or  2.2  billion  coupons  last  year.  In-  or  on-pack  coupons 
accounted  for  8%  or  1.3  billion,  down  from  11.1%  in  1969,  Niel¬ 
sen  reported.  While  direct  mail  might  attribute  the  drop  to  higher 
l)ostal  rates,  Nielsen’s  analysis  pointed  to  newspajiers  and  Sun¬ 
day  supplements  as  producing  the  fastest  results  of  any  medium. 
Measured  from  receipt  at  its  processing  center,  NCH  estimates 
that  of  all  newspaper  coupons  redeemed,  63.5%  are  received  by 
the  fifth  month,  and  89%  by  the  12th  month.  Sunday  supps 
reached  the  61.7';'r  level  after  five  months  and  92.4%  after  12 
months.  The  10-cent  coupon  was  the  most  popular  one. 

♦  ♦  ♦ 

Kates  up.  Roger  H.  Clapp,  media  director,  Rumrill-Hoyt,  antici- 
l)ates  rate  increases  next  year  in  all  media  as  follows:  Consumer 
magazines,  6% :  business  &  trade  publications,  6% ;  newspapers, 
5%;  network  tv,  5-6%;  spot  tv,  6-7%;  spot  radio,  5%;  network 
radio,  3%;  and  outdoor,  8%.  An  encouraging  factor,  says  the 
agency’s  art  director,  Carl  A.  LeVander,  is  the  “stable  price 
level  of  photography  and  art.’’  Color  photo  retouching  may  be 
the  only  area  where  slight  price  increases  are  likely. 

* 

Briefs.  Newspaper  Preprint  Corp.  is  asking  newspapers  to  re¬ 
port  how  many  national  stuffed  preprints  they  ran  in  1970  and 
in  the  first  six  months  of  1971.  William  W.  Fitzhugh  Jr.,  presi¬ 
dent  of  NPC,  says  the  data  will  be  used  to  determine  how  much 
NPC  should  charge  newspapers  in  fulfilling  a  role  as  a  central 
service  for  preprints  of  all  kinds — stuffed  as  well  as  roll-fed.  .  .  . 
American  Association  of  Advertising  Agencies  has  established  a 
committee  on  media  research,  headed  by  Jack  D.  Hill,  Ogilvy  & 
Mather,  and  made  up  of  16  other  media  specialists.  It  will  evalu¬ 
ate  developments  in  media  research  and  foster  research  w’hich 
meets  the  needs  of  agencies.  .  .  .  All  of  the  regular  demographic 
breakouts,  including  reach  and  frequency  data  that  are  avail¬ 
able  for  magazines  and  tv  programs  in  the  1971  Simmons  Re¬ 
ports,  are  contained  in  a  supplemental  report  on  members  of 
Newspaper  1  Network.  .  .  .  Arden-Mayfair  stores  have  begun 
marketing  Natural  ice  cream  in  Los  Angeles  with  color  ads  in 
the  Los  Angeles  Times.  .  .  .  Mobil  Oil  Corp.  is  testing  combina¬ 
tion  gas  station-grocery'  stores  in  South  Carolina  and  Georgia.  .  .  . 
To  make  matters  even  woree  for  paper  makers,  John.s-Manville 
Corp.  uses  plastic  foam  sheets  to  protect  photographs  sent  with 
news  releases. 

*  ♦  * 

Try  anything.  While  the  debate  over  the  15%  commission  ver¬ 
sus  the  fee  methotl  continues  unresolved  in  the  agency  business. 
Graphic  Advertising  Inc.,  Miami,  Fla.,  tried  recently  and  flopped 
with  an  offer  to  400  weekly  newspapers  to  pay  for  an  ad  on  a  per- 
inquiry  basis.  The  client  was  Clinatrol,  a  men’s  hair  and  scalp 
treatment  product.  The  agency  sent  slick  proofs  of  the  direct 
response  ad  with  an  offer  to  pay  the  publisher  $4  for  the  first 
.$8  bottle  purcha.sed  by'  each  person  who  orders  through  the  ad 
tor  two  months  following  date  of  insertion.  Newspapers  w'ere 
instructed  to  insert  a  key  number  in  the  coupon  in  the  ad.  A.  R. 
I’imental,  media  director.  Graphic  Advertising,  said  the  ad  w'as 
run  by  six  newspapers  with  poor  results.  Al>out  30  publishers 
notified  him  they  do  not  accept  ads  on  a  pre-inquiry  basis.  The 
remaining  newspaper  ignored  the  offer.  Pimental  said  it  was  the 
first  time  that  Clinatrol  had  tried  to  bu.v  ad  space  in  this  man¬ 
ner.  “It  W'as  strictly'  a  feeler,”  he  said.  “Normally',  we  run  paid 
ads  in  magazines  with  heavy’  male  readership.”  Pimental  said 
the  last  paid  ad  ran  about  a  year  ago.  The  number  coupons  re¬ 
deemed  jnins  about  five  per  1,000  circulation,  he  said. 


J'Students  aided 

Tw'o  seniors  in  the  newly  cre¬ 
ated  department  of  communica¬ 
tions  at  Lamar  University  in 
Texas  were  recipients  of  $400 
scholarships  from  the  Fentress 
Foundation.  Jack  Scott,  pub¬ 
lisher  of  the  Port  Arthur  News, 
made  the  presentations  to  Mrs. 
David  Spittler,  who  w'ill  grad¬ 
uate  in  January,  and  Linda 
Reeves,  who  is  in  the  May  class. 

• 

Printers  win  jobs 

Cleveland  Typographical 
Union  won  a  jurisdictional  dis- 
l)ute  with  the  Cleveland  New’s- 
paper  Guild  at  the  Cleveland 
P)  'CSS.  The  National  Labor  Re¬ 
lations  Board  luled  that  print¬ 
ers,  rather  than  guildsmen, 
should  file,  store  and  handle 
l)aste-up  boards  used  in  making 
uj)  advertisements. 

• 

From  ‘6’  to  ‘8’ 

The  Niles  (Mich.)  Daily  Star 
has  switched  from  six-column 
format  to  eight  columns  and 
dropped  the  name  Niles  from 
the  flag.  Other  changes  under 
Ridder  ownership  includes  the 
.selling  of  advertising  by  the 
column  inch  rather  than  a 
square-inch  basis. 

• 

Sale  in  Oklahoma 

Interest  in  the  Okmulgee 
County  (Okla.)  News  has  been 
sold  by  Bob  Scally',  ow'ner  of 
the  Okemah  News-Leader  and 
Weleetka.  American,  to  Joe 
Hugh  Mansfield,  former  pub¬ 
lisher  of  the  News.  Scally  re¬ 
cently  was  named  to  the  state 
alcoholic  beverage  control  board. 
• 

Staying  out  of  polities 

By  a  vote  of  6  to  4,  directors 
of  Montana  Press  Association 
recently  declined  to  draft  legis¬ 
lation  requinng  public  officials 
to  disclose  their  financial  hold¬ 
ings.  The  majority  thought  the 
matter  should  be  left  to  indi¬ 
vidual  publishers. 

• 

Fair  salutes  smiler 

Paul  Ketcham,  longtime  re¬ 
porter  and  rural  circulation 
manager  for  the  Pekin  (Ill.) 
Daily  Times,  was  hailed  at  the 
4-H  Show  and  Junior  Fair  as 
“a  friend  of  man”  who  “likes 
I)eoj)le  so  well  he  keeps  smiling.” 
• 

CRT  in  press  room 

Newsmen  at  the  state  caj)itol 
at  Springfield,  Illinois,  now  have 
quick  access  to  current  legisla¬ 
tion  w’ith  a  cathode  i-ay  tube 
(CRT)  machine  installed  in  the 
press  room.  It  gives  complete  in¬ 
formation  on  hills  before  the 
lawmakers. 
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Underground  press 
has  friend  in  control 

Vendors  of  radical  newspa¬ 
pers  in  the  parks  or  on  the 
streets  of  Washington,  D.C. 
need  not  obtain  a  license  and 
the  police  may  not  require  them 
to  keep  moving,  a  U.S.  Distinct 
Court  judge  has  ruled. 

Regulations  of  the  National 
Park  Service  under  which  street 
vendors  have  been  arrested 
were  declared  unconstitution¬ 
ally  broad  and  violative  of  First 
Amendment  rights  by  Judge 
How'ard  F.  Corcoran.  He  also 
affirmed  revised  regulations  of 
the  Metropolitan  police  prohib¬ 
iting  harassment  of  youthful 
liurveyors  of  underground  news¬ 
papers. 

The  judge’s  ruling  came  in  a 
law’suit  brought  two  years  ago 
by  the  Washington  Free  Press, 
now  defunct.  The  suit  was 
amended  to  name  the  Quicksil¬ 
ver  Times,  successor  to  the 
Free  Press,  as  the  plaintiff. 

Judge  Corcoran  also  sug¬ 
gested  that  if  reporters  for  un¬ 
derground  publications  are  ar¬ 
rested  while  gathering  news  at 
demonstrations,  they  should 
file  false  arrest  subs  against 
the  police  department. 

• 

Stale  ads  oaiicellecl 
after  critical  stories 

The  Easton  (Pa.)  Express  re¬ 
ported  that  the  state  adminis¬ 
tration  had  cancelled  327  lines 
of  legal  advertising  last  month 
“in  the  wake  of  a  series  of 
critical  investigative  new's  re- 
poi-ts”  by  John  L.  Spivak,  a 
staff  reportei'. 

Secretary  of  Revenue  Robert 
Kane  said  the  advertising, 
scheduled  hy  a  Philadelphia 
agency,  had  been  cancelled  to 
“save  money”  for  the  state,  the 
Express  reported.  Tony  May,  a 
spokesman  for  Governor  Milton 
Shapp,  was  quoted  as  saying 
that  40  other  papeis  also  had 
heen  removed  fi’om  the  list  for 
the  ads. 

• 

Reporter  goes  back 
to  help  Vietnamese 

Armistead  J,  Maupin  Jr., 
Charleston  (S.C.)  News  and 
Courier  reporter,  has  voluntar¬ 
ily  transferred  himself  into  a 
far-away  hot  news  spot.  He  is 
one  of  the  organizers  of  the 
Cat  Lai  Commune,  a  group  of 
10  veterans  of  the  Vietnam 
War  who  returned  to  Indo¬ 
china  this  summer  to  do  volun¬ 
teer  work.  The  members  of  the 
commune,  all  civilians,  are 
building  shelters  for  disabled 
Vietnamese  veterans,  widow’s 
and  orphans  in  a  small  village 
east  of  Saigon. 
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need  simple  P.O.  rate 


By  Gerald  B.  Healey 

Willis  J.  Morrissey  (he  prefers  Bill), 
circulation  director  of  the  Long  Beach 
(Calif.)  Independent  Press-Telegram  since 
1955,  gives  evidence  of  being  a  man  of 
action  during  the  next  year. 

Morrissey  was  recently  elected  presi¬ 
dent  of  the  International  Circulation 
Managers  Association,  having  moved 
through  the  various  association  offices  to 
a  position  which  will  afford  him  a  com¬ 
manding  voice  in  the  affairs  of  newspa¬ 
per  circulation  managers  throughout  the 
world. 

The  association  he  now  heads  has  more 
than  1,400  members  in  the  United  States, 
Central  America,  and  14  other  countries. 

Morrissey  wasted  no  time  after  his 
election  in  asserting  himself  concerning 
subjects  important  to  the  growth  of  the 
newspaper  industry,  one  of  the  foremost 
topics  being  the  exorbitant  second-class 
postage  increase. 

He  firmly  believes  that  persistence 
toward  final  enactment  of  the  present 
142-200  percent  second-class  increase  pro¬ 
posal  will  do  economic  damage  to  some 
newspapers  and  the  communities  they 
serve,  will  work  an  economic  hardship  on 
persons  of  limited  means  living  in  sparsely 
settled  rural  areas,  and  will  not  neces¬ 
sarily  raise  the  amount  of  additional 
United  States  Postal  Service  revenue  pro¬ 
ponents  project  for  it. 

Interest  decreasing 

Morrissey  reasons  that  the  number  of 
people  in  rural  areas  still  willing  to  wait 
until  afternoon  for  delivery  of  their  morn¬ 
ing  papers,  or  until  tomorrow'  for  their 
afternoon  paper  is  rapidly  decreasing. 

While  these  are  the  least  able  to  bear 
the  cost,  they  are  the  very  people  that 
USPS  suggests  should  be  willing  to  pay 
more  to  absorb  operational  increases  of 
delivering  the  mail,  Morrissey  said. 

For  most  newspapers  the  proposed  in¬ 
crease  is  sizeable  and  will  tend  to  drive 
many  copies  of  newspapers  out  of  the 
mails.  This  has  happened  during  the  past 
four  years  as  mailing  costs  to  business 
have  risen. 

Morrissey  strongly  infers  that  if  the 
1966-70  general  newspaper  decreased 
postal  volume  trend  continues,  there  may 
be  no  increase  in  revenue,  only  a  decrease 
in  volume.  This  is  particularly  true  in 
Zones  1  and  2,  the  usual  market  area  of 
the  city  publication,  Morrissey  said. 

Morrissey  reasoned  this  way:  In  1970, 
Post  Office  figures  showed  revenue  from 
second-class  mailing  of  newspapers 
reached  the  figure  of  $36,800,000. 

“A  rate  that  wrill  diminish  or  wripe  out 
this  source  of  revenue  is  hardly  a  con¬ 
structive  step  toward  increasing  revenue 
to  balance  the  budget  of  the  USPS,” 
Morrissey  declared. 

Rather  than  adding  an  already  com¬ 
plex  second-class  rate  structure  by  at¬ 
taching  an  intolerable  and  cumbersome 
“per  piece  surcharge”  what  is  needed, 
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Morrissey  said,  is  a  simple  rate  that  wrill 
keep  community  newspapers  in  the  mails 
at  some  reasonably  higher  postage  rate 
that  could  increase  USPS  revenues. 

Morrissey  also  talked  about  the 
ICMA’s  official  position  regarding  News¬ 
paper  in  the  Classroom  programs  across 
the  country. 

There  is  a  long  stretch  ahead,  he  says, 
w'hen  it  is  considered  that  the  NIC  pro¬ 
gram  has  been  in  official  existence  for 
almost  13  years  (with  the  start  of  na¬ 
tional  workshops  by  the  ANPA  in  1959) 
and  that  only  one-third  of  American 
Newspaper  Publishers  Association  mem¬ 
ber  papers  conduct  any  sort  of  program. 

Midwestern  states  lead  in  active  pro¬ 
grams,  according  to  available  figpires.  The 
w'estem  states  are  just  “starting  to  come 
around,”  Morrissey  said. 

Nearly  half  of  ANPA  papers  are  charg¬ 
ing  for  at  least  some  of  the  school  copies, 
the  dominant  price  being  five  cents. 

What  seems  to  be  needed,  in  Morris¬ 
sey’s  opinion,  is  some  uniform  text  that 
can  be  supplied  at  low  cost  to  newspa¬ 
pers  for  distribution  to  their  area’s 
teachers  (primarily  in  English  and  So¬ 
cial  Studies),  and  “how  to”  texts  on  how 
to  use  the  newspaper  as  a  teaching  aid. 
This  probably  explains  why  more  small 
circulation  newspapers  haven’t  joined  in 
the  NIC  pregrram — ^they  can’t  afford  to 
publish  books  on  the  subject. 

Favorite  quotation 

Morrissey’s  favorite  quotation  in  this 
connection  comes  from  Dr.  John  H.  Haef- 
ner,  professor  of  Social  Studies,  Univei- 
sity  of  Iowa,  and  consultant  to  the  ANPA 
Foundation : 

“Prepare  youngsters  to  graduate  from 
school  who  will  have  enough  concern  for 
issues  of  our  times  so  that  it  will  be  as 
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habitual  for  them  to  want  a  paper  every 
day  as  it  is  to  brush  their  teeth.” 

Proof  of  the  success  of  aggressive  cir¬ 
culation  managers,  who  Morrissey  likens 
to  sales  managers,  is  the  fact  that  daily 
newspaper  circulation  has  grown  at  a 
fastei'  rate  than  adult  population  in  the 
last  20  years. 

But  the  day,  he  says,  where  a  rising 
circulation  sales  curve  was  considered  the 
sole  criterion  for  success  has  passed. 

With  the  newspaper  industry  facing 
increased  costs  and  competition  on  all 
sides,  marketing  strategies  are  being  i*e- 
examined  and  revised;  planning  is  the 
major  instrument  for  recognizing  the 
forces  of  change  and  for  helping  intro¬ 
duce  change. 

Morrissey  believes  that  the  shortcoming 
of  failure  to  comprehend  the  accelerating 
rate  of  change  is  due  in  part  to  the  heavy 
proportion  of  senior  management  jobs  be¬ 
ing  occupied  by  administrators  rather 
than  innovators.  By  this  he  meant  men 
whose  inclinations  are  to  operate  the  busi¬ 
ness  tidily  today  rather  than  to  imagine 
what  tomorrow  might  bring. 

Measuring  performance 

Morrissey  favors  a  profit  and  loss  pro¬ 
jection  put  in  terms  of  a  flexible  bud¬ 
getary  control  system  so  that  marketing 
perfonnance  can  be  measured  during  the 
period  ahead.  The  plan  must  be  flexible 
enough  to  accommodate  changes  in  the 
marketing  environment.  Marketing  costs 
can  be  effectively  controlled  through  the 
best  allocation  of  funds  and  human  re¬ 
sources  when  and  where  they  are  needed 
most,  Morrissey  said. 

Marketing  plans,  by  themselves,  do  not 
solve  all  the  problems  of  circulation  de¬ 
partments,  he  added.  In  aggressive  highly 
competitive  metropolitan  areas,  where  tv, 
magazines,  radio,  and  other  newspapers 
all  compete  for  the  limited  time  of  a  con¬ 
sumer,  the  services  provided  by  the  Circu¬ 
lation  Promotion  Research  Center  in  Mil¬ 
waukee  established  by  the  ICMA  and  the 
International  Newspaper  Promotion  As¬ 
sociation  are  extremely  significant  and 
important. 

Morrissey  said  that  in  the  future  (some 
experiments  are  already  under  way)  re¬ 
search  efforts  will  change  from  studies 
primarily  involving  interviews  or  polls  of 
subscribers  and  non-subscribers  to  studies 
and  systems  using  data  processing.  In 
these  systems  for  example,  lists  of  all 
subscribers  and  non-subscribers  will  be 
maintained  in  computers.  These  names 
and  addresses  will  be  described  demo- 
graphically  by  age,  income,  etc. 

Li.'ts  of  non-subscribers  will  be  easily 
available  by  carrier  route  and  these  will 
be  used  to  direct  sales  efforts  more  ef¬ 
ficiently. 

Once  this  type  of  “household  data  bank” 
becomes  available  to  a  newspaper,  it  will 
then  be  possible  mathematically  to  set 
very  workable  and  fair  circulation  ob¬ 
jectives  by  districts  and  by  carrier  routes, 
if  appropriate,  Morrissey  said. 
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First  a  map,  then  cookies 
and  Barbara  sells  an  ad 

If  the  women’s  liberation  movement  ever  crossed  Barl)ara 
VanderBeke’s  mind  it  certainly  didn’t  on  the  day  she  got  to 
see  an  important  automobile  dealer  for  the  fii-st  time. 

Barbara,  23,  two  yeai-s  out  of  Drake  University,  Des 
Moines,  wanted  to  sell  automotive  classified  advei-tising  for 
the  Chicago  Tribune,  which  up  to  now  has  been  virtually  an 
all-male  function. 

She  was  told  to  try  real  estate,  but  persisted  until  Paul  E. 
Janista,  recently  transferred  to  retail,  put  her  on  his  staff. 
Janista  came  to  regard  Barbara  as  one  of  the  top  five  among 
the  50  or  60  sales  people  he  has  known  and  worked  with. 

She  found  the  first  couple  of  months  in  her  territory  com¬ 
prising  the  northwest  area  of  Chicago  and  the  northwest 
suburbs  quite  discouraging. 

Calling  on  10  ad  agencies  and  37  automotive  dealei-s,  Bar¬ 
bara  put  20,000  miles  on  her  office  car  last  year,  coping  with 
competition  from  community  newspapers  and  the  Chicago 
mets. 

She  came  up  with  the  idea  to  organize  dealer  associations. 
This  involved  inducing  dealers  in  the  same  locality  to  band 
together  to  take  a  full  page  of  advertising  in  the  Tribune. 
They  could  get  this  at  a  favorable  rate,  and  at  the  same  time 
l)resent  the  impact  of  a  full  i)age  in  the  Tribune. 

Page  prudiict'd 

The  idea  was  turned  over  to  the  automotive  division’s  copy 
and  ait  department,  which  handles  creative  services  for  cus¬ 
tomers.  They  produced  a  page  built  around  the  dealers  Bar¬ 
bara  suggested,  dressing  it  with  a  prominent  heading  iden¬ 
tifying  the  area,  drawings  of  the  makes  of  cars  on  sale,  and 
a  theme  tying  the  whole  program  together. 

With  this  sales  tool,  she  began  calling  on  prosiiects.  Tough¬ 
est  job  was  to  get  the  first  prospect  to  join  the  project.  When 
all  the  dealers  were  “under  the  tent,”  she  and  Janista  got 
them  together  at  a  breakfast  and  closed  the  deal. 

Barbara  also  makes  good  use  of  a  Chicago  and  suburban 
sales  distribution  map,  prejiared  by  the  Tribune  marketing 


IT'S  LIKE  THIS — Barbara  VanderBeke,  senior  account  representa¬ 
tive  in  automotive  division  of  Chicago  Tribune's  classified  ad  de¬ 
partment,  shows  Joseph  Bredemann,  Parle  Ridge,  III.,  auto  dealer, 
a  map  indicating  where  all  his  new  retail  sales  were  made. 

division.  It  shows  a  dealer  where  all  of  his  new  retail  sales 
have  been  made  in  the  past  year. 

Barbara  presents  this  map  to  dealers  and  finds  it  a  jiower- 
ful  sales  tool. 

heniiiiiiie  iii!>lincl 

She  doesn’t  always  rely  on  scientific  sales  tools  alone  to 
get  results.  Now  a  senior  account  lepresentative,  she  some¬ 
times  goes  with  her  feminine  instinct.  One  evening,  while 
baking  a  batch  of  chocolate  chij)  cookies,  she  mused  over  her 
long  and  futile  effoits  to  get  in  to  see  an  imjwrtant  dealer 
in  her  area.  He  just  didn’t  want  to  be  bothered. 

Next  day  she  took  a  box  of  cookies  around  to  the  dealer’s 
.secretai  y.  She  didn’t  want  to  see  the  boss,  she  said,  but  a.sked 
the  secretary  to  “give  him  these.” 

The  secietary  asked  her  to  wait  and  took  the  cookies  in. 
Moments  later  she  leturned  with  the  word  that  the  dealer 
would  see  the  Tribune  .salesman.  This  dealer  is  now  one  of 
Barbara’s  consistent  accounts. 

There’s  been  no  rush  to  the  kitchen  by  the  male  membei-s 
of  the  automotive  classified  de|)artment  of  the  Tribune,  but 
it’s  probably  been  given  some  hard  thought. 


Retired  reporter,  78,  returns 
and  finds  things  have  changed 


By  George  W.  Tetlierly 

Courthouse  news  sources  in 
Fort  Wayne,  Ind.,  were  plea.s- 
antly  amazed  i-ecently  when  an 
oldtime  reporter  came  out  of  re¬ 
tirement  at  age  78  to  cover  the 
court  beat  again. 

And,  the  veteran  new.sman, 
Phil  Nicar,  was  glad  to  be  back 
on  the  staff  of  the  Journal- 
Gazette,  Fort  Wayne’s  morning 
newspaper,  where  he  had  built 
up  a  reputation  for  tightly- 
written,  interesting  copy  with 
the  flavor  of  dry  humor. 

The  city  desk  found  that  Phil 
had  lost  none  of  this  since  he 
retired  in  1959  at  age  67  after 
20  years  as  a  Journal-Gazette 
staff  member.  He’s  good  for  two 
or  three  articles  on  couii.  activi¬ 
ties  as  well  as  a  long  string  of 
“vitals”  every  day  during  his 
1  to  10  p.m.  stint. 

The  Counselor,  as  he  was 
known  around  the  newspaper  of- 
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fice  during  his  earlier  days  in 
Fort  Wayne,  has  noticed  an  in¬ 
creased  volume  of  paper  work 
surrounding  the  functions  of 
the  courts  as  well  as  a  marked 
increase  in  the  volume  of  legal 
matters. 

Sometimes  now,  his  day  may 
require  five  hours  of  scanning 
court  records. 

“A  jury  case  in  July — I  don’t 
remember  that  happening  when 
I  was  here  before  ...”  he  was 
heard  saying. 

In  the  office,  Phil  is  sur¬ 
rounded  by  the  younger  set  with 
most  of  reporters  in  their  20’s 
oi-  early  30’s.  None  guessed  his 
age  when  he  retunied.  It  proved 
that  newspapering  isn’t  just  for 
the  young — at  least  when  Phil 
is  around. 

Phil  came  back  to  the  office 
out  of  loneliness  to  do  anything 
that  was  to  be  done  around  the 


office.  Mr.s.  Nicar,  who  passed 
away  recently,  was  a  fomer 
newspaperwoman. 

When  Phil  retired,  he  changed 
his  residence  to  South  Bend. 
He  was  content  to  just  read 
newspapers,  but  did  some  writ¬ 
ing  for  the  South  liend  Tribune 
magazine. 

Before  coming  to  Fort  Wayne 
in  1939,  he  had  been  telegraph 
editor  of  the  South  Bend  Trib¬ 
une  and  city  editor  of  the  old 
South  Bend  News-Times.  He  is 
a  graduate  of  Wabash  College 
and  received  a  degree  in  law  at 
the  Univei-sity  of  Notre  Dame, 
practicing  law  in  South  Bend 
for  seven  years. 

Phil  also  was  on  the  staff  of 
the  Gary  (Ind.)  Post-Trilmne 
before  moving  to  Fort  Wayne. 

During  the  20  years  he  first 
was  with  the  Joumal-Gazette, 
Phil  covered,  in  addition  to  the 
courts,  the  state  political  con- 


Phil  Nicar 

ventions  and  sessions  of  the  In¬ 
diana  General  Assembly. 

Kenneth  Kellei',  editoi'  of 
the  newspaper’s  Sunday  maga¬ 
zine,  observed  in  writing  about 
Phil’s  return: 

“In  the  court  room  or  else¬ 
where,  Phil  has  the  advantage 
of  a  dual  approach — the  evalua¬ 
tion  of  legal  experience  and  the 
sixth  sense  of  a  good  newspa¬ 
perman.” 
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Kodak  Chemicals 


The 


inseparables 


Film  and  chemicals  are  as  inseparable  as 
paper  and  ink.  They  are  linked  by  a  critical  relationship.  Kodak  truly 
understands  this  interrelationship ...  as  well  as  the  functioning 
of  the  equipment  and  systems  that  make  it  pay  off. 

Kodak  chemicals  work  best  with  Kodak  film  and  Kodak  equipment. 
Take  the  advice  of  a  Kodak  TSR.  Remember,  he’s  your  link  with 
the  chemical  know-how  of  an  army  of  scientists,  engineers, 
and  technicians  at  the  Kodak  manufacturing  and 
research  complex.  Remember,  too,  that  in 
photographic  chemicals,  confidence  is 
something  you  can  buy . . .  from  Kodak. 

Thank  you  for  taking  the  time  to  read  this  advertisement. 


East  coast  cities  get 
a  new  financial  paper 


Publication  of  the  Media  Gen¬ 
eral  Finaneial  Daily,  a  million- 
dollar  project  of  Media  General 
Inc.,  Richmond-based  communi¬ 
cations  company,  bep:an  August 
9. 

The  68-page,  standard-size 
newspaper  will  be  printed  each 
stock  market  trading  day,  with 
overnight  distribution  from 
Richmond  to  East  Coast  cities. 

The  publication  contains  daily 
coveiage  and  analysis  of  finan¬ 
cial  and  market  news.  Alan  S. 
Donnahoe,  president  of  Media 
General,  called  the  Financial 
Daily  “the  most  comprehensive, 
accurate,  up-to-the-minute  fi¬ 
nancial  publication  in  history.” 

He  said  it  became  possible 
through  a  marriage  of  sophis¬ 
ticated  data  processing  and 
electronic  composition  systems 
and  equipment,  such  as  com¬ 
puterized  cathode  ray  tube  type¬ 
setting  unit  which  composes  a 
full  page  in  about  a  minute. 
CRT  units  also  are  used  in  the 
newspaper’s  editing  system.  The 
paper  is  being  printed  from 
plastic  rather  than  metal  press 
plates.  There  are  only  six  peo¬ 


ple  in  the  production  processes. 

Fifty  pages  of  the  Financial 
Daily  are  devoted  to  tables  and 
charts  on  the  New  York  and 
American  stock  exchanges  and 
on  Over-the-Counter  issues.  The 
tables  include  48  items  of  in- 
fonnation,  ranging  from  price 
and  volume  figures  and  growth 
rates.  These  involve  millions  of 
computer  calculations  daily. 

A  special  feature  is  the  Media 
General  Composite  Stock  Index, 
based  on  the  daily  value  of  all 
common  stocks  tabulated  and 
charted  in  the  paper. 

Among  the  features  updated 
daily  are: 

Day’s  price  change  as  a  per¬ 
cent  of  the  preceding  close. 

Percent  of  outstanding  shares 
traded. 

Percent  of  dollar  and  volume 
gain  or  loss  relative  to  the  mar¬ 
ket  over  the  last  30  days  and 
the  last  five  days. 

Price/earnings  ratio  for  the 
day. 

Percent  of  shares  outstanding 
held  by  mutual  funds. 

Other  features  are  the  Media 
General  Price-to-Market  Nonn 


and  Price-to-Industry  Nonn, 
new  comparisons  of  actual  value 
to  predicted  value  for  each 
stock,  measured  against  the 
whole  market  and  against  its 
industry  group. 

The  paper  also  will  contain 
infoi-mation  on  bonds  and  on 
commodities,  as  well  as  finan¬ 
cial  news  and  interpretive  ar¬ 
ticles.  It  subscribes  to  the  Dow 
Jones  News  Seiwice. 

Donnahoe  said  the  Financial 
Daily  will  enable  subscribers  to 
eliminate  a  number  of  other 
specialized  financial  services 
and  companies  will  be  able  to 
save  on  filing,  storing  and  mi¬ 
crofilming  costs. 

Subscriptions  to  the  Financial 
Daily  will  cost  $165  for  one 
year,  $90  for  six  months,  or  $50 
for  three  months.  Donnahoe  said 
a  subscription  list  of  15,000  by 
the  end  of  this  year  would  be 
“pleasing.” 

Initial  circulation  plans  call 
for  overnight  delivery  of  the 
paper  to  16  eastern  seaboard 
states.  The  paper  will  be  flown 
to  New  York  and  Boston  each 
night  for  distribution  by  the 
Post  Office.  Surface  transporta¬ 
tion  will  service  other  cities. 
Subscriptions  outside  the  16- 
state  initial  market  area  will  be 
by  mail.  About  27,000  copies  of 
the  first  week’s  issue  were  sent 
free  to  prime  prospects. 


Media  General,  a  publicly 
owned  company,  has  spent  three 
years  and  approximately  $1  mil¬ 
lion  in  the  planning  and  devel¬ 
opment  of  the  Financial  Daily. 
Media  General  publishes  the 
Richmond  Times-Dispatch,  the 
Richmond  News  Leader,  the 
Newark  Evening  News,  the 
Winston-Salem  Journal  and 
Sentinel,  and  the  Tampa  Trib¬ 
une  and  Times.  The  company 
also  operates  radio,  television 
and  cablevision  stations,  the 
Garden  State  Paper  Company, 
a  newsprint  recycling  firm  in 
New  Jersey  and  California,  and 
Beacon  Press,  a  Richmond 
printing  company. 


$l~a’Week  for  paper 
in  the  near  future 

Nearly  all  of  the  newsprint 
companies  have  posted  notices 
of  an  $8-a-ton  increase  in  the 
price,  effective  November  1. 
This  would  make  the  New  York 
base  price  $168  a  ton. 

If  the  new  raise  sticks,  C.  G. 
Fenn,  marketing  manager  of 
the  London  (Ont.)  Free  Press, 
said  it  would  have  to  be  passed 
on  to  subscribers.  “The  day  of 
the  $l-a-week  newspaper  deliv¬ 
ered  to  the  door  is  foreseeable 
in  the  near  future,”  he  declared. 


ITS  TIME... 


. . .  to  take  a  hard  look  at  your  computer  system.  Will  it  support  the 
emerging  production  technologies  of  the  1970’s? 


. . .  to  act!  The  TAL-STAR  I  SYSTEM  is  the  computer-based  pro¬ 
duction  system  of  the  1970’s.  The  only  system  providing  a  single, 
total  answer  to  all  of  your  requirements. 


. . .  to  call  for  ideas  and  information 


For  ideas  and  information  contact; 


lahStar 


COMPUTER  SYSTEMS.  INC. 

10  Lake  Drive 

Hightstown,  New  Jersey  08520 
(609)  443-1200 

Offices  also  in  New  York  City, 
Washington,  D.C. 
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MeCoiiiiell  returning 
to  Arkansas  Democrat 

Jerry  E.  McConnell,  a  Little 
Rock  newspaperman  for  20 
yeare,  will  rejoin  the  Arkansan 
Democrat  as  manaprinp  editor  on 
August  21.  He  succeeds  Gene 
Foreman,  who  has  accepted  a 
position  with  Sewsday,  at  Gar¬ 
den  City,  N.Y. 

McConnell,  43,  entered  the 
University  of  Arkansas  in  1945. 
His  education  was  intenupted 
for  military  duty.  He  returned 
to  UA  and  received  a  Bachelor 
of  Science  degree  in  Journalism 
in  1951. 

.\fter  graduation,  he  joined 
the  Democrat  as  a  repoiter.  He 
moved  to  the  Arkansas  (lazette 
in  1955,  assuming  the  respon¬ 
sibility  of  high  school  sports 
coverage  for  that  newspapei-.  In 
recent  yeai”,  he  has  served  in 
an  executive  capacity  in  the 
Gazette’s  sports  department. 

Foreman  joined  the  Democrat 
staff  in  July  1968,  becoming 
managing  editor  in  Fehruai’y 
1969.  He  was  graduated  fiom 
-Arkansas  State  College  at 
Jonesboi’o.  After  working  at  the 
Gazette  from  1957  to  1962, 
Foreman  was  employed  as  a 
coi)y  editor  at  the  .Vc?r  York 
Times  before  joining  the  Pine 
Bluff  Commercial  in  1963  as 
managing  editor,  later  becoming 
executive  editor. 

*  *  * 

Kirk  Wels — from  business- 
financial  editor  to  assignment 
editor  of  area  news  coverage  for 
the  Santa  Ana  (Calif.)  Beyis- 
ter.  E.  E.  Wekall — to  business- 
financial  editor. 

*  *  « 

Frank*^  Brady,  former  adver¬ 

tising  director  of  the  Y’uma 
(Ariz.)  Sun — to  the  North 
Platte  (Nebr.)  Telegraph  as  ad¬ 
vertising  director. 

♦  *  * 

Thomas  H.  Jury — from  AP, 

Atlanta,  to  AP,  Baton  Rouge,  as 
correspondent,  succeeding  Ver¬ 
non  Guidry  Jr.,  who  moves  to 
Washington. 


Jerry  McConnell 
*  ♦  * 


Mort  Sheinman — from  news 
editor  to  managing  editor  of 
lPowe«’.s  Wear  Daily.  He  joined 
the  paper’s  staff  in  1960. 

if.  if. 

Dennis  Mills,  a  .state  desk 
reporter  since  1966,  has  been 
named  chief  of  the  new'  Ells- 
woith  bureau  of  the  Bangor 
(Me.)  Daily  News.  Leo  Ciiabot 
— from  Rockland  bureau  chief 
to  graphic  arts  editor,  a  new 
position.  Kent  Ward — from 
state  capital  to  state  desk,  re¬ 
placing  Mike  McMahon,  now 
assistant  managing  editor.  Rob¬ 
ert  Drew — to  assistant  state  ed¬ 
itor.  Joseph  Brooks — state  capi¬ 
tal  reporter. 

♦  *  * 

Richard  M.  Tilton  is  retir¬ 
ing  October  1  after  13  years  as 
publisher  and  editor  of  the  Han¬ 
ford  (Calif.)  Sentinel.  His  suc¬ 
cessor  will  be  Jack  Morgan, 
now'  business  manager  of  the 
Klamath  Falls  (Ore.)  Herald  & 
News. 

»  *  * 

Robert  C.  McGiffert  has  been 
luomoted  from  associate  profes¬ 
sor  to  professor  of  journalism  at 
the  University  of  Montana. 

*  *  * 

h^RED  Bucii STEIN — from  police 
beat  and  general  assignment  to 
suburbs  staff  of  the  Cleveland 
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news-people 


Press.  Brent  Larkin — now'  ur¬ 
ban  renew'al  and  assitant  City 
Hall  reporter.  John  Randt — 
from  police  beat  to  suburb  staff 
to  replace  Cliff  Baechle,  now' 
w'orking  for  a  Pittsburgh  radio 
.station.  Barbara  Pumphrey — 
from  criminal  courts  to  police 
beat.  Jim  Dudas — from  police 
beat  to  criminal  courts. 

♦  ♦ 

Paul  T.  Miller  II,  publisher 
of  the  w'eekly  Newark  (N.Y.) 
Courier-Gazette  since  1968 — ap¬ 
pointed  assistant  to  the  pub¬ 
lisher  of  the  Ithaca  (N.Y.) 
.Journal,  a  Gannett  paper.  He 
is  the  son  of  Paul  Miller, 
chairman  of  Gannett  Co. 

*  ♦  ♦ 

Richard  R.  Flow'er,  formerly 
w'ith  Keebler  Biscuit  Company 
— named  national  food  lepre- 
sentative  for  Westchester  Rock¬ 
land  New'spapers. 

♦  *  ♦ 

Malcolm  J.  Barach,  grad¬ 
uate  of  Long  Island  University 
in  1962  and  recently  a  new  edi¬ 
tor  at  the  Boston  Globe — now 
chairman  of  the  journalism  de¬ 
partment  at  Suffolk  University, 
Boston. 

*  *  * 

Wayne  R.  Reimer,  a  press¬ 
room  employe  for  33  years,  has 
been  named  superintendent  of 
the  pressroom  at  the  Cleveland 
Press  to  succeed  John  J.  Woh- 
LAND,  letired. 

*  *  * 

Bruce  G.  Morrison  —  from 
managing  editor  of  the  Cadillac 
(Mich.)  Evening  News  to  man¬ 
aging  editor  of  the  Natchez 

(Miss.)  Democrat  where  he  suc¬ 
ceeds  Ron  Gunter. 

*  4>  * 

Eugene  L.  Carson  has  been 
appointed  assistant  business 
manager  of  the  Bridgeport 
(Conn.)  Post  and  Telegram. 

♦  ♦  ♦ 

C.  Raymond  Snapp,  editor  of 
the  Bedford  (Ind.)  Daily  Times- 
Mail — the  Navy’s  Meritorious 
Public  Service  citation  for  edi¬ 
torials  and  stories  about  the 
Naval  Ammunition  Depot  at 
Crane,  Ind. 

*  *  * 

David  J.  Pape,  formerly  of¬ 
fice  manager  —  now  business 
manager  of  the  Waterbury 
(Conn.)  Republican  and  Amer¬ 
ican. 

*  *  * 

John  M.  Kawula,  former  in¬ 
surance  and  encyclopedia  sales¬ 
man,  has  joined  the  Hackensack 
(N.J.)  Record  promotion  de¬ 
partment  to  supervise  the  News¬ 
paper  in  the  Classroom  pro¬ 
gram  and  other  special  events. 


ROBERT  N.  McDaniel  has  been 
named  publisher  of  the  Big  Spring 
(Tex.)  Daily  Herald  in  the  Harte- 
Hanks  group.  He  has  been  pub¬ 
lisher  of  East  Texas  This  Week 
at  Longview.  He  was  a  night  copy 
boy  at  the  San  Antonio  Express 
when  he  was  12  years  old. 

*  if  * 

Harold  L.  Milnthorp,  ad¬ 
ministrative  assistant  and  con¬ 
fidential  aide  to  publishers  of 
the  Oakland  (Calif.)  Tribune 
since  1937,  has  retired. 

if  iti  if 

George  Scher,  manager  of 
amusement  advertising  for  the 
New  York  Herald  Tribune  for 
17  years,  is  now'  advertising 
sales  executive  of  the  Herald, 
a  new'  New  York  City  weekly. 

*  if  ^ 

Stephen  P.  Clifford — from 
administrator  of  education  serv¬ 
ices  for  the  Miami  Herald  and 
Miami  News  to  single  copy  sales 
manager  for  the  Miami  New's. 

*  *  * 

Robert  L.  Miller,  a  PR  sup¬ 
ervisor — named  public  relations 
manager  for  Alyeska  Pipeline 
Service,  Bellevue,  Wash.  He  is 
a  former  reporter  for  the  An¬ 
chorage  Daily  Times  and  press 
secretary  to  Gov.  Keith  H.  Mil¬ 
ler.  John  F.  Ratterman,  a  for¬ 
mer  Kansas  City  Star  reporter 
and  Anchorage  Daily  Times  city 
editor,  has  replaced  Miller  at 
the  Anchorage  office  of  Alyeska. 

*  *  * 

Franklin  D.  Schurz,  editor 
and  publisher  of  the  South  Bend 
(Ind.)  Tribune,  has  been  in¬ 
ducted  into  the  Indiana  Journal¬ 
ism  Hall  of  Fame. 

*  *  * 

Robert  Craig,  former  new's- 
man  and  editor,  Spartanburg 
(S.C.)  Herald- Journal,  has  been 
named  director  of  community 
development  pacification  pro¬ 
grams  for  the  U.S.  advisory  ef¬ 
fort  in  South  Vietnam.  C!raig 
resigned  his  newspaper  position 
in  1965  and  went  to  Vietnam. 
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in  the  news 


C.E.  and  news  editor  McCarthy  will  retire 
positions  are  filled  from  Mobil  PR  in  fall 


Staff  changes,  including  ap¬ 
pointments  of  a  city  editor  and 
a  news  editor,  have  been  an¬ 
nounced  by  the  South  Buy  Daily 
Breeze,  Torrance,  Calif. 

Geiald  L.  Reynolds,  formerly 
assistant  city  editor,  has  be¬ 
come  city  editor  of  the  65,000- 
circulation  newspaper.  He  joined 
the  Daily  Breeze  in  1969. 


Reynolds 


Bundy 


Dan  McCarthy  will  retire  this 
fall  from  the  public  relations 
department  of  Mobil  Oil  Cor¬ 
poration,  after  27  yeai’S  with 
the  company.  He  will  live  in 
Miami,  where  he  is  establishing 
an  office  as  a  public  relations 
consultant. 

In  1944  he  organized  and  later 
became  manager  of  the  pub¬ 
licity  dej)artment  of  the  Socony- 
Vacuum  Oil  Company  (a  pre- 
decessoi-  company  of  Mobil)  and 
was  active  in  the  oil  industry’s 
early  public  relations  program. 

Before  joining  Mobil,  McCar¬ 
thy  was  with  the  New  York 
Timex,  National  Tuberculosis 
Association,  Firestone  Tire  & 
Rubber  Co.,  and  Ivy  Lee  &  T.  .1. 
Ross,  public  relations  counsel. 

*  ♦  ♦ 


Reid  L.  Bundy,  formerly  co- 
publishei'  of  the  Torrance  Prexx- 
HeraUl  and  a  member  of  the 
Breeze  editorial  department 
since  H)69,  was  named  news  edi¬ 
tor. 

Gaiy  Palmer  was  named 
community  editor,  with  i’esi)on- 
sibilities  for  the  newspaper’s 
ten  w'eekly  editions.  Cary  Koe- 
gle  was  named  Sunday  editor; 
and  James  Groth,  William  Rem- 
pel  and  William  Rustrum  were 
named  assi.stant  city  editors. 

Randy  Giay,  a  10-year  vet¬ 
eran  of  the  staff,  was  appointed 
assistant  sports  editor. 

*  *  4: 

Jack  Myers,  a  former  Philn- 
delphia  Bulletin  writer — now 
managing  editor  of  Industrial 
Distributor  News,  Philadelphia. 

4>  *  * 

Joseph  A.  Ryan,  formerly 
with  the  Boston  Post  and  United 
Press  International — named  di¬ 
rector  of  community  services, 
Boston  Broadcasters  Inc. 

*  *  ^ 

Robert  F.  Murphy,  copy  desk 
chief,  Hartford  (Conn.)  Cour- 
ant,  for  past  three  year.s — 
named  financial  editor. 

*  *  * 

Richard  J.  Hartford,  owner 
of  the  weekly  Enfield  (Conn.) 
Press — named  publisher,  Clare¬ 
mont  (N.H.)  Daily  Eagle,  suc¬ 
ceeding  J.  Herman  Pouliot, 
who  assumes  an  executive  ca¬ 
pacity  with  the  Nashua  (N.H.) 
Telegraph. 


P'ran  Harris,  special  features 
coordinator  of  WWJ  Stations, 
Detroit  —  elected  jiiesident  of 
Theta  Sigma  Phi. 

*  *  * 

Robert  K.  Kieckhefer  suc¬ 
ceeds  R.  A.  P’ULLER  as  manager 
of  the  UPI  bureau  at  Spring- 
field,  Mass.  Fuller  resigned  to 
go  to  the  Chicago  Daily  News. 
Kieckhefer  began  working  for 
UPI  in  Chicago  in  August,  1968. 

4=  4=  ♦ 

Anthony  J.  Pranger — fi-om 
business  manager  of  the  An¬ 
chorage  (Alaska)  Daily  Times 
to  personnel  manager  of  the 
Quincy  (Mass.)  Patriot  Ledger. 

if  *  it 

Donald  L.  Dallas,  former 
reporter.  New  Haven  (Conn.) 
Register — named  press  aide  for 
New  Haven  Democratic  mayoral 
contender  Henry  E.  Parker. 

^ 

Roy  W.  Gregory,  formerly 
with  the  Gainesville  (Fla.)  Sun 
and  Northrop  Corp.,  has  been 
named  advertising  and  public 
relations  manager  for  Bell  & 
Howell  Company,  Electronics  & 
Instruments  Group,  Pasadena, 
Calif. 

4=  4=  4= 

Jim  Huber  has  resigned  from 
the  Spartanburg  (S.C.)  Herald- 
.Journal  sports  staff  to  join  the 
Atlanta  .Journal  sports  staff 
with  a  pro  basketball  assign¬ 
ment. 


Robert  B.  Ficks,  on  Hartford 
(Conn.)  Courant  staff  since 
1935 — named  real  estate  editor, 
succeeding  Carl  D.  Jenson,  re¬ 
tired.  John  F.  Beegan,  on  the 
Cou  rant’s  library  staff  since 
1957 — promoted  to  head  libra¬ 
rian. 
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James  Holland,  operator  of 
the  Spartanburg  (S.C.)  Herald- 
Journal’s  Gaffney  (S.C.)  News 
Bureau  and,  at  intervals,  a  reg¬ 
ular  staff  newswriter,  has  re¬ 
signed  to  join  the  news  staff  of 
radio  stations  WE  AC  and 
WAGY-FM. 
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NORMAN  A.  CHERNISS,  editor¬ 
ial  page  editor  and  associate  edi¬ 
tor  since  1953,  has  been  named 
executive  editor  of  the  Riverside 
(Calif.)  Press-Enterprise.  He  be¬ 
gan  his  career  with  the  Coun¬ 
cil  Bluffs  (la.)  Nonpareil  and 
was  a  Nieman  Fellow  at  Harvard 
1958-59. 

4:  4=  4! 

L.  N.  Shelley,  an  advertis¬ 
ing  account  executive  since 
1968,  has  been  named  business 
manager  of  the  Virginia  Beach 
offices  of  the  Norfolk  (Va.) 
Ledger-Star  and  Virginian- 
Pilot.  He  is  a  foimer  business 
manager  of  the  Petersburg 
(Va.)  Progrcss-Inde.r.  H.  Floyd 
Dormire,  advertising  manager 
of  the  twice-weekly  Beacon  sec¬ 
tion  of  the  Norfolk  papers — 
named  account  executive  for 
chain  and  department  stores. 

♦  *  * 

Hubert  Hendrix,  Spartan¬ 
burg  (S.C.)  Herald  editor  and 
associate  publisher  —  appointed 
by  Gov.  John  C.  West  to  a  five- 
member  state-wide  committee  to 
investigate  and  report  on  the 
public  school  teachers  pay  sit¬ 
uation  in  South  Carolina. 

♦  ♦  ♦ 

Eleanor  Garner  Hannah, 
until  recently  national  news  edi¬ 
tor  and  general  assignment  re¬ 
porter,  Spartanburg  (S.C.)  Her¬ 
ald  has  joined  the  communica¬ 
tions  department  staff  of  Lib¬ 
erty  Coi’p.,  as  publication  di¬ 
rector. 

*  *  * 

L.  W.  Hampton,  Spartanburg 
(S.C.)  Herald- Journal  adverti.«- 
,ing  salesman,  has  retired  at  63, 
after  43  years  of  service. 

*  *  * 

Norm  Unis,  farm  and  re¬ 
gional  editor  and  since  1967 
sports  editor  of  the  Klamath 
Falls  (Ore.)  Herald  and  News, 
has  resigned,  to  become  news 
editor  of  the  Eureka  (Calif.) 
Humboldt  Times. 

a  *  it 

Sylvia  Tenzer,  appointed  to 
newly-created  position  of  auto¬ 
motive  advertising  manager, 
Westchester  Rockland  Neu'spa- 
pers.  Mrs.  Tenzer  has  been  on 
the  classified  advertising  staff 
for  three  years. 


Fraser  Kent,  health-science 
writer  of  the  Cleveland  Plain 
Dealer,  has  been  awarded  a 
plaque  by  the  Ohio  Academy  of 
General  Practice  for  a  news 
series  on  the  vanishing  general 
practitioner  and  the  future  of 
family  medicine.  It  was  the  first 
media  award  presented  by  the 
academy. 

4<  4t  4: 

Dwight  Boyer,  writer-photog¬ 
rapher  of  the  Sunday  Magazine 
of  the  Cleveland  Plain  Denier, 
is  bringing  out  a  third  book 
about  the  Great  Lakes.  Pub¬ 
lished  by  Dodd,  Mead,  it  will 
be  called  “True  Tales  of  the 
Great  Lakes.” 

*  ♦  * 

Ron  Wilson,  former  labor 
writer  with  the  Associated 
Press  and  Houston  Chronicle — 
named  editor  of  the  Wyandotte 
(Mich.)  News-Herald  and  asso¬ 
ciated  Michigan  newspapers. 

«  4i  4< 

William  T.  Bockwicii,  who 
has  been  a  circulation  depart¬ 
ment  supervisor  of  the  Cleve¬ 
land  Plain  Dealer  in  Lorain 
County,  has  been  appointed  di- 
l  ector  of  the  Plain  Dealer’s  Liv¬ 
ing  Textbook,  succeeding  the 
the  late  Daniel  J.  Fitzsimons. 
Bockwich  is  a  former  teacher. 
♦  *  ♦ 

Alvin  E.  Orton,  Chicago 
Bureau  chief  of  Associated 
Press  since  1950,  and  Earl 
Akyroid,  an  AP  Chicago  re¬ 
porter  since  1934 — retired. 

*  ♦  * 

Charles  Whalen,  Spring- 
field,  Ill.,  Bureau  chief  of  As¬ 
sociated  Press,  retired  after  28 
years  in  charge  of  that  bureau. 
*  ♦  ♦ 

Gene  Cryer  moved  to  city 
editor  of  the  Rockford  (Ill.) 
Morning  Star  and  Register-Re¬ 
public  from  sports  editor. 

♦  4"  4" 

M.  W.  Newman,  reporter  for 
the  Chicago  Daily  News — ap¬ 
pointed  book  editor  and  con¬ 
tributor  to  Panorama,  the  pa¬ 
per’s  weekend  arts  and  com¬ 
mentary  supplement. 
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Paper  objects 
to  court  quiz 
of  a  reporter 

The  Riverside  (Calif.)  Press- 
Knterpriae  raised  objections  re¬ 
cently  to  a  courtroom  procedure 
in  which  one  of  its  reporters, 
Ron  Kolb,  was  called  as  a  wit¬ 
ness  without  being  subpoenaed. 

Kolb,  who  was  covering  the 
trial  of  three  young  people 
charged  with  murder,  was  put 
on  the  stand  by  the  Public  De¬ 
fender  to  testify  as  to  whether 
stories  he  had  written  about  the 
case  had  appeared  in  all  seven 
editions  of  the  new'spaper;  to 
what  extent  they  had  been 
edited  or  altered,  and  if  he  was 
biased  against  the  defendants. 

After  Kolb’s  questioning,  the 
judge  denied  a  defense  motion 
to  move  the  trial  away  from 
Riverside  because  of  pretrial 
publicity. 

A  Press-Enterprise  editorial 
declared  it  was  wrong  to  put 
the  reporter  on  the  stand.  The 
newspaper,  it  added,  would  have 
lesisted  a  subpoena. 

“What  was  supposed  to  be  an 
innocent  effort  to  detennine  the 
circulation  of  certain  stories,” 
editor  Howard  H.  Hays  Jr. 
wrote,  “came  off  looking  like 
nothing  so  much  as  a  cheap-shot 
trick — a  fishing  expedition — an 
effort  to  use  the  reporter  to 
help  make  a  point;  and  per¬ 
haps  an  effort  to  influence  not 
only  the  judge,  but  the  reporter 
and  the  editors  who  handle  his 
copy.” 


Publishing  books 

Ed  Conrad,  Philadelphia  Daily 
\'ewH  sports  writer,  has  foi'med 
his  own  publishing  company, 
Three  Suns  Press,  to  publish 
spoi-ts-oriented  material.  Al¬ 
ready  off  the  press  is  “Humor 
in  Hockey”,  a  collection  of  gag- 
caption  National  Hockey  Lea¬ 
gue  photographs. 


Toledo  Blade  group 
buying  Lima  station 

Lima  Communications  Corp. 
has  agreed  to  acquire  WIMA-tv, 
Channel  35,  in  Lima,  Ohio,  it 
was  announced  by  Wayne  Cur¬ 
rent,  president  of  the  newly 
formed  corporation.  Current  is 
genei-al  manager  of  the  Blade 
in  Toledo  and  vicepresident  of 
Toledo  Blade  Co.  He  was  gen- 
ei'al  manager  of  the  Lima  Citi¬ 
zen  from  1957  to  1964. 

Other  officers  of  Lima  Com¬ 
munications  Corp.  are  Lewis 
Dickey  and  John  Willey,  vice- 
presidents.  Dickey  is  president 
of  Midwestern  Broadcasting 
Corp.  which  operates  radio  sta¬ 
tion  WOHO  in  Toledo,  and  Wil¬ 
ley  is  associate  publisher  of  the 
Blade  and  president  of  Toledo 
Blade  Co. 

WIMA-tv  is  owned  by  WLOK 
Inc.,  of  w'hich  George  E.  Ham¬ 
ilton  is  president,  and  Robert 
W.  Mack  is  vicepresident  and 
treasurer. 

WIMA-tv  is  the  NBC  outlet 
in  Lima  and  is  that  city’s  only 
telvision  station. 

• 

Attempts  to  curtail 
public  notices  scored 

A  dozen  bills  before  the  Ala¬ 
bama  Legislature  would  alter 
or  cui-tail  publication  of  legal 
notices. 

Members  of  the  Alabama 
Pre.ss  Association,  meeting  re¬ 
cently  at  Biloxi,  Miss.,  urged 
the  state  legislator  to  “defeat 
those  attempts  which  are  being 
made  to  prevent  or  to  curtail 
disclosure.” 

The  Alabama  publishers  also 
called  on  the  lawmakers  to 
amend  the  state  Code  to  exempt 
newspapers  from  the  require¬ 
ment  that  they  be  printed  in 
the  county  in  which  they  are 
published  to  qualify  for  legal 
notices. 

Due  to  the  growth  of  central 
printing  plants,  the  APA  said, 
many  publisher  are  seeking  ex¬ 
emptions  from  the  present  pub¬ 
lic  notice  lequirement. 
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. .  EDITORIAL  WORKSHOP  . . . . 

By  Roy  H.  Copperud 

Chicken  Tracks 

An  editor  writes  that  his  staff  is  in  a  quandary  about 
the  proper  use  of  ellipses.  “Some  maintain  that  three  peri¬ 
ods  are  to  be  used  to  indicate  that  a  word  or  words  have 
been  omitted,  except  when  those  words  end  a  sentence, 
in  W’hich  case  four  periods  are  required,”  he  said.  “Others 
insist  that  three  periods  indicate  that  a  word  or  words 
have  been  omitted  from  the  same  sentence,  whereas  four 
periods  indicate  that  words  from  more  than  one  sentence — 
perhaps  as  much  as  several  paragraphs — have  been 
omitted.  Can  you  tell  me  what  is  accepted  newspaper 
practice?” 

The  use  of  three  periods  (sometimes  called  "suspension 
points”  in  this  connection),  with  the  addition  of  a  fourth 
indicating  the  end  of  a  sentence  within  an  ellipsis,  may 
be  considered  standard  practice,  as  described  in  Summey’s 
American  Punctuation  and  Perrin’s  Writer’s  Guide  and 
Index  to  English.  But  this  is  not  universal.  The  Univer¬ 
sity  of  Chicago’s  A  Manual  of  Style  specifies  four  plus  a 
fifth  as  appropriate,  and  Random  House  says  either  three 
or  four. 

I  have  never  heard  of  the  doctrine  that  four  periods 
may  indicate  the  omission  of  words  from  more  than  one 
sentence.  It  seems  to  me  that  the  important  thing  is  what 
the  reader  will  understand  from  such  indications,  and 
thus  I  have  ahvays  thought  the  use  of  a  fourth  (or  fifth) 
period  to  mark  the  end  of  a  sentence  is  uselessly  fussy. 
What  matters  is  that  omission  has  been  indicated;  it  is 
hard  to  imagine  what  purpose  the  designation  of  the  end 
of  a  sentence  will  serve  for  the  reader. 

There  is  nothing  about  the  handling  of  ellipses  that  is 
peculiar  to  newspaper  practice,  except  that  there  was  a 
time  w’hen  the  wire  services  used  asterisks  for  this  pur¬ 
pose.  The  authorities  are  agreed  that  this  is  now  old- 
fashioned,  and  it  is  also  objectionable  because  asterisks 
are  too  conspicuous. 


Wayward  Words 

A  new'  cliche  (yes,  Virginia,  there  are  new  cliches  and 
old  ones,  even  though  persistence  is  the  hallmark  of  the 
cliche)  of  the  reviewing  dodge  is  to  say  of  a  movie  or 
play,  particularly,  that  it  “works.”  The  meaning,  ap¬ 
parently,  is  that  it  hangs  together  and  achieves  the  effect 
intended.  Or  something.  Anything  wrong  with  it?  Well, 
the  primary  complaint  is  that  it  is  now,  as  noted,  already 
a  cliche,  and  thus  tiresome.  A  second  count  is  that  one 
often  must  guess  (as  is  too  frequently  true  of  judgments 
in  reviews)  just  what  the  reviewer  means  by  it. 

*  ♦  * 

The  construction  exemplified  by  “not  that  big  of  a  prob¬ 
lem”  is  gauche  and  unidiomatic;  the  preposition  is  super¬ 
fluous.  Not  that  big  a  problem;  not  that  rare  a  wine;  not 
that  expensive  a  suit. 


*  *  4: 

Both  orient  and  orientate  are  standard  in  the  senses 
ascertain  bearings  or  gain  sense  of  direction,  or  others. 
But  as  in  all  such  instances,  the  simpler  form  is  recom¬ 
mended:  “We  used  to  orient  ourselves  by  the  tall  tree 
on  top  of  the  hill.” 


*  *  * 

From  Winners  and  Sinners,  the  New  York  Times  mon¬ 
itor  of  boo-boos:  “Mr.  Kenny  .  .  .  went  on  trial  eight 
weeks  ago  with  the  others,  but  was  severed  at  midpoint 
for  medical  reasons.”  Sounds  like  a  serious  operation, 
commented  W&S. 
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The  707  thanks  you,  the 780  thanks  you, 
the  725,745,789,790,795  and 797 thank  you. 
And  VariT  Yper  thanks  you. 


f 


Coming  on  strong!  The 
new  VariTyper  family. 

And  what  an  ovation 
you  gave  our  advanced 
systems  for  automatic 
phototypesetting.  Nothing 
could  be  more  gratifying 
than  this  enthusiastic 
reception  from  the  very 
people  we  want  to  help  and 
to  please. 

The  new  VariTyper 
systems  offer  complete 
equipment  for  any  and  all 
phases  of  phototypesetting. 

The  units  work  together. 

Or  separately.  And  work 
perfectly,  either  way. 

You  can  choose  the 
combination  of  units  that 
fits  your  needs,  for  a  totally 
integrated  system.  Or  you  can 
merge  any  unit  with 
equipment  you  have,  and  get 
vastly  improved  performance. 

Continuous  operator 
training  comes  with  each 
unit.  At  no  cost.  And  our 
nationwide  organization  assures 
local  service  and  continuous 
peak  performance. 

There’s  a  new,  and  great, 
VariTyper  Phototypesetter  for 
whatever  you’ve  got  in  mind. 
Let’s  talk  about  it.  Call  any 
VariTyper  office  and  ask  for  a 
demonstration.  Or  write  for 
literature. 

©VARITYPeR 

VariTyper  Corporation,  Box  3176,  Cleveland,  Ohio  44117 


VariTyper  AM  780 
Perforating  Keyboard 


VariTyper  AM  725 
Phototypesetter 
Proven,  versatile, 
automatic. 

For  any  typesetting  work. 


VariTyper  AM  745 
Processor 

No  need  for  darkrooms.  Com¬ 
pact,  daylight-operated  unit. 


VariTyper  || 

AM  789  i 

Magnetic  Tape  \  \ 

Convertor  _ 

Converts  IBM  Ij  ’  ^ 
Selectric  mag. 

tape  to  perforated  paper  tape. 


VariTyper  AM  795 
Perforating  Keyboard 
Hard  copy/counting  unit  for 
simplified,  high-speed  input. 


VariTyper  AM  707 

Phototypesetter 

Very  high  speed, 

automatic, 

for  newspapers, 

periodicals 

and  books. 

Read  all  about  it! 
Just  turn  the  page. 


VariTyper  AM  790 
Perforating  Keyboard 
Blind/ non-counting  unit. 

High  speed,  with  3-character  memory. 


I 


people  cooinawib^ 


When  you  really  neec 
speed,you  really 
need  the  new 


VwilVperTOZ 


Our  new  707  phototypesetter  makes  short  work  of 
a  long  job. 

With  a  speed  rate  of  40  lines  per  minute 
(based  on  11  pica,  9  pt.  newspaper  lines),  the 
707  is  the  right  article  for  your  daily  newspaper  or 
your  monthly  magazine.  It’s  a  jet  setter  for  your 
book  of  the  month,  too. 

The  707  accepts  any  6,  7  or  8  channel 
perforated  tape  input.  It  produces  type  from  5  pt. 
to  18  pt,  in  line  length  from  3.3  to  5.5  inches.  And 
has  automatic  justification  as  well  as  hyphenless. 

And  it  works  as  well  with  our  competition’s 
perforating  keyboards  as  it  does  with  ours.  That’s 
a  break  for  you. 

Most  important,  VariTyper  has  over  one  hundred 
offices  to  provide  you  with  local  service  and  training. 

If  you’d  like  to  make  deadlines  ahead  of 
time,  (and  who  wouldn’t?)  get  set  with  your  fast 
friend,  the  VariTyper  AM  707. 


This  ad  was  composed  on  VariTyper  equipment. 


.  VARTTYPeR 


AP  broadcast 
members  elect 
3  new  directors 


Public  board  withdraws 
ban  on  tape  recorder 


A  Bethlehem  (Pa.)  Globe-Times  reporter  was 
banned  from  using  a  tape  recorder  to  cover  the 
meeting  of  a  municipal  authority,  but  the  news¬ 
paper  forced  a  voluntary  reversal  of  the  order 
after  it  threatened  “to  resort  to  every  legal 
remedy.” 

The  difficulty  involved  the  Bethlehem  Rede¬ 
velopment  Authority,  a  federally-funded  agency 
with  extensive  powers  over  the  composition  of 
the  city. 

In  March,  after  a  heated  February  meeting, 
the  chairman  of  the  authority  accused  the  Globe- 
Times  and  an  Allentowm  paper  of  “unfair,  un- 
factual,  distoi-ted  reporting  that  is  misleading 
to  the  public.” 

While  the  other  pai*ty  in  the  February  dis¬ 
pute  called  the  reporting  “fair,  factual”  and 
confirmed  all  quotes  attributed  to  him,  a  deci¬ 
sion  w'as  made  at  the  Globe-Times  to  tape  all 
authority  meetings  and  transcribe  vei-batim. 

The  April  meeting  of  the  Authority  brought 
a  10-minute  verbal  battle  and  walkout  before 
the  board  voted  a  closed  session  to  raise  its  ex¬ 
ecutive’s  salary  for  the  third  time  in  as  many 
years. 

Dan  Church  tape  recorded  the  open  dispute 
and  the  following  day’s  page-one  story  con¬ 
tained  approximately  400  words  directly  from 
the  tape. 

On  June  14,  Church  returned  with  a  tape  re¬ 
corder  but  was  ordered  to  remove  the  device. 
When  the  reporter  refused.  Authority  chair¬ 
man  Robert  M.  Fuller  “called  the  meeting  to 
order  and  adjourned  it.” 

“There  was  no  other  choice,”  said  the  chair¬ 
man,  and  termed  the  tape  recording  “an  inva¬ 
sion  of  our  rights.” 

Fuller  was  backed  by  their  solicitor’s  “cau¬ 
tious”  ruling — “The  press  has  a  right  to  be  here 
but  no  right  to  tape  record  the  meeting.” 

“There  have  been  numerous  court  decisions 
which  have  established  the  pi  ess  does  not  have 
a  right  to  televise  court  proceedings  and,  by 
analogy,  I  apply  the  same  ground  rules  to  pub¬ 
lic  meetings,”  the  solicitor  said. 

Church  was  told  to  return  the  next  week  with 
“legal  authority”  supporting  the  right  of  the 
press  to  use  tape  recorders. 

An  editorial  by  Globe-Times  editor  John 
Strohmeyer  called  the  ban  on  tape  recorders  an 
•infringement  of  the  people’s  right  to  a  full,  ver- 


Dan  Church 


meeting,  the  paper  would  institute  a  court  test  war  on  his  projected  trip  to 
of  the  ban.  Peking. 

Exactly  one  week  after  the  abrupt  adjourn-  “Impossible?  A  few  weeks  ago 
ment,  the  Authority  met  again  and  announced  word  that  the  President  of  the 
it  had  changed  its  mind  “In  view  of  the  fact  United  States  had  been  invited 
that  they  are  in  complete  sympathy  with  the  and  was  accepting  a  trip  to 
policy  of  the  ‘Right  to  Know’  statute.  .  .  a  Peking  w'ould  have  stirred  dis- 
prepared  release  stated.  belief  and  even  derision.  So  a 

_  request,  perhaps  made  through 

the  Red  Chinese,  to  Hanoi  for  a 

4^ _ . _ .. _  visit  to  American  prisoners — 

with  proper  safeguards  of 
course — surely  is  not  outside  the 
realm  of  possibility,”  the  edi¬ 
torial  said. 

“A  direct  appeal  by  the  Pres- 


REDUCES  CLUTTER!  ACB  Checking  Proof 
Service  makes  it  easy  for  national  advertisers 
to  get  needed  tearsheets  on  time.  Agencies  look 
to  ACB  for  this  service  and  favor  newspapers 
that  use  the  ACB  tearsheet  clearing  house. 
ACB  helps  develop  local  advertising  through  its 
co-op  advertising  services  which  are  paid  for 
by  national  advertisers. 

X  We  read  every  daily  newspaper  advertisement 
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The  Mergenthaler  CorRecTerm,  M/100  is  the  viously  edited  work  while  new  input  is  being 

one  display  device  that  not  only  permits  high  displayed  on  the  screen  ...  it  can  serially  de¬ 
speed  proofing,  editing,  correcting  and  mark-  posit  characters  at  high  speed  or  “single  step” 

ing  up  of  text  (in  the  form  of  6-level  tape) — but  them  ...  the  operator  can  add  or  change  char- 

also  corrects  impressions  that  such  a  device  acters,  words  or  copy  blocks,  even  rearrange 

is  very  expensive.  The  CorRecTerm,  M/100  is  paragraphs,  quickly  and  easily, 

a  little  more  than  half  the  cost  of  the  next  com-  For  more  time  and  money  saving  features, 


parable  unit!  contact  your  local  Mergenthaler  Sales  En- 

Sensible,  moderate  pricing  is  but  one  of  its  gineer  or  Mergenthaler  Linotype  Company, 
exclusive  features.  The  CorRecTerm  is  the  P.O.  Box  82,  Plainview,  New  York  11803.  Tel.: 


only  graphic  arts  unit  in  its  basic  form  that 
can  simultaneously  punch  output  tape  of  pre- 


516-694-1300. 


Mergenthaler 


A  Division  of  ELTRA  Corporation 
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A  TOURIST  ATTRACTION? — ^That's  what  the  City  Beautiful  Com¬ 
mission  has  dubbed  the  pressroom  at  the  4,000-circulation  New¬ 
port  (Ark.)  Daily  Independent.  In  a  remodeling  project  the  paper 
put  its  new  four-unit  Cottrell  V-I5A  offset  press  behind  plate  glass 
windows.  Crowds  frequently  gather  for  the  2  p.m.  press  run  and 
merchants  seem  pleased  with  the  number  of  people  drawn  to  the 
downtown  area  by  the  attraction. 


Plant  •  equipment 

L.A.  Times  display  ads 
output  of  VideoComp 


An  IBM  360  computer  and  an 
RCA  VideoComp  photocomp  sys¬ 
tem  are  turning  out  the  larger 
display  ads  of  the  Los  Angeles 
Times.  It’s  believed  that  within 
five  years  the  entire  paper  will 
be  produced  by  VideoComp. 

One  stumbling  block  to  the 
increased  use  of  the  VideoComp 
by  the  paper  was  the  need  for 
a  large  number  of  type  fonts. 
The  Times  has  five  fonts  alone 
to  cover  the  range  of  sizes  it 
uses  and  the  paper  uses  about 
100  different  type  faces. 

RCA  wanted  two  and  a  half 
years  to  generate  the  five  hun¬ 
dred  fonts  but  the  Times’  re¬ 
search  and  development  section, 
headed  by  John  Darnall,  devel¬ 
oped  a  totally  new  system  of 
generating  about  350  fonts  a 
year  opening  the  way  for  in¬ 
creased  use  of  the  VideoComp. 

The  first  piece  of  hardware  in 
the  display  ad  makeup  config¬ 
uration  is  an  ECRM  optical 
reader  which  scans  rough  ad 
text  material  and  converts  it  to 
paper  tape  and  proof  print-out. 

Copy  corrections  are  made  on 
a  video  display  terminal  which 


in  turn  generates  a  corrected 
print-out  in  preparation  for  ad 
makeup. 

Working  on  a  sensitized  table 
top  called  a  “digitizer,”  an  opei- 
ator,  using  a  hand  held  elec¬ 
tronic  stylus,  can  indicate  to  the 
computer  where  the  various 
components  of  the  ad  will  be 
located  within  the  ad’s  perim¬ 
eters.  The  digitizer,  previously 
used  in  cartology  and  for  laying 
out  printed  circuit  diagrams, 
utilizes  a  system  of  co-ordinates. 

The  output  of  the  digitizer  is 
tape  which  goes  to  the  360  for 
application  of  codes  and  instruc¬ 
tions.  The  output  of  the  com¬ 
puter,  magnetic  tape,  goes  to 
the  VideoComp. 

Within  the  VideoComp  the 
various  types  and  components, 
are  arranged,  at  speeds  up  to 
6,000  cps,  according  to  codes  and 
instructions,  ready  for  photo¬ 
typesetting.  The  VideoComp’s 
output,  the  final  product  of  the 
system,  is  a  fonnatted  and 
ready  for  platemaking,  display 
ad.  Included  in  the  ad  can  be 
rules,  line  artwork,  and  text. 
Type  range  is  four  to  96  point. 
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By  Oaig  Tomkinson 


IT’S  A  SIGN  OF  THE  TIMES  that  the  Rochester  Institute 
of  Technolog>’’s  new  platemaking  laboratory  includes  equip¬ 
ment  for  study  and  production  of  photopolymer  plates,  in  this 
case  DuPont’s  Dycril  plates.  The  $12,000  worth  of  Dycril 
equipment  and  materials  was  a  gift  from,  you  may  have 
guessed,  DuPont.  The  laboratory  also  includes  equipment 
for  gravure,  flexographic,  and  electronic  platemaking,  as 
well  as  other  types  of  photocomp. 

♦  ♦  ♦ 

LOOKING  FOR  THE  WORDS  to  describe  the  elation  at 
having  made  the  conversion  from  letterpress  to  offset,  the 
Pekin  (Ill.)  Daily  Times  said  in  a  front  page  explanation  of 
the  change  July  26,  “It  is  not  just  a  new  press.  It’s  not  like 
trading  cars.  It’s  more  like  giving  away  your  bicycle  and 
stepping  into  the  cockpit  of  a  hot  racing  car.”  Keep  talking 
like  that  and  Ralph  Nader  will  be  demanding  safety  belts  on 
offset  presses. 

♦  ♦  ♦ 

DOWN  TEXAS  WAY  the  Beaumont  Enterprise  and  Journal 
last  month  turned  in  its  six-shooters  (actually  a  10  year-old 
eight-unit  Hoe  Colonnatic  press)  for  a  six-unit  Cottrell  845 
press  and  converted  the  66,000  circulation  Enterprise  (a.m.) 
and  21,000  circulation  Journal  (p.m.)  to  offset.  Jerry  Strader, 
daily  operations  manager,  reported  to  on-line  that  after  the 
usual  bugs  were  ironed  out  “now  things  are  going  very  well.” 
One  bug  he  mentioned  was  that  a  local  electrician  wired  the 
connector  between  drive  control  and  motor  backwards.  He 
didn’t  say  which  end  of  the  press  the  papers  came  out  of 
after  that  one.  There  was  no  pressing  mechanical  reason  for 
the  offset  change — the  Hoe  was  in  good  shape — but  the 
papers  instituted  a  “crash  program”,  as  Strader  called  it, 
anyway.  It  could  have  been  a  big  crash  for  the  papers — the 
press  was  ordered  on  February  16  and  was  on  edition  by 
July  16.  “We  just  wanted  to  get  into  it,”  were  Strader’s 
words.  “We  want  to  kep  up  with  the  technological  change.” 
Ad  composition  had  been  cold-type  for  18  months  and  every¬ 
thing  else  went  cold-type  at  the  time  of  the  offset  change. 

*  «  * 

THINGS  TO  LOOK  FORWARD  TO  DEPARTMENT:  on-line 
has  it  on  good  source  (“don’t  reveal  my  name  or  you’ve  had 
it”  he  or  she  said)  that  Compugraphic  will  celebrate  the 
rights  of  fall  with  a  new  phototypesetter.  Reportedly  the 
unit  is  not  related  to  any  current  Compugraphic  unit  but  will 
fill  a  gap  in  the  Compugraphic  price  range.  Let’s  see,  if  it 
isn’t  related  to  a  Compugraphic  unit  maybe  it’s  related  to  a 
Photon. 

♦  *  * 

WITH  WINTER  JUST  AROUND  THE  CORNER,  (well 
they’re  selling  fur  coats  already  in  New  York)  Tingue  Brown 
&  Co.  has  a  new  blanket  for  sale,  but  you  wouldn’t  want  to 
wrap  up  in  it.  It’s  a  letterpress  top  blanket  called  “Polytop”, 
and  it  has  a  core  of  compressible  “Polyfibron”  for  good 
spring  back.  The  company  recommends  the  blanket  “for  use 
in  two-piece”  bathing  suits?,  no,  “packings,  preferably  in  com¬ 
bination  with  Tingue  Brown’s  “Corocel”  underblanket.  How’s 
that  for  a  sneaky  way  of  plugging  another  Tingue  Brown 
product?  If  you’re  interested,  write  them  at  491  S.  Dean 
Street,  Englewood,  N.J.,  07631. 

♦  *  ♦ 

A  LITTLE  ITEM  OF  LARGE  NOTE  appeared  in  E&P  two 
weeks  ago  and  it’s  worthy  of  re-mention  here.  A  good  way 
of  getting  much  information  about  many  phototypesetters,  in 
one  place,  is  to  get  the  survey  of  photocomposition  units 
being  prepared  for  the  National  Cold  Type  Composition  Sec¬ 
tion  of  Printing  Industries  of  America  by  Carl  Littauer, 
president  of  ELAR  Communicorp.  About  40  units  are  sur¬ 
veyed,  including  new  ones  introduced  at  the  June  ANPA/RI 
Conference.  Write  to  Don  Goldman  at  PIA,  1730  N.  Lynn 
Street,  Arlington,  Va.,  22206.  Price  is  $15  for  non-PIA 
members,  and  free  to  members.  The  suiwey  will  be  updated 
every  six  months. 
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Carlson  offers 
new  model  for 
exposure  control 

A  new  model  of  the  Carlson 
Gammamatic  which  eliminates 
mathematics  in  exposure  con¬ 
trol  has  been  introduced  by  the 
Chesley  F.  Carlson  Company, 
Minneapolis. 

Called  the  Gammamatic  II, 
the  unit  was  extensively  tested 
in  Sweden.  It  seeks  to  remove 
the  problem  of  human  error  in 
the  exposure  of  halftones  by 
through  programming  and  elec¬ 
tronic  control. 

Among  the  new  features  of 
the  Gammamatic  II  are  click 
stop,  digital,  time-unit  settings 
allowing  reading  of  settings  at 
several  feet  distance,  illumi¬ 
nated  selector  buttons  and  “A” 
and  “B”  movable  pointers  for 
programming  main  and  high¬ 
light  exposures  coupled  with  the 
automatic  flash  exposure  point¬ 
er.  A  new  feature  of  the  Gam¬ 
mamatic  II,  the  “A”  and  “B” 
pointers,  eliminates  mathemat¬ 
ics  by  enabling  the  operator  to 
program  exposures  controlling 
highlight  and  middle  tone  dot 
percentages.  The  flash  pointer 
automatically  defines  the  exact 
setting  for  the  proper  flash  ex¬ 


posure.  This  enables  the  op¬ 
erator  to  program  and  control 
highlight,  middle  tone  and 
shadow  dot  positions,  the  de¬ 
sired  dot  percentage  for  duo- 
tones,  and  to  control  dot  rela¬ 
tionship  for  varying  types  of 
paper  and  ink  combinations. 

The  movable  “A”  and  “B” 
pointers  also  can  be  utilized,  the 
company  said,  for  screen  posi¬ 
tive  techniques.  Further,  these 
pointers  can  be  used  to  compen¬ 
sate  for  chemistry  in  an  auto¬ 
matic  film  processor.  They  can 
be  used  to  reference  middle  tone, 
and  high  and  low  density  re¬ 
sponse,  so  exposures  for  mid¬ 
dle  tone,  highlight  and  shadow 
densities  assures  outstanding 
halftones. 

Among  the  features  offered 
by  the  Gammamatic  II  is  the 
Carlson  Memory  Bank  system. 
This  system  provides  a  storage 
bank  where  exposure  data — pro¬ 
grammed  for  halftone  screens, 
film  and  chemistry — may  be  re¬ 
tained  ready  for  release  by  the 
operator  as  the  program  is  re¬ 
quired  in  processing  a  specific 
halftone  or  color  separation  se¬ 
quence. 

Instant  electronic  recall  of 
any  exposure  data  programmed 
into  the  memory  bank  is  avail¬ 
able  by  plugging  the  bank  into 
the  Gammamatic  II. 


Text  edit  system 
has  input  to  hot 
or  cold  machines 

A  computerized  text  editing 
system  which  reportedly  pro¬ 
vides  clean  paper  tape  input  to 
hot  and  cold  typesetters  was  in¬ 
troduced  at  the  National  Print¬ 
ing  Equipment  Show  in  Chicago. 

The  system,  developed  by  In¬ 
formation  Control  Systems,  Ann 
Arbor,  Mich.,  and  called  “Astro- 
comp,”  will  provide  users  of 
typesetting  equipment  important 
cost  savings  in  their  operation, 
according  to  Ben  J.  Staal,  ICS 
president. 

Staal  said  a  cost  study  made 
by  his  film  of  Chicago  area 
printere  showed  that  more  than 
20  percent  of  the  cost  of  setting 
cold-type  is  in  making  correc¬ 
tions;  in  hot-type  a  10  percent 
cost  factor  for  corrections  was 
found. 

Easy  to  learn 

A  skilled  operator  is  not  re¬ 
quired  to  prepare  the  tape.  A 
secretary  or  typist  can  learn 
how  to  use  the  system  with 
about  one  day  of  training,  the 
company  said. 

Almost  error  free  paper  or 
magnetic  tape  is  i-eportedly  pos¬ 


sible  because  the  typist  can 
backspace  and  type  over  a  mis¬ 
take  or  can  give  instructions  to 
the  system  to  make  a  correction 
before  creating  the  tape. 

Cost  of  the  system  is  approxi¬ 
mately  $48,000,  which  includes  a 
standard  set  of  programs,  a 
Digital  Equipment  PDP-8L 
mini-computer  and  two  IBM 
735  input/output  typewritei-s. 
The  system  eliminates  the  need 
for  on-site  programmers,  com¬ 
puter  operators  and  special  en¬ 
vironments.  Up  to  four  termin¬ 
als  can  be  used  in  the  system. 

It  produces  paper  tape  at  a 
rate  of  110  characters  a  second. 
The  Selectric  keyboard  with  red 
shift  (ribbon)  capability  per¬ 
mits  the  operator  access  to  176 
distinct  characters. 

Staal  said  the  Astrocomp  pro¬ 
gram  has  the  capability  of  in¬ 
terfacing  with  almost  any  type¬ 
setting  device  developed. 

The  magnetic  tape  will  store 
240,000  character  or  the  equiv¬ 
alent  of  80  to  100  pages  of  type¬ 
written  copy.  Stored  material 
may  be  recalled  at  any  time, 
can  be  edited  or  revised.  One 
computer  can  handle  four  key¬ 
boards. 

The  typist  or  editor  using  a 
code  can  instruct  the  system  to 
make  changes  in  the  text. 


Let  MAIN  help  you  see  your  next 
building  project  from  aii  sides 


Site  selection  .  . .  process  choice  . . .  equipment 
selection  . . .  architectural  design  and  layout . . . 
future  growth  ...  all  are  major  considerations  in 
constructing  or  expanding  your  facilities. 

The  professional  engineering  team,  with  experi¬ 
ence  in  your  field,  provides  you  with  a  coordinated 
approach  to  the  evaluation  of  all  elements. 

MAIN  engineering  teams  work  with 
you  effectively  and  economically  on 
single  elements  or  the  complete  project 
t  from  preliminary  study  through  start-up 
as  you  require. 


ALAIN 

CHAS.T.  ALAIN,  INC. 
Sngineers 

Southeast  Tower,  Prudential  Center 
Boston,  Massachusetts  02199 
Tel:  (61 7)  262-3200 
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Now...  A  low  COST,  liARcl  copy  kEyboARd 

TbAT  is  PART  of  A  loW  COST, 
USER-pROVEN  TypESETTiNq  SySTEM. 


You  see  what  you  are  going  to  set  .  .  .  all  alphanumerics,  even  command 
codes  .  .  .  with  complete  visibility  on  Compugraphic  s  new  DUAL  IMAGE 
keyboard.  From  keystroke  to  finished  image  this  unique  input  device 
was  made  for  proven  productivity  in  any  composing  room. 

Unique  error  correction  techniques  permit  fast  tape  preparation  prior  to 
phototypesetting.  And  phototypesetting  itself  is  equally  fast  and  convenient 
on  any  of  CG's  family  of  typesetting  systems.  Call  or 
write  for  a  demonstration. 


€©innipugraphic  corporation 


80  INDUSTRIAL  WAY  •  WILMINGTON  •  MASSACHUSETTS  01  887 


(617)  944-6555. 


Presensitized  and  regular  Micro-Metal  are 
now  available  in  .040  gauge.  The  thinner  material 
means  a  substantial  cost  reduction  for  you. 

A  17x23  sheet  of  Presensitized  Micro-Metal  40 
lists  550  less  than  the  1 6  gauge.  The  23  x  32  is 
$1.10  less.  Regular  Micro-Metal  40,  in  the  same 
sizes,  saves  you  600  and  $1 .1 0.  List  prices  on  all 
other  sizes  are  proportionately  lower.  Volume 
discounts  still  apply  to  cut  your  costs  even  more. 

Micro-Metal  40  reduces  processing  costs, 
too.  It  only  requires  an  etching  depth  of  .030 
—this  means  less  time  in  the  bath,  more  plates 
per  bath  and  lower  chemical  costs.  The  use  of 


thicker  base  in  the  composing  room  is  quickly 
paid  for  by  the  cost  savings  using  Micro-Metal  40. 

This  money  saving  breakthrough  is  a  result 
of  the  advanced  casting,  rolling  and  fabricating 
techniques  developed  at  our  new,  modern 
plant  in  Greeneville,  Tennessee.  It  is  the  first 
innovation  in  a  series  planned  to  help  you 
get  greater  production  at  lower  costs. 

There  is  more  to  come. 

BALL  METAL  &  CHEMICAL 

GREENEVILLE,  TENN.  :3774:i 


t 
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New  keyboard 
introduced  for 
hot  metal  units 

Electronic  Linecasting  Key¬ 
board,  a  division  of  Steme 
Graphics  Inc.,  has  introduced  a 
re-designed  keyboard  that  re¬ 
places  the  standard  90  keys  on 
Linotype  and  Intei-type  key¬ 
boards. 

The  new,  low  silhouette  key¬ 
board  has  all  solid  state  cir¬ 
cuitry  and  has  the  same  key 
arrangement  as  a  standard 
typewriter  or  pei-forator  with  a 
secretary  shift.  This  completely 
self-contained  keyboard  fits  di¬ 
rectly  into  the  weights.  It  can 
be  installed  in  15  to  30  minutes 
using  the  same  six  screws  that 
are  removed  to  take  out  the  old 
keyboard. 

Utilizing  the  touch  system  of 
typing,  the  company  said,  will 
increase  machine  output  up  to 
50%  by  releasing  mats  equally 
with  both  hands  instead  of  the 
left  hand  tripping  85%  of  the 
keys.  The  keyboard  has  a  built 
in  shift  delay  and  a  shift  lock 
for  setting  all  caps.  Spacebands 
are  released  from  the  keyboard. 
Composing  rooms  can  now  stand- 


FEATURING  A  LOW  SILHOUEHE  DESIGN,  the  new  Electronic 
Linecasting  Keyboard  unit  is  for  hot  metal  machines. 


ardize  keyboards  while  training 
operators  for  other  typesetting 
processes. 

Optional  features  include  a 
Line  Lift  unit  which  automati¬ 
cally  raises  the  assembling  ele¬ 
vator  from  the  keyboard.  Key¬ 
board  layout  can  customized 
for  any  arrangement  including 
the  Dvorak  system.  For  plants 
setting  a  great  deal  of  small 
caps,  the  ELK  can  be  purchased 
with  a  second  shift  that  will 
drop  small  caps  from  the  alpha 
portion  of  the  keyboard.  In  ad¬ 
dition  the  rail  can  be  auto- 


48  pages 
24,000  copies  per  hour 


designed  to  produce  the  new  TV  MAGAZINES 

m"  Wide 

NOW  BEING 
PUBLISHED  BY 
MOST  DAILIES . . . 

Cole  101 

QUARYER-FOLDER  A 
TWO-KNIFE  TRIMMER 

Can  be  installed  to  any  rotary  press  half  folder  to 
produce  TV  Magazines  in  one  operation  . . .  glued, 
quarterfolded,  and  trimmed  . .  .  ready  for  distribu¬ 
tion  when  the  press  run  is  finished. 

Contact  us  today  about  the  101  and  other 
mcxJels  to  quarter,  eighth,  or  double 
parallel  fold,  for  on  or  off-the-press 
operations. 

Okla.  City  Machine  Works,  Inc. 

1637  W.  Main,  Oklahoma  City,  Okla.  73106 
Phone  405,  236-8841 


mated  so  it  will  be  activated  at 
the  same  time  the  second  shift 
is  depressed.  The  Linecasting 
machine  may  also  be  equipped 
with  a  mat  detection  system. 
Electronic  Linecasting  Keyboard 
is  located  in  Cincinnati,  Ohio. 

• 

Gain  in  circulation 
calls  for  staff  picnic 

“Done  in  ’71”  was  the  theme 
as  2,500  St.  Petersburg  Times 
and  Evening  Independent  staff¬ 
ers  and  their  families  gathered 
for  a  beach  picnic  celebrating 
the  1971  ABC  audit,  which 
showed  St.  Petersburg  newspa¬ 
pers  with  West  Florida’s  larg- 
j  est  circulation  for  the  first  time, 
i  Only  the  Miami  Herald  now' 

:  has  more  circulation  in  Florida 
than  the  St.  Petersburg  Times. 

To  show  appreciation.  Times 
Publishing  Co.  invited  staffers 
,  and  families  to  spend  the  day 
I  at  Ft.  DeSoto  Park  on  the  Gulf 
!  of  Mexico.  After  games,  prizes 
and  surprises,  everyone  settled 
;  under  a  huge  circus  tent  and 
consumed  4,500  hot  dogs,  3,500 
pounds  of  sliced  ham,  5,000 
chicken  legs,  70  gallons  of  baked 
beans  and  12,000  cups  of  Coke. 

Circulation  director  Joseph  F. 
Yauch  credited  a  total  team  ef¬ 
fort  for  reaching  this  goal. 


Palo  Alto's  goal: 
all  photocomp 
with  letterpress 

The  Palo  Alto  (Calif.)  Times, 
a  46,000  circulation  lettei*press 
daily,  has  begun  conversion 
from  hot  metal  typesetting  to 
computerized  photocomposition. 
The  Times  plans  to  experiment 
with  various  wrap  -  around 
plates  and  plans  a  totally  pho¬ 
tocomposition  -  oriented  system 
with  letterpress  printing. 

The  paper  is  part  of  Penin¬ 
sula  Newspapers,  Inc.,  a  three- 
paper  group  including  two  dail¬ 
ies  and  a  weekly.  The  new 
equipment  configuration  includes 
an  Intertype  Fototronic  1200 
phototypesetting  machine,  a 
Composition  Systems  -  supplied 
PDP8-I  computer  with  CSI 
software  for  the  Fototronic  and 
hot  metal  machines,  and  four 
Fairchild  Electroset  keyboai-ds. 

“We  plan  initially  to  convert 
advertising  matter  to  the  Foto¬ 
tronic,”  says  C.  T.  Tyler,  pub¬ 
lisher.  “With  hot  metal  handling 
some  ad  work  and  news  text. 
The  computer  will  drive  both 
types  of  output  systems.  Even¬ 
tually,  the  hot  metal  machines 
will  be  phased  out  and  the  1200 
and  a  planned  Fototronic  TxT, 
high-speed  text  setting  machine 
will  handle  all  composition.  This 
will  give  us  the  versatility  we 
need  in  terms  of  type  faces  and 
point  sizes  and  the  speeds  in¬ 
herent  in  the  computer/Foto- 
tronic  system.” 


Robertson 
acquired  by 
LogEtronics 

LogEtronics  Inc.,  Springfield, 
Va.,  has  acquired  Robertson 
Photo- Mechanix  Inc.  of  Des 
Plaines,  Illinois,  manufacturer 
of  process  cameras  and  other 
graphic  arts  products. 

LogEtronics  plans  to  continue 
camera  manufacturing  opera¬ 
tions  in  the  Robertson  plant  in 
Des  Plaines.  Arthur  Paullin, 
formerly  vicepresident  of  Rob¬ 
ertson,  will  head  operations  in 
Des  Plaines.  Responsibility  for 
marketing  and  customer  seiwice 
will  be  transferred  to  the  firm’s 
graphic  arts  division  in  Spring- 
field  under  its  vicepresident,  Ira 
R.  KohIman. 

The  Robertson  line  of  cam¬ 
eras  for  the  graphic  arts,  micro¬ 
miniaturization,  photo  fabrica¬ 
tion  and  other  applications 
ranges  from  small  vertical  cam¬ 
eras  to  large  high-precision 
overhead  cameras  for  fine  color 
reproduction.  The  company  was 
founded  in  1923. 
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Key  to  offset 


efficiency? — Personnel 


Following  the  first  six  months 
of  daily  production  on  a  brand 
new  photocomposition  /  offset 
system,  the  South  Day  Daily 
Breeze  (Torrance,  California) 
has  found  the  system  to  be 
“  .  .  .  extremely  efficient,  but 
loaded  with  pitfalls  that  only 
careful  planning  and  experience 
can  eliminate.” 

On  January  4,  1971,  the  77- 
year  old  Southem  California 
daily  made  the  conversion  from 
a  hot  metal /letterpress  opera¬ 
tion  after  21  months  of  plan¬ 
ning  and  preparation.  The  $3.3 
million  conversion,  the  third 
such  move  in  the  15-paper  Cop¬ 
ley  Newspaper  group,  was 
necessary  to  keep  pace  with  the 
rapid  growth  of  the  Daily 
Breeze.  The  newspaper  has  grown 
from  24,000  circulation  in  1960 
to  over  60,000  today.  It  is  the 
fourth  largest  of  Los  Angeles 
County’s  23  daily  newspapers  in 
circulation. 

(Growth  in  linage 

Advertising  grow'th,  too,  call¬ 
ed  for  new  and  expanded  sys¬ 
tems.  In  1960,  the  Daily  Breeze 
published  1414  million  lines  of 
advertising.  In  1970,  the  figure 
had  doubled. 

“The  key  to  offset  conversion,” 
according  to  John  Tygret,  pro¬ 
duction  manager  of  the  Daily 
Breeze,  “is  personnel.” 

“The  system  has  performed 
just  about  as  we  had  predicted. 
There  are  probably  a  few  things 
we’d  do  differently;  but  gener¬ 
ally,  we’re  quite  satisfied  with 
our  progress.” 

In  making  the  conversion,  the 
Daily  Breeze  added  a  22,000 
square  foot  addition  to  the 
building  to  house  the  new  8- 
unit  Goss  Metro  offset  press, 
platemaking  department  and  ex¬ 
panded  mail  room  facilities. 
Space  once  used  to  house  the 
stereotype  department,  letter- 
press,  old  mail  room  and  the  cold- 
type  division  of  the  composing 
room  is  now  being  studied  by 
repi’esentatives  of  the  Engineer¬ 
ing  and  Plans  Depai-tment  of 
Copley  Newspapei-s  for  its  most 
efficient  use. 

Page  costs  soar,  then  drop 

But  personnel,  specifically  the 
retraining  of  people  from  hot 
metal /letterpress  to  photocom¬ 
position/offset,  is  the  key  to  the 
conversion,  according  to  Tygret. 

Two  areas  in  which  the  im¬ 
portance  of  retraining  was  most 
evident  at  the  Daily  Breeze  was 
in  the  composing  room  and  in 
the  press  room. 

In  the  composing  room,  the 


Don  Erickson  (left),  city  editor  of  the  San  Pedro  News-Pilot,  and  Lou  Flores,  Daily  Breeze  composing 
room  foreman,  go  over  page  dummies  of  the  News-Pilot.  All  production  for  the  Copley-owned  news¬ 
paper  has  been  shifted  to  the  Daily  Breeze. 


conversion  to  photocomposition 
resulted  in  an  overnight  increase 
of  30%  in  page  costs.  However, 
Tygret  pointed  out,  as  work 
routines  and  leai’ning  improved, 
the  man-hours-per-page  started 
to  drop  again.  'Today,  the  figure 
has  fallen  to  less  than  that  of 
the  old  hot  metal  system. 

The  Daily  Breeze  composing 
room  makes  up  approximately 
650-700  pages  per  week,  an  in¬ 
crease  over  last  year  of  200 
pages.  Much  of  this  increase  is 
the  result  of  a  merging  of  pro¬ 
duction  facilities  of  the  Daily 
Breeze  and  the  neighboring  Cop¬ 
ley-owned  San  Pedro  News 
Pilot.  All  production  and  print¬ 
ing  of  the  News  Pilot,  which 
averages  about  84  pages  per 
week,  is  now  being  done  in  the 
Daily  Breeze  plant. 

4%  newsprint  waste 

In  the  pressroom,  too,  the 
learning  curve  has  had  its  im¬ 
pact.  The  Daily  Breeze  esti¬ 
mates  that  the  13-man  press 
crew  has  put  in  about  1500 
hours  of  training  since  the  off¬ 
set  conversion. 

Newsprint  waste,  which  av¬ 
eraged  1%  in  letterpress, 
swelled  to  8.5%  in  the  first  few 


months  of  offset.  Today,  how¬ 
ever,  with  six  months  experi¬ 
ence  under  their  belts,  the  press 
crew  has  reduced  that  figure  to 
4%.  And,  Tygret  estimates, 
within  a  few  more  months  that 
figure  will  fall  to  2-2*4%,  a 
range  Daily  Breeze  manage¬ 
ment  considei’s  comfortable. 

The  quality  of  the  product 
has  also  impiwed  with  experi¬ 
ence.  The  Daily  Breeze’s  Metro 
press  has  a  128-page  capacity 
and  is  designed  to  operate  up  to 
75,000  copies  per  hour.  The 
Breeze’s  press  has  been  up  to 
7 4,000  per  hour  with  “acceptable 
quality.”  However,  Tygret  said, 
the  press  generally  runs  at 
about  60,000  per  hour  where  no 
loss  in  quality  is  evident. 

The  most  pleasant  surpi-ise  in 
the  new  system  has  been  the 
smoothness  and  efficiency  of  the 
platemaking  department,  con- 
sidei-ed  by  Breeze  management 
to  be  more  effective  than  even 
the  most  sophisticated  European 
systems. 

The  newspaper  processes  ap¬ 
proximately  2,500  plates  per 
week,  with  700-900  of  these 
coming  on  Wednesday.  The 
Daily  Breeze  publishes  10  week¬ 
ly  newspapers  with  a  combined 


circulation  of  210,000,  in  addi¬ 
tion  to  the  daily  newspaper  and 
the  News  Pilot;  and  most  of 
the  production  work  on  these 
papers  falls  on  Wednesday. 

All  plates  are  processed  on 
the  prototype  model  of  Western 
Litho’s  Lith-X-Poser  plate  proc¬ 
essor.  The  Daily  Breeze  actually 
field  tested  the  Lith-X-Poser, 
and  all  of  their  recommended 
changes  have  been  incorporated 
by  Western  Litho  into  the  pro- 
(Continued  on  page  38) 
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Tape  merge  and 
edit  system  from 
Visual  Graphics 


MODEL  of  the  $3.5  million  plant  for  the  Kitchener-Waterloo  (Ont.)  Record  to  be  built  in  1973 
on  Fairway  Road,  almost  opposite  the  Fairview  Park  shopping  mall.  The  building,  more  than  twice 
the  size  of  the  newspapers  present  home  on  Queen  Street,  will  be  situated  on  a  14-acre  site  ad¬ 
joining  the  new  plant  of  Fairview  Press,  a  division  of  Kitchener-Waterloo  Record  Ltd.  that  prints 
several  weekly  newspapers.  A  Mark  V  Goss  press  costing  about  $2  million  has  been  ordered. 


a  direct-screen  process  color  display  advertising, 
separation  system  is  being  stu-  Although  the  Breeze  still  uses 
died  for  incoiporation  into  the  hot  metal  procedures  for  the 
camera  department.  The  color  composition  of  classified,  this 
system  was  not  installed  orig-  too  is  under  study.  However, 
inally  because  the  Daily  Breeze  there  is  presently  no  economical 
was  using  the  color  facilities  of  system  to  efficiently  handle  the 
sister  papers  in  Monrovia  and  volume  of  classified  published  by 
Sacramento.  With  the  increase  the  paper.  In  1970,  the  Daily 
in  the  use  of  color,  how'ever,  the  Breeze  published  11,711,028  lines 
Daily  Breeze  now  finds  it  more  of  classified,  an  average  of  al- 
efficient  to  add  their  own  capa-  most  12  pages  a  day. 
bility.  All  in  all,  the  Daily  Breeze 

In  the  composing  room.  Data  considers  the  offset  conversion 
Speed  transmission  machines  smooth  and  successful, 
have  been  added  for  the  receipt  • 

of  daily  stock  market  quota-  nlans  nlant 

tions.  By  October  1,  the  news-  ^eeKiy  plans  piani 

paper  plans  the  installation  of  John  I.  Howell,  one  of  the 
computerized  display  typesetting  publishers  of  the  weekly  War- 
equipment.  The  Autocomp  PCI  wick  (R.I.)  Beacon,  has  an- 
120  tape  punching  board,  at  the  nounced  plans  for  construction 
heart  of  the  system,  wdll  cut  of  a  new  plant  on  Veterans  Me- 
keyboai-ding  time  on  display  ad-  mortal  Drive,  opposite  the  city 
vertising  by  about  20%,  a  step  hall  complex.  He  denied  rumors 
necessary  to  keep  pace  with  the  that  the  Beacon  intends  to  begin 
Breeze’s  7%  annual  growth  in  publishing  on  a  daily  basis. 


Offset  people 


{Continued  from  page  37) 


Consulting  Engineers 

331  Madison  Avenue 
New  York,  N.  Y.  10017 
212  487-6356  &  687-6693 


Over  forty-two  years 
of  service  ...  to  the 
newspaper  industry 
and  the  graphic  arts. 


e  CONSULTATION 


e  NEW  PLANT  DESIGN 


e  PLANT  EXPANSION 


A  member  of  the  South  Bay  Daily  Breeze  platemaking  department 
makes  adjustments  on  the  machine  developed  by  the  newspaper 
to  punch,  coat,  dry  and  stack  offset  plates  automatically.  The  ma¬ 
chine  can  automatically  handle  many  chores  that  were  once  done 
by  hand. 


•  CONSTRUCTION 
ADMINISTRATION 
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A  tissue 
is  a  tissue 
is  a  tissue. 

Butoniya 
Kleeneif  tissue  is 
from  Kimberiy-Clark 


That’s  one  reason  we  spell  our  name  with  a  capital  “K.” 
Another  Is  that  the  Kleenex  brand  name  stands  for  a  whole 
line  of  quality  household  paper  products.  When  you  use  it, 
please  make  it  a  capital  K.  And  use  our  whole  name, 
like  Kleenex  tissues,  never  just  Kleenex. 

Thank  you. 

Kleenex  is  a  registered  trademark  of 
the  Kimberly-Clark  Corporation. 

Kimberly-Clark  Corporation 


I»ROMOTI()> 


Students  in 
with  youth 

By  George  Wilt 

A  (JS-page  survey  of  the  at¬ 
titudes  and  opinions  of  some 
<>00  teen-an'prs  in  17  Central 
Pennsylvania  area  se)iior  hiph 
schools  is  the  latest  research 
I»i‘oject  of  the  Harrisbiirf/ 
Patriot  and  Evening  Xcivs. 

The  electronically  data-proc- 
essed  survey  was  developed  and 
administered  by  students,  and 
is  a  follow-up  of  an  80-ques¬ 
tion  survey  administered  to  17,- 
817  midstate  teens  three  years 
apo. 

With  the  exception  of  12 
(luestions  peilaininp  to  leisure 
time  activities,  television  view- 
inp,  radio  listeninp,  and  news- 
pai)er  readinp  habits,  student 
cabinet  members  of  the  Capital 
Area  Youth  Propram,  a  Patiiot- 
News  sponsored  project,  pre¬ 
pared  and  structured  the  ques¬ 
tions. 

Survey  questions  reflect  views 
of  younp  people  on  subjects 
ranpinp  from  school  activities, 
civil  riphts,  politics,  pollution 
and  population  to  drinkinp, 
drups,  sex,  law  and  crime. 

A  cross-section  of  .students 
representinp  center  city,  sub- 
ui-ban  and  ruml  .schools,  enrolled 
in  curricula  ranpinp  from  aca¬ 
demic,  peneral  and  commercial 
to  vocational,  technical  and  ap- 
ricultural,  were  asked  to  mark 
their  respon.ses  on  IBM  answer 
sheets.  Every  effort  was  made 
to  retain  anonymity  and  elimi¬ 
nate  risk  of  identification.  Pro¬ 
fessor  Bi-uce  Andrews,  political 
.science  department  head  at 
Dickin.son  Collepe  became  in- 
tere.sted  in  the  project,  and  stu- 


the  act 
survey 

dents  in  his  “Public  Opinion  and 
Propapanda”  coui’se  correlated 
information,  key-punched  survey 
results,  and  analyzed  overall 
findinps.  Suiwey  results  were 
pioprammed  throuph  the  com¬ 
puters  of  Dickinson  Collepe. 

Findinps  of  the  survey  were 
published  in  a  booklet  by  the 
Patriot-News  Co.,  showinp  the 
I'esponse  to  those  questions 
asked  in  both  1971  and  1968 
suiweys,  with  columns  showinp 
answers  for  both  sui-veys  for 
comparison. 

Xew.s))aper- related  (jue.stions, 
told  “How  many  minutes  each 
weekday  do  you  spend  readinp 
newspapers?”  “Which  daily 
newspaper  do  you  read  most 
fi'equently  ?’’  “What  interests 
you  most  in  newspapers?” 
“What  is  your  favorite  news¬ 
paper  feature?”  “What  is  your 
favorite  newsj)aper  comic 
strip?”  and  “What  chanpe 
would  you  most  like  to  see  in 
the  newspaper  you  read  most 
frequently?” 

Copies  of  the  suiwey  report 
are  available  by  writing  to  Wil¬ 
liam  T.  Lunsford,  community  di¬ 
rector,  Patriot-News,  P.O.  Box 
226.5,  Harrisburp,  Pa. 

*  ♦ 

STUDENT  ADS— Despite 
peneral  unemployment,  for  the 
second  .straipht  year  San  Jose 
Mercury  &  News  Student  Want 
Ads  produced  an  all  time-hiph 
in  jobs  obtained  by  younp  peo¬ 
ple.  .58.8  percent  of  those  seek¬ 
ing  jobs  obtained  them,  better 
than  3.4  percent  improvement 
over  1970.  The  Mercury  and 


News  have  been  conducting  the 
free  student  want  ad  service  for 
15  years,  and  have  been  sam¬ 
pling  returns  since  1963.  The  of¬ 
fer  is  open  to  any  youngster  be¬ 
tween  12  and  18,  and  runs  for 
four  consecutive  days.  A  record 
of  1,571  student  ads  appeared 
this  year.  Also  checked  are  re¬ 
sponses  obtained  by  the  adver¬ 
tisers,  with  84.9  reporting  in¬ 
quiries. 

♦  *  ♦ 

BOYS’  CLUB  DRIVE— Some 
1,000  members  of  the  Boys’  clubs 
of  Seattle-King  County  partici¬ 
pated  in  an  eight-week  circula¬ 
tion  drive  for  the  Seattle  Post- 
Intelligencer,  resulting  in  bene¬ 
fits  totaling  $2,461  for  the  local 
Boys’  Club,  new'  subscribers  and 
new’  carriers  for  the  Post-In¬ 
telligencer,  plus  prizes  for  the 
boys.  23  qualified  for  the  top 
prize  of  a  two-day  all-expense 
trip  to  Disneyland,  and  all  par¬ 
ticipants  w'ere  feted  at  a  dinner. 
The  Post-Intelligencer  supported 
the  promotion  with  a  four-page 
“Boys  Club  Special,”  followed 
with  w'eekly  articles  and  in¬ 
paper  ads,  plus  spots  on  radio 
and  television. 

Archie  H.  Avedisian,  execu¬ 
tive  director  of  the  Boys  Clubs 
has  announced  that  plans  are 
under  w'ay  for  another  cam¬ 
paign  early  next  spring. 

♦  *  * 

BIG  DEAL  —  A  Cincinnati 
Enquirer  promotion  folder, 
“Cincinnati’s  Big  Advertising 
Deal”  provides  information  on 
the  market’s  new  car  market, 
used  car  market,  and  gives  read¬ 
ership  information  on  automo¬ 
bile  prospects.  Linage  informa¬ 
tion  is  also  included. 

• 

Roto  section  hails 
Shell  Oil  Co.  move 

The  Houston  Chronicle  devoted 
the  August  1  issue  of  Texas 
magazine  to  the  Shell  Oil  Com¬ 
pany’s  establishment  of  head¬ 
quarters  in  a  new  54-floor  build¬ 
ing  in  Houston.  Previously  the 
company  had  its  main  offices  in 


Ohio  school  board 
backs  NIC  program 

Official  recognition  has  been 
given  Ohio’s  Newspaper-in-the- 
Classroom  program  by  the  State 
Board  of  Education.  A  resolu¬ 
tion  commending  the  newspa¬ 
pers’  distribution  of  copies  for 
classroom  use,  either  free  or  at 
reduced  prices,  was  offered  by 
Paul  Walker,  a  board  member 
who  is  a  fomer  writer  for  the 
Columbus  Dispatch.  It  was 
adopted  unanimously. 

The  resolution  cited  newspa¬ 
pers  as  the  “most  complete,  cur¬ 
rent  and  economical  sources  of 
infoi-mation  on  a  w'ide  range  of 
subjects”  and  declared  classroom 
use  could  aid  reading  in  depth, 
as  well  as  creative  classroom 
and  field  activities  related  to 
use  of  newspapers  in  classrooms. 

The  state  board’s  action  said 
that  “new’spaper  executives  have 
demonstrated  their  eagerness  to 
cooperate  with  educators  in 
making  this  ‘living  textbook’  a 
readily  available,  interesting, 
and  relevant  classroom  tool  by 
holding  an  annual  seminar  for 
teachers  and  newspapermen  and 
offering  numerous  suggestions 
for  classroom  learning  experi¬ 
ences  involving  the  new'spaper.” 

The  resolution  also  stated 
that  schools  be  encouraged  to 
u.se  the  sugge.stions  prepared  by 
the  Ohio  New’spaper  Associa¬ 
tion  for  classroom  use  of  news¬ 
papers,  as  w'ell  as  encouraging 
teachers  to  develop  their  own 
techniques  for  making  the  news¬ 
paper  a  vital  force  in  student 
and  adult  life. 

• 

Indianapolis  carriers 
get  .34-  scholarships 

Eight  scholarships  for  $2,000 
and  26  for  $1,200  were  awarded 
the  carriers  of  the  Indianapolis 
(Ind.)  Star  and  News,  for  a 
total  value  of  $47,200. 

Since  the  program  was 
started  in  1946,  a  total  of  .335 
.scholarships  have  been  awarded 
to  carriers,  with  a  value  of 


THIS  IS  AMERICA'S  FINEST  FLAG  KIT 


1971  Kit  contains  Thor  bunting  flag.  6'  sectional  chrome  finish  pole, 
eagle  ornament,  lanyard,  all  hardware  PLUS  Bonus  Lapel  Pin  and  Window  Decal. 

From  ATLAS,  the  largest  manufacturer 
of  3'  X  5'  sewed-stripe  American  Flags'. 

It  makes  Your  Newspaper  your  community’s  FLAG  HEADQUARTERS. 

Write,  Wire— Or 

Offer  the  quality-made  Flag  Kit  with  phone  QUANTITY  ORDERS  COLLECT 
promotional  power  proved  by  hun- 

dreds  ot  newspapers  across  the  coun-  voioj  ‘Tjy-gouu 

try.  You'll  find  it  a  patriotic  pleasure  h’Tt  AC  Cl  Aft  OORP 
to  present  and  promote.  Tknu  \/Vrnr. 

Gets  RESPONSE  all  year  'round!  BENTON,  ILL.  62812 

k  Lowest  prices.  Immediate  delivery.  BERKELEY  SMALL,  INC.  ^ 

Buy  direct  and  save!  P.O.  Box  6526,  Mobile,  Ala.  36606^ 


New  York  City. 

A.  S.  Bright,  manager  of  the 
Chronicle’s  special  features  de¬ 
partment,  supei-vised  the  task 
of  producing  the  112-page  roto¬ 
gravure  section  which  carried 
65,450  lines  of  advertising,  al¬ 
most  half  of  w'hich  was  from 
retail  stores. 

• 

Assigns  ad  rep 

New  Britain  (Conn.)  Herald 
has  made  Ward-Griffith  Inc.  its 
national  advertising  representa¬ 
tive,  accordi'/ig  to  Thomas  M. 
Evans,  vicepresident,  W-G.  The 
newspaper  tvas  previously  i-ep- 
resented  by  Story  &  Kelly- 
.Smith  Inc. 


$353,600. 

Carriers  w'ho  win  scholarships 
may  also  avail  themselves  of  a 
special  loan  fund  while  they  are 
in  school.  The  money  is  loaned 
at  no  interest  while  the  student 
is  in  school  and  is  not  paid 
back  until  after  the  student  is 
finished  with  college. 


AP  moves  in  Conn. 

The  main  Associated  Press 
bureau  in  Connecticut  was 
moved  this  week  from  New 
Haven  to  Hartford.  John  Arm¬ 
strong  is  in  charge  of  the  bu¬ 
reau.  Marc  D.  Charney  has  been 
appointed  New  Haven  corres¬ 
pondent. 
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The  ECRM  AUTOREADER  is  a  practical,  proven  OCR  any  newspaper’s  existing  system.  (First-time  users  have 

system  which  is  now  operational  in  the  production  since  installed  additional  units.)  ECRM  provides  a  total, 

departments  of  large  and  small  newspapers  and  com-  turnkey  installation  delivering  TTS  input  to  a  typesetting 

mercial  printers  throughout  the  country.  It  produces  computer.  Since  AUTOREADER  output  is  the  exact 

the  output  of  up  to  20  TTS  machines,  yet  can  be  justified  equivalent  of  TTS  tape  produced  manually,  no  re- 

economically  by  doing  the  work  of  only  three.  Original  programming  is  required.  The  AUTOREADER  fits, 

copy  is  not  re-keyboarded.  In  addition,  the  AUTO-  economically,  in  that  critical  spot  where  production 
READER’S  extremely  low  error  rate  brings  about  sub-  now  has  a  time  and  cost  bottleneck:  manual  composition 
stantial  savings  in  the  time  and  labor  formerly  required  input. 

for  proofing  and  correcting  galleys.  The  AUTOREADER  has  so  many  exclusive  features  that 

Edited  original  copy  is  converted  to  TTS  tape  at  a  rate  a  brochure  has  been  written  about  them.  Send  or  call 
of  700  words  per  minute  (or  500  classified  ads  per  hour)  for  it.  You’ll  be  impressed  with  the  way  the  AUTO- 

by  the  AUTOREADER,  which  is  easily  compatible  with  READER  can  save  money  for  your  operation. 


17  Tudor  Street,  Cambridge,  Massachusetts  02139  •  (617)  491-6842 
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Desfor  gives  a  picture 
of  Dress  work  in  Asia 


Bv  I>enora  Williamson 


A  two-month  combined  vaca-  pur,  and  Hong  Kong.  Desfor 
tion  and  home  leave  in  New  stresses  Hong  Kong  as  an  im- 
York  passed  all  too  quickly  for  poitant  spot  now  “particularly 
Max  Desfor,  Associated  Press  with  the  news  about  China.”  He 
Asian  photo  editor  based  in  was  in  Hong  Kong  during  the 
Tokyo — especially  since  he  took  U.S.  ping  pong  team’s  visit  and 
a  busman’s  holiday  en  route  and  met  the  players  at  the  borders 
shot  23  rolls  of  color  film  in  as  they  came  out  of  China. 
Russia,  Helsinki,  Hungary,  Ro-  And  the  editor  seemed  anxious 
mania,  Yugoslavia,  and  London,  to  get  back  for  the  official  start 
“I  w'as  snapshooting  my  way  of  AP’s  new  Alternate  Voice 
through  countries  I  had  never  Data  system  (AVD)  and  in  his 
been  in  before,”  said  Max  be-  words  “one  of  the  greatest  ad- 
fore  his  return  to  Tokyo  last  vancements  in  picture  transmis- 
weekend  by  the  most  direct  sion.” 

route.  Picture  network 

As  his  first  visit  at  home  in 

three  and  a  half  years  drew  to  “In  a  nutshell,  what  we  are 
a  close.  Max  explained  he  really  actually  doing  is  providing  a 
was  looking  forward  to  going  world  linkup— directly  on  the 
back  to  Asia.  “It’s  a  colorful  line  in  a  tw'o-way  open  channel, 
area,  newsworthy,  vast  to  cover,  continuously  24  hours  a  day,  7 
and  always  a  lot  happening.”  days  a  week — a 

He  likes  traveling  in  the  area  London,  New  York,  Tokyo, 
for  which  he  is  responsible  pic-  That  is  the  basic  line.  It  s  like 
ture-wise:  the  Philippines,  Thai-  telephone  call, 

land,  Korea,  Okinawa,  Taiwan,  “What  it  actually  means  is 
Jakarta,  Malaysia,  Kuala  Lum-  that  a  picture  transmission,  for 


IT'S  BEEN  A  LONG  TIME,  GRANDPA — Max  Desfor,  Associated 
Press  Asian  photo  editor,  gets  an  enthusiastic  welcome  from  his 
6-year-old  grandson,  Scott  Desfor,  at  Kennedy  Airport  in  New 
York  on  arrival  for  home  leave  after  V/2  years  in  Tokyo. 


hookup  from  example,  can  start  in  Moscow;  outside  the  window;  gas  heater, 
go  directly  to  London,  where  it  electric  blankets.” 
is  piped  throughout  the  entire  Desfor,  if  pressed,  will  admit 
European  network.  Simultane-  that  housing,  heating,  mainte- 
ously  it’s  piped  into  Tokyo  and  nance,  and  imports  are  expen- 
New'  York.  And  then  offshoots  sive,  and  then  gets  to  what  he 
of  that — as  it  is  received  in  New'  has  been  eating  at  home — “fried 
York,  it  is  sent  on  the  domestic  soft  shell  crabs,  veal,  frog  legs.” 
netw'ork,  which  includes  Canada  He  comments  that  fruit  is  plen- 
and  Mexico,  hooked  into  the  tiful  and  good  in  Japan.  And 
South  American  leg  and  is  still  one  he  seems  to  relish  is  unique 
continuing  on  out  to  Tokyo.  to  Japan,  the  nashi,  a  combina- 
“So  you  can  see  the  tremen-  of  pear  and  apple.  That  is 

dous  possibilities  of  simultane-  “great.” 

ous  reception  all  the  way  from  A  working  day  in  Tokyo  is 
Moscow  throughout  nine-tenths  about  like  home.  Desfor  has  a 
of  the  world.  It’s  direct  cable  full  staff,  and  the  office  is  a  7- 
all  the  w'ay,  except  one  link  day,  24-hour  operation  w'ith 
w’hich  is  satellite  to  Tokyo,  three  shifts.  Desfor  is  the  only 
Quality  is  perfect,  just  as  good  American  in  the  photo  section, 
as  the  original.  We’ve  seen  the  All  other  employes  are  nation- 
results  ah-eady.  Surprisingly  als,  nearly  all  bi-lingual. 
enough,  these  systems  normally 

would  require  a  long  time  to  negatives 

get  the  bugs  out,  but  we  have  picture  editor’s  travels  on 

surprisingly  few  if  any.”  the  way  back  to  New  York 

Transmission  takes  approxi-  yielded  up  some  200  negatives 
mately  15  minutes  per  picture,  for  use  by  AP  in  various  serv- 
Desfor  adds.  “We  w'ere  antici-  ices. 

pating  some  potential  difficulty  «it  was  a  vacation  for  me  be- 
in  the  language  baia-ier,  but  cause  I  don’t  do  too  much  shoot- 
here  again  our  bi-lingual  staff-  now — and  we  re-live  the  trip 

ers  in  Tokyo  come  through  through  the  pictures.”  His  films, 
beautifully.  Their  English  is  needless  to  say,  were  processed 
”  immediately.  He  thus  could  go 

English  is  spoken  here  during  his  visit  announc¬ 

ing  “I  just  happen  to  have  a 
Desfor  doesn’t  speak  Jap-  few  pictures  with  me.”  There 
anese.  “About  99%  of  business  were  movies,  too,  with  his  wife’s 
is  in  English.”  But  his  wife  assistance.  They  alternated 
Clara  is  studying  Japanese  and  “You  walk  and  I’ll  shoot”  in¬ 
is  “good  at  it.”  structions. 

The  Desfors  live  in  a  western  At  the  airport  in  New'  York, 
style  house  in  Tokyo — but  with-  the  Desfors  got  a  wildly  en- 
out  central  heating.  Heating  is  thusiastic  greeting  from  their 
by  “everything — stove  in  the  oldest  grandchild,  Scott,  who  is 
living  room,  kerosene  by  pipe  {Continued  on  page  43) 
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M(ix  Desfor 

(Continued  from  page  42) 

all  of  6,  and  hadn’t  seen  his 
grandparents  in  3%  years. 
Scott  has  a  new  sister,  7  weeks 
old,  who  didn’t  go  to  the  air¬ 
port.  But  taking  a  picture  of 
her  was  “the  second  thing  I 
did,”  Grandpa  announced.  His 
son  Barry  and  family  live  in 
Suffern,  New  York. 

Other  family  reunions  were 
filled  with  shop  talk.  The  first 
photographer  in  the  family  is 
the  oldest  brother  Sid,  who 
headed  the  NBC  photo  depart¬ 
ment  for  years.  Irving  (Doc) 
Desfor  is  with  AP  Newsfea- 
tures  in  New  York  and  writes 
“Camera  Angles.”  Another 
brother,  Hal  is  with  a  television 
station  in  Philadelphia,  and 
sister  Sally  Mosher  is  an  artist. 

Travel  style 


may  only  put  four  pictures  on 
a  page,  or  two,  or  five. 

The  Asahi  Evening  News 
doesn’t  use  picture  pages  but 
liberally  sprinkles  pictures 
throughout  the  paper,  he  notes. 
“Those  are  only  two  examples 
of  the  English  language  papers, 
but  in  the  vernaculars  right 
through  the  paper  is  picture 
after  picture,  a  goodly  number 
of  them.  They  replate  also. 
They’ve  got  so  many  editions, 
they  don’t  hold  for  just  running 
one  picture  throughout  all.” 

There’s  blanket  coverage  of 
local  news,  Desfor  adds.  “Some 
of  the  most  remarkable  news 
pictures  have  come  out  of  the 
Japanese  papei’s.” 

Air  fleet 

Photographic  staffs  are  “tre¬ 
mendous.”  He  thinks  photog¬ 
raphers  for  Asahi  might  num¬ 
ber  between  30  and  40.  “They 
have  an  air  fleet.  They  call  it 
the  Asahi  Air  Force:  seven 


tion  about  the  so-termed  life¬ 
time  employment  in  Japan. 

“Kyodo  News  Agency,  the 
largest  national  news  and  photo 
operation,  for  instance,  when  I 
came  back  was  almost  like  old 
home  week  in  meeting  some  old 
friends,  photographers  and  edi¬ 
tors,  whom  I  knew  when  I  was 
there  during  the  Korean  war. 
Most  of  them  are  going  now  be¬ 
cause  they  have  retirement  at 
age  55.  And  so  they  are  replac¬ 
ing  them  with  younger  men.” 

Particularly  in  Japan,  Desfor 
thinks  the  newspaper  situation  | 
has  become  highly  competitive,  j 
"Right  now  they  are  becoming 
competitive  globally.  The  local  ! 
papera  have  expanded  to  the  j 
point  of  sending  more  and  more  | 
correspondents  abroad  .  .  .  and  ' 
on  occasion  send  photographers  ' 
far  and  wide.” 

He  has  observed  great  im¬ 
provement  in  other  Asian  coun¬ 
tries  where  there  were  “blank  ; 
spots.”  He  explained,  “You  j 


Years  of  service  abroad  with 
the  AP  has  included  being  a 
war  correspondent  during  World 
War  II;  being  in  Japan  for  the 
firet  month  of  the  occupation 
and  then  to  Manila  (for  what 
he  laughingly  recalls  was  a  one- 
day  trip  that  ended  up  a  6- 
month  assignment) ;  then  four 
years  in  India,  a  year  in  Rome, 
and  Japan  during  the  Korean 
War.  Max  was  back  in  New 


planes  used  for  covering  the 
news.  Everything — props,  heli¬ 
copters,  seaplanes,  and  jets. 

“Then  you  still  see  the  in¬ 
evitable  ladder.  It’s  quite  a 
thing.  Somebody  is  always  car¬ 
rying  a  ladder.  The  Japanese 
may  be  getting  taller  and  heav¬ 
ier  due  to  diets  and  various 
things  but  they  still  have  the 
ladder.” 

Max  said  he  wouldn’t  want  to 


couldn’t  expect  very  much 
out  of  these  countries  for  vari¬ 


ous  reasons.  Economics  had  a 


great  deal  to  do  with  it  because 
of  the  high  cost  of  film,  equip¬ 
ment,  processing,  and  every¬ 
thing  else.  We  have  reached  into 
all  of  these  places,  and  we  have 
good  staffei-s  in  these  areas,  na¬ 
tionals  of  the  countries.  I 


wouldn’t  hesitate  to  take  them 


anywheie.” 


York  for  16  years,  and  then 
came  the  return  to  Japan  as 
Asian  photo  editor. 

Travel  is  still  a  way  of  life 
for  the  newsman.  He  says  he’s 
an  inveterate  sightseer  anyway, 
and  always  combines  it  with 
business.  He  takes  one  of  the 


hazard  a  guess  on  what  Japan¬ 
ese  newsmen  are  paid  “because 
salaries  are  so  involved.  It  takes 
in  a  base  pay,  many  fringe  bene¬ 
fits,  bonuses,  transportation,  al¬ 
lowances,  etc.  I  really  don’t 
know.” 

The  companies  are  still  very 


Back  to  twice-weekly 

The  Utica  (Mich.)  Sentinel, 
published  as  a  daily  since  No¬ 
vember,  1966,  has  gone  back  to 
twice-weekly  ( Wednesday  and 


standard  city  tours  in  any  new 
place;  gets  himself  a  map, 
studies  streets  and  walking  dis¬ 
tances  and  public  transport. 


paternalistic  and  generally 
speaking  a  man  who  goes  to  one 
of  the  newspapers  stays  with  it. 
Max  says  in  answer  to  a  ques- 


Saturday)  publication.  The  Sen¬ 
tinel,  a  member  of  the  Gannett 
Group,  began  as  a  weekly  95 
years  ago. 


“I  like  to  allow  time  to  get 
the  feel  of  the  city — not  only 
with  sightseeing,  but  the  food, 
museums,  street  scenes,  shops, 
affluence,  and  make  compari¬ 
sons.  I’m  not  one  of  those  ‘If 
this  is  Tuesday,  it  must  be  Bel¬ 
gium  types.’  ” 

Picture  trends 

Does  he  think  newspapers  in 
the  Asian  area  are  more  picture 
conscious?  Desfor  says  he  sees 
more  and  better  use  of  pictures. 

“In  Japan,  oddly  enough,  they 
still  are  comparatively  small 
size  in  daily  runs.  This  is  just 
one  of  these  quirks.  But  yet, 
where  it  used  to  be  real  postage 
stamp  size,  now  they  are  getting 
up  to  2  and  3  columns.  Engrav¬ 
ings  have  improved. 

“The  surprising  thing  is  that 
they  too  are  beginning  to  get 
the  impact  of  pictures.  'The 
Daily  Yomiuri  (English  lan¬ 
guage)  runs  one  daily  picture 
page.  And  vei-y  attractive.  They 


THE  NEWSPAPER  STORY  was  told  to  Lincoln-Mercury  dealers  at 
a  meeting  in  New  York  recently.  Speakers  included:  from — Leo 
Kelmenson,  president  of  Kenyon  &  Eckhardt  Advertising;  Paul  Tip¬ 
pett  Jr,  L-M  ad  manager;  Jack  Kauffman,  president  of  the  Bureau 
of  Advertising;  and  David  Gillespie,  K4E/Detroit. 
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BY  GEORGE! 
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After  a  Fashion 


INTERNATIONAL  NEWS 


LONDON  EXPRESS 
Ne\ws-Feature  Service 
LONDON  EXPRESS 
News  Report 
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TALKix;  typ(>(;raphi(:alia 


Media  General 
revenues  off, 
net  income  up 


Bv  Eciniund  Arnnlil 


Front  pages  are  spectacular  and  lots  of  fun  to  make  up. 
But  there  are  lots  more  inside  pages  than  fronts  and  each  of 
them  must  be  made  up  with  skill  and  care  in  order  to  create 
the  reader  traffic  and  reader  exposure  that  advertising  re¬ 
quires  to  do  its  job. 

Every  inside  page  needs  a  good  piece  of  art  and  a  “dom¬ 
inant  head”.  Such  a  head  acts  as  a  nucleus  for  a  page  pat¬ 
tern.  It  conforms  to  the  artist’s  “hen-and-chick  principle”,  a 
big  “hen”  around  which  cluster  the  smaller  “chicks.” 

On  the  page  reproduced  here,  from  the  Denver  Post,  the 
CHOLERA  head  is  the  dominant  one.  (It  should  be  pointed 
out,  though,  that  the  dominant  head  need  not  be  at  the  top 
of  the  page.  Dominance  is  a  function  solely  of  size,  not  po¬ 
sition.) 

On  the  fraction  of  the  page,  also  from  the  Post,  repro¬ 
duced  here,  the  two  top  heads  are  identical  in  weight — ^the 
kicker  on  the  N.  VIET  head  doesn’t  provide  adequate  addi¬ 
tional  weight.  So  the  page  looks  accumulated,  rather  than 
patterned. 

The  ad,  properly,  is  at  the  right  side  of  the  page.  On  all 
pages,  odd  or  even,  the  pyramid  should  build  up  to  the  right. 
That  leaves  the  top-left  comer,  the  primary  optical  area, 
open  for  good  editorial  display,  in  this  case  the  photo. 

But  proper  use  of  the  dominant  head  is  the  key  to  good  in¬ 
side-page  layout. 


Chel*ra  Killt  Thousands 
In  India  Refu9cc  Compt 


Net  operating  income  of  Me- 
flia  General  Inc.  of  Richmond, 
\'a.  increased  from  $2,071,000 
to  $2,218,000,  and  earnings  per 
share  from  61  to  62  cents  in 
the  second  quarter  of  this  year, 
compared  with  the  same  period 
of  last  year. 

For  the  first  six  months  of 
this  year,  net  operating  income 
was  $8,287,000,  or  92c  per  share, 
comitared  with  $8,899,000,  or 
•SI. 01  ])er  share,  a  year  ago. 

Ojjerating  revenues  for  six 
months  to  June  .80  was  given  as 
.$64,617,. 54.'},  as  against  $68,741,- 
476  for  the  corresponding  period 
of  1970.  For  the  quarter  ended 
.Tune  30  the  revenues  were  $81,- 
788,480  for  1971  and  $.82,87.5, .887 
for  1970. 

Improved  results  in  the  second 
•luarter  were  achieved  despite 
two  adverse  elements: 

1.  A  sharp  increase  in  fuel, 
electricity  and  other  costs  at  the 
Garden  State  Paper  Company, 
with  a  corresponding  reduction 
in  i)rofit  from  the  peak  levels  of 
last  year;  and 

2.  Continued  losses  at  the 
Xeunrk  News,  where  publica¬ 
tion  has  been  suspended  .since 
May  26  following  a  strike  by 
the  American  Newspaper  Guild. 
Other  unions  joined  in  the  strike 
by  refusing  to  honor  their  con¬ 
tracts. 

Richmond  Newspapers  have 
published  without  interruption 
since  a  typographical  union 
strike  on  March  31.  All  strikers 
have  been  replaced,  on  a  per¬ 
manent  basis,  by  new  employes 
who,  for  the  most  pait,  had  no 
l)rior  training  in  composing 
room  work. 


CHOLERA  head  in  this  Denver 
Post  page  is  dominant.  The  next- 
larger  head  is  PEACE  SIGN  at 
page  bottom.  Notice  how  heavier 
type  weight  and  point-size  makes 
dominant  head  very  obviously  the 
nucleus  of  this  page. 

4  Arrested  in  Holdup 
At  Bronx  Social  Club 


ARNOLD’S  ANCIENT  AXIOMS: 

The  dominant  head  must  be  one  step  in  point-size  larger 
than  the  second  head  on  a  page. 

The  dominant  head  should  be  one  column  wider  than  the 
No.  2  head. 

The  dominant  head  must  have  as  many  lines  as  the  No. 
2  head. 

When  you  can’t  meet  all  three  requisites,  increase  the  other 
two. 


He/p  in  Rthuilding 
M.  Vitt  Key  to  Trip 


'Ah’  Mp 

Fragment  of  Post  page  shows  two 
heads  of  equal  weight  that  con¬ 
tend  for  reader's  simultaneous 
attention  and  thereby  creates 
"busy",  confusing  page  pattern. 


Guideline  on  typography 
compiled  from  studies 


Second  Seaton  group 
daily  goes  to  offset 

The  Manhattan  (Kans.)  Mer¬ 
cury,  a  10,000  circulation  daily, 
has  converted  from  letterpress 
to  web  offset  with  the  installa¬ 
tion  of  a  four-unit  Cottrell  845 
press.  The  Mercury  is  the  sec¬ 
ond  in  the  seven-paper  Seaton 
Publishing  group  to  convert  to 
web  offset. 

The  Mercury  has  a  space¬ 
doubling,  15,000  square  foot, 
new  building.  Additional  equip¬ 
ment  includes  Compugraphic 
text  and  display  phototypeset¬ 
ting  machines.  Automix  key¬ 
boards,  a  Robertson  20"x24’' 
horizontal  camera,  a  Berkey- 
Ascor  platemaker  and  Berkey 
direct-screen  color  sepai-ation 
system,  and  a  Pako  film  pro¬ 
cessor. 


A  new  report  by  the  Bureau  of  Advertising  summarizes 
a  number  of  research  projects  that  document  how  the  use 
of  different  typefaces,  layouts,  type  sizes  and  copy  styles 
affect  the  newspaper  reader.  'The  report  was  produced  by 
Stu  Tolley,  vicepresident  and  director  of  advertising  com¬ 
munications  research. 

“The  reader  has  learned  to  cope  with  the  certain  type¬ 
faces,  layout,  copy  styles,  etc.,”  the  report  says.  “To  in¬ 
troduce  a  variant  on  what  is  ‘usual’  forces  him  to  change 
his  reading  practice  and  makes  it  more  difficult  for  him 
to  understand.  While  novelty  sometimes  is  amusing  for 
its  own  sake,  more  frequently  it  gets  in  the  way  and  many 
readers  won’t  make  the  extra  effort  to  get  beyond  the 
barrier.  After  all,  there’s  always  something  else  in  the 
paper.” 

The  report  constructed  guidelines  for  laying  out  blocks 
of  copy.  These  include: 

— Typefaces  should  not  be  ornate,  abstract  or  too  hard 
to  distinguish. 

— Larger  type  is  easier  to  read  than  small. 

— Ideal  line  should  bo  .89-54  characters  long. 

— Headlines  should  start  off  with  easy-to-understand 
words.  The  more  difficult  words  should  be  nearer  the  end  of 
the  line  so  the  reader  has  a  chance  to  build  up  a  context 
with  which  to  cope  with  difficulty. 

— Headlines  in  all  capitals  take  longer  to  read,  perhaps 
l)ecause  all  caps  ai’e  not  as  commonly  used  as  type  in 
lowercase  and  caps. 

— Bigger  headlines  are  easier  to  find  on  the  page  but 
because  fewer  words  fit  onto  a  line  they  take  longer  to 
read.  , 


AUSTRALIA'S 


Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place — in¬ 
creased  population,  industrial 
development,  high  standard 
if  living,  and  the  mounting 
successes  of  over  1,500  U.S. 
companies  that  are  operat- 
ing  and  have  SI. 000,000,000 
invested  in  Australia. 


To  hoop  In  touch  trith  maricPt- 
inx,  ntlccrlining^  piihli,hing  anrl 
graphic  arts  in  Auttralia  read 


Guild  is  rejected 

Employes  of  ComCorp,  pub¬ 
lishers  of  17  weekly  newspapers 
in  the  Cleveland  area,  voted 
dov.m  representation  by  Local  1 
of  the  Newspaper  Guild.  The 
vote,  supervised  by  the  National 
Labor  Relations  Board,  was  76 
to  58. 
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ADVERTISING  & 
NEWSPAPER  NEWS 


Published  fortnightly 

nniial  Siihftrription  to  U.S. A.  $A16>00 

Payments  must  be  made  by 
bankdraft  in  Australian  currency 

Corner  Butt  &  Clisdell  Sts..  Surry  Hills. 
Sydney.  Australia 


Meeting  the  challenge  of  the  70’s...  the  new  H-500A 
Counter-Stacker 


This  fully  portable  stacker  was  developed  to  fulfill  the  ever-increasing  demand  for 
higher  performance  combined  with  both,  dependable  and  flexible  function  which 
requires  only  minimum  maintenance. 

The  model  H-500A  Counter-Stacker  will  reliably  handle  your  printed  products  whether 
they  be  gravure,  offset  or  letterpress. 

Outstanding  features  include:  Enormous  copy  range,  easy  adjustability  and  it  even 
handles  double-stream  delivery.  Smooth,  hydraulically-controlled  operation  insures 
maximum  safety  on  working  level.  Counting  and  stacking  operations  are  performed 
with  unparalleled  accuracy. 

The  H-500A  Stacker  is  the  result  of  know-how  from  our  years  of  experience 
installing  more  than  750  stackers  in  printing  plants  all  over  the  globe. 


For  further  information,  write  or  call: 

FERAG  INC.,  1601  Walnut  Street,  Philadelphia,  Pa.  19102,  Phone  (215)  LO  3-0236-0237 
Headquarters 

FEHR  &  REIST  AG,  CH-8340  Hinwil/Zurich  Switzerland,  Phone  01/7810  20 
UK  Subsidiary 

FERAG  (UK)  LTD.,  South  Road  Temple  Fields,  Harlow/Essex,  Phone  027-96-20834 


Deaths 

William  H.  Goodman,  50, 
president  and  publisher  of  the 
Plainfield  (N.J.)  Courier-News 
since  February  1970;  previously 
general  manager  of  the  Camden 
(N.J.)  Courier-Post;  August  5. 

*  *  * 

Dick  Lamb,  4.1,  Davenport 
(Iowa)  Times-Democrat  re¬ 
porter  and  official  historian  for 
the  National  Football  Hall  of 
F ame ;  August  7. 

*  *  * 

Arthur  J.  Middleton,  54,  re¬ 
porter  and  editor  for  the  Battle 
Creek  (Mich.)  Enqriirer  and 
News  for  26  years;  August  1. 

*  *  * 

Samuel  N.  Laird,  71,  edi¬ 
torial  page  editor  for  the  Cam¬ 
den  (N.J.)  Courier-Post  for  24 
years;  August  4. 

*  *  * 

Mrs.  Grace  Scripps  Johan- 
SON,  92,  the  last  surviving  child 
of  James  Edmund  Scripps, 
founder  of  the  Detroit  News; 
grandmother  of  Peter  B.  Clark, 
president/puhlisher  of  the 
News;  August  2. 

*  *  * 

Mrs.  Royce  B.  Howes,  68, 
wife  of  the  retired  editorial  di¬ 
rector  of  the  Detroit  Free  Press; 
.August  3. 

♦  ♦  » 

Margaret  W.  Price,  51,  a 
former  AP  staff  writer  and  wife 
of  Bern  Price,  former  AP  staffer 
now  with  U.S.  News  &■  World 
Report;  August  7. 

iti  if  if 

E.  U.  (Ted)  Schrader,  .53, 
chairman  of  the  journalism  de¬ 
partment  at  Ryer.son  Institute, 
Toronto;  August  5. 

4:  * 

Leslie  J.  Smith,  69,  former 
reporter  for  the  Salcyn  (Ore.) 
Statesman  and  the  old  Portland 
(Ore.)  News-Telegram,  then 
with  the  .4P  where  he  served  as 
San  Francisco  bureau  chief  for 
11  years  until  retirement  four 
years  ago;  August  2. 


How  to  protect  yourself 
against  Publishers 
Liability  losses 

Figure  out  what  you  could  afford 
to  lose,  and  let  us  insure  you 
against  judgments  over  that  amount. 
We' re  experts  in  the  fields  of  libel, 
slander,  piracy,  invasion  of  privacy 
and  copyright.  We  have  5  U.  S. 
offices  so  we  re  instantly  available 
for  consultation  in  time  of  trouble. 
Drop  us  a  line,  and  get  full  details 
from  our  nearest  office.  Employers 
Reinsurance  Corp.,  21  West  10th, 
Kansas  City,  Missouri  64105.  Other 
U.  S.  offices;  New  York,  San 
Francisco,  Chicago.  Atlanta. 


W.  H.  Depperman,  68,  ac¬ 
count  executive  with  Hill  & 
Knowlton;  and  publisher  of 
Practical  Public  Relations,  a 
newsletter;  former  Indianapolis 
newspaperman,  publicist  for 
United  Artists,  Western  Union, 
Olin  Industries,  and  Link-Belt 
Co.;  August  8. 

*  »  * 

Carlton  E.  Williams,  75,  re¬ 
tired  (1961)  political  writer 
and  City  Hall  reporter  for  the 
Los  Angeles  Times;  July  30. 

*  *  * 

Kathryn  M.  Kennedy,  who 
retired  in  1965  after  nearly  40 
years  with  the  Chicago  Tribune 
as  a  confidential  secretary;  July 
15. 

*  *  * 

Frederic  W.  Speers,  65,  re¬ 
tired  (1965)  co-publisher  of  the 
Escondido  (Calif.)  Times-Advo- 
rate  for  18  years;  previously 
editor  of  the  North  Platte 
(Nebr.)  Daily  Bulletin;  July  30. 

* 

Ray.mond  F.  Hyland,  62,  an 
.4P  reporter  at  Police  Head¬ 
quarters  in  New  York  since 
1944;  July  29. 

*  *  4c 

Elisabeth  M.  Townsend 
Dyer,  58,  former  reporter  (Bet¬ 
ty  Townsend)  for  the  Berkeley 
(Calif.)  Gazette,  Oakland 
(Calif.)  Post-Enquirer  and  PM 
in  New  York;  July  27. 

4e  4c  ♦ 

E.  Barrett  Prettyman,  79, 
senior  judge  of  the  U.S.  Court 
of  Appeals,  District  of  Colum¬ 
bia;  former  Virginia  and  Mary¬ 
land  newspaperman;  publisher 
of  the  weekly  Montgomery  In¬ 
dependent;  August  4. 

*  *  * 

Leo  j.  Margolin,  60,  former 
•VcM.’  York  Herald  Tribune  and 
PM  reporter;  public  relations 
counselor;  Office  of  War  Infor¬ 
mation  and  United  Nations  in- 
foi-mation  officer;  head  of  the 
business  administration  division 
of  Manhattan  Community  Col¬ 
lege;  August  2. 

*  *  • 

Michel  Dumont,  61,  press 
counselor  of  the  French  delega¬ 
tion  to  the  United  Nations  for 
16  years;  August  2. 

*  *  * 

Joe  Earl  Hart,  63,  business 
manager,  former  circulation  di¬ 
rector  of  the  Spartanburg 
(S.C.)  Herald-Joumal ;  July  31. 
*  *  ♦ 

Edwin  L.  Bolton,  53.  books 
and  arts  editor  of  the  Minneap¬ 
olis  Star;  foi-mer  copy  editor  and 
assistant  news  editor;  July  28. 

*  *  « 

A.  Robert  Cummings,  58, 
editor  of  the  Cannelton  (Ind.) 
Tuesday  News  and  advertising 
manager  of  Perry  County 
Newspapers;  July  25. 


George  Del  Gaudio,  59,  ad¬ 
vertising  representative  for 
Metropolitan  Sunday  Newspa¬ 
pers  for  28  years;  formerly  as¬ 
sistant  promotion  manager 
Washington  Post,  and  promo¬ 
tion  writer  for  Liberty  maga¬ 
zine;  July  30. 

«  * 

Hal  W.  Conefry,  78,  Ohio 
statehouse  reporter  for  Scripps- 
Howard  newspapers  for  37 
years  when  he  retired  in  1959; 
press  secretary  to  Gov.  C.  Wil¬ 
liam  O’Neill  and  Republican 
Party  publicist;  July  27. 

*  «  « 

William  L.  McClure,  re¬ 
tired  (1957)  reporter,  city  edi¬ 
tor  and  assistant  managing  edi- 
tod  of  the  Indianapolis  Star; 
July  19. 

4c  4c  4c 

Charles  M.  Nichols,  62,  re¬ 
tired  (1967)  member  of  the 
New  York  Times  Sunday  de¬ 
partment;  editor  of  crossword 
puzzles;  July  29. 

«  *  * 

Harold  M.  Sims,  80,  former 
director  of  public  relations  for 
the  Western  Railroad  Associa¬ 
tion  in  Chicago;  previously  a 
publisher  of  newspapers  in 
Idaho  and  reporter  for  the 
Portland  Oregonian;  July  26. 

4c  4:  4c 

William  L.  O’Donovan,  64, 
former  reporter  and  city  editor 
of  the  White  Plains  (N.Y.)  Re¬ 
porter  and  public  relations 
counsel  for  Celanese  Corpora¬ 
tion;  July  21. 

*  *  * 

Leo  F.  Russell,  70,  retired 
member  of  the  adveilising  sales 
staff  of  the  defunct  Detroit 
Times;  July  29,  in  Tucson, 
Ariz. 

• 

Gen.  Stackpole  dies; 

former  publisher 

Lt.  Gen.  A.  H.  Stackpole, 
(U.S. A.,  Retired),  one-time  edi¬ 
tor  and  publisher  of  the  former 
Harrisburg  Telegraph,  died  at 
the  Harrisburg  Hospital  July 
31  of  an  apparent  heart  attack. 
He  w'as  74. 

Stackpole  also  served  for 
some  years  as  executive  editor 
and  editorial  w-riter  for  the 
Patriot-News  newspapers  after 
the  Telegraph  w'as  leased  and 
suspended  by  S.  1.  Newhouse  in 
1948. 

A  veteran  of  both  World 
Wars,  Stackpole  was  active  until 
his  death  as  chairman  of  the 
board  of  WHP  radio  and  tele¬ 
vision  in  Harrisburg.  He  was 
widely  known  for  his  editorials 
personally  delivered  on  the  air¬ 
ways. 

Stackpole  began  his  career  as 
a  police  reporter  on  the  Harris¬ 
burg  Telegraph  owned  by  his 
father,  the  late  Edward  J. 
Stackpole. 
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Nikon  F2 
introduced 
to  the  press 

The  fii*st  new  Nikon  35  mm 
single-lens  reflex  camera  in  12 
years,  the  Nikon  F2,  was  intro¬ 
duced  to  U.S.  photographers, 
editors,  and  photojournalism 
writers  this  week  at  the  Plaza 
Hotel  in  New  York  City. 

The  press  got  its  first  look 
and  an  opportunity  to  try  out 
the  new  Nikon  following  a 
sound  and  slide  presentation  in 
the  form  of  a  short  history  of 
photography  from  early  days  to 
the  35mm  camera,  climaxed  by 
a  view  of  the  new  Nikon  on  a 
10-foot  screen. 

Joseph  Ehrenreich,  president 
of  Nikon  Inc.,  a  subsidiary  of 
Ehrenreach  Photo-Optical  In¬ 
dustries  Inc.,  traced  the  Ann’s 
development  from  his  first  meet¬ 
ings  in  1953  with  Nippon  Kog- 
aku,  Tokyo  manufacturer  of  sci¬ 
entific  and  industrial  optics 
whose  consumer  line  was  one  35 
mm  rangefinder  camera  and 
four  lenses,  and  the  subsequent 
foi-mation  of  Nikon  Inc.,  to  the 
1959  introduction  of  the  Nikon 
F  system  of  photography. 

Th  Nikon  F2  was  presented 
as  an  extension  of  the  system. 
In  addition  to  the  new  acces¬ 
sories  designed  for  the  F2,  most 
of  the  more  than  250  Nikon  F 
accessories  fit  the  new  camera. 
All  of  the  more  than  40  lenses 
for  the  Nikon  F  will  also  fit  the 
F2. 

The  shape  of  the  new  camera 
body  is  streamlined  with  con¬ 
toured  surfaces  designed  from 
the  standpoint  of  “human  engi¬ 
neering”  for  ease  of  handling, 
according  to  the  speaker’s.  Its 
features  include  10  full  sec.  to 
1/2000  sec.  shutter  speeds,  a 
choice  of  six  different  viewfind¬ 
ers,  faster  film  loading,  inter¬ 
changeability  of  F2  accessories 
without  modification  among  all 
F2  cameras,  and  design  changes. 

Marketing  is  expected  to  be¬ 
gin  in  the  Fall.  Ehrenreich 
Photo-Optical  Industries  is  the 
sole  U.S.  marketer  for  Nikon. 
• 

Guild  aide  fired 

Thomas  McMahon  has  been 
dismissed  as  executive  secretary 
of  the  Newspaper  Guild  of  De¬ 
troit,  after  serving  four  years 
in  the  $17,000-a-year  post.  He 
has  opened  a  law  office  in  Mt. 
Clemens  and  on  August  24  Au¬ 
gust  Scholle,  former  Michigan 
AFL-CIO  president,  will  han¬ 
dle  the  guild  affairs  until  a  new 
secretary  is  hired. 
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classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 

^iPPRAISERS^i^SVLTAlSTS 

APPRAISALS  FOR  ESTATE.  TAX. 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88,  Norton,  Kans.  67654. 


BUSmESS  OPPORTmiTIES 

NEWSMAN/BOOKKEEPER  WIFE  seek 
equity  interest  small  daily  or  weekly, 
U.S.  west  of  Rockies  or  Western 
Canada.  Bo.x  1074,  Editor  &  Publisher. 


mWSPAPER  BROKERS 


The  DIAL  Ajrency.  1503  Nazareth, 
Kalamazoo.  Mich.  49001.  Ph:  349-7422. 
"America’s  No.  1  Newspaper  Broker.” 

SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES.  SERVICES,  MANAGEMENT 
134  S.  Panama  St.,  P.O.  Box  7267 
Montgomery.  Ala.  (205)  262-2411 

MEL  HODELL.  Broker 
Sales-Appraisals-Consultation 
1388  N.  Euclid,  Upland,  Calif.— 91786 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news- 
pai)ers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day¬ 
time;  (AC  813)  733-8053  nights;  or 
write  Box  3364,  Clearwater  Beach, 
Florida  33515.  No  obligation,  of  course, 

NEGOTIATORS  for  transfer  of  news¬ 
paper  properties — sale  or  purchase. 
Dixie  Newspapers,  P.O.  Box  490,  Gads¬ 
den.  Ala.  35902.  Ph:  (AC  205)  546-3357 

Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  business. 
CLARENCE  W.  TABB  &  ASSO., 
6614  Rutgers  Street 
Houston,  Texas — 77005 
Ph:  (713)  664-9414 


ANNOUNCEMENTS  j 
NEWSPAPERS  FOR  SALE 

ESTABLISHED  WEEKLY  available  i 
in  Western  Pennsylvania.  Ideal  for 
husband/  wife  combination.  Circulation 
5,500.  Grossing  $130,000.  Box  1054,  i 
Editor  &  Publisher. 

AVAILABLE 

Newspapers,  Magazines,  Broadcast  and 
Printing  Facilities.  \Vrite: 

J.  N.  WELLS  &  COMPANY 
543  W.  Roosevelt  Rd.,  Wheaton,  Ill. 


i  CALIFORNIA  WEEKLY  in  very  rapid 
I  growth  area.  Finest  climate;  upper  | 
income  bracket.  $29,000  down.  Paper  i 
;  needs  buyer  with  plenty  of  additional 
,  capital  for  continuing  growth.  J.  A. 
Snyder,  Broker,  2234  E.  Romneya  Dr., 
.■\naheim,  Calif. — 92806. 


TWO  WELL-ESTABLISHED  and  thriv-  I 
ing  offset  weeklies,  in  prosperous  and 
constantly  expanding  Western  Canadian 
community.  Presently  grossing  $300,- 
000  i)er  annum.  Easiiy  operated  and  no 
direct  competition.  Very  valid  reason  i 
for  desire  to  sell.  Bo.x  1057,  Eclitor  &  i 
Publisher.  ' 


NEWSPAPERS  WANTED 


;  NEWSPAPER  GROUP,  sound,  experi- 
j  enced,  wants  isolated,  non-comiietitive 
'  situated  weekly/daily  grossing  $300,000 
i  up.  Replies  to  Box  357,  Editor  &  Pub- 
I  lisher,  handled  in  strict  confidence. 


WE  NEED  D.tIT,rES/I..,VRnE  WEEKLIES 
I  for  qualified  buyers.  Jim  Southern, 
'  Bkr.,  6329  Ash,  Raytown.  Mo.  6413.’5. 


WELL-ESTABLISHED  suburban  or  . 
country  weekly.  Zone  9.  Present  (not  j 
potential)  net  around  $20,000.  Box  ! 
1109,  Editor  &  Publisher. 


INDIVIDUAL  with  strong  promotion/  j 
production  background  seeks  weekl.v  i 
in  southeastern  New  Hampshire  or  [ 
northeastern  Mass.  Replies  to  Box  ' 
1093,  Editor  &  Publisher. 


Arizona  and  Western  Newspapers 
SELLERS-HOGUE 

1415  E.  University  Dr.,  Mesa.  Az.  85201 

IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  'This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858. 

JOSEPH  A.  SNYDER.  BROKER 
Western,  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim,  Cal.  92806 


NEWSPAPERS  FOR  SALE 


TEXAS  SEMI-WEEKLY,  over  4.300 
circulation.  Earne<l  $28,000.  1970.  Off¬ 
set;  county-seat.  $2.i,f00  <lown.  J.  A. 
Snyder,  Broker.  2234  E.  Romneya  Dr., 
Anaheim,  Calif. — 92806. 

SO.  CALIF.  EXCLUSIVE  WEEKLY 
Has  grossed  $90,000:  needs  ad-oriented 
publisher;  LP.  $60,000 — $18,000  down. 
Mild  winter  climate.  J.  A.  Snyder, 
Broker,  2234  E.  Romneya  Dr.,  Ana¬ 
heim,  Calif. — 92806. 

Rocky  Mountain  Newspapers 
BILL  KING  ASSOCIATES 
2025  Foothills  Rd.,  Golden.  Colo.  80401. 
(303)  279-6345. 

SUBURBAN  WEEKLIES  on  Long 
Island,  N.Y.  Real  estate,  business  and 
equipment.  29%  down.  Principals 
only.  Box  1056,  Editor  &  Publisher. 

TWO  OFFSET  WEEKLIES,  thriving, 
well-established,  in  prosperous  and 
constantly  expanding  Western  Ca¬ 
nadian  community.  Presently  grossing 
$300,000  per  annum.  Easily  operated 
and  no  direct  competition.  Very  valid 
reason  for  desire  to  sell.  Box  1067, 
Editor  &  Publisher. 


TALENTED  YOUNG  NEWSMAN  seeks 
C.olorado  weekly  or  daily.  Partnership 
o.k.  Box  1127,  Editor  &  Publisher. 

W'E  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspai)er  Service  Company,  Inc. 
P.O.  Dr.  12428,  Panama  City,  Fla. 


NEWSPAPER  GROUP  seeks  additional 
newspapers  or  shoppers  to  buy  or  lease- 
!  svith-option-to-buy  in  Ohio,  Indiana  or 
southern  Michigan.  Minimum  $65,000 
annual  advertising  revenue.  Replies 
held  confidential.  Box  1136,  Eslitor  & 
Publisher. 

HUSBAND/WIFE  TEAM  seek  country 
or  suburban  weekly  in  Northern  West¬ 
chester  County.  New  York  or  Southern 
Connecticut.  Bo.x  1123,  Editor  &  Pub¬ 
lisher. 


NEWSPAPER  SERVICES 
^lEAJJ^S  AVAILABLE 

"BY  OUn  FOUEIGN  roiUlESPOXDENT” 
Tired  of  wire  rewrites?  Alert  U.S. 
news  team  in  major  capitals  supplies 
features,  columns,  exclusive  newsbeats 
that  make  Europe  come  alive  for  U.S. 
readers.  Competitive  rates.  European 
News,  Ltd.,  6a  Greycoat  Gardens, 
London  SWl,  England. 

EDITORIAL  CARTOONS  and  com¬ 
ment,  church  directory  illustrations, 
horosc-ope,  movie  reviews,  crosswor<l 
puzzle,  humorous  cartoons,  other  quali¬ 
ty  features  for  the  weekly  editor  (off¬ 
set  only).  Prices  for  all  (11)  features 
start  at  $6.50,  based  upon  circu'ation. 
M.\nK-MORGAN  SYNDIC.ATED  FE.ATt'Iir.S 
P.O.  Box  995,  Newnan,  Ga. — 30263 
Ph :  (404)  253-5355 
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NEW^APEl^SERVICES  MACHINERY  &  SUPWJES 

PRESS-TIME  AVAILABLE  1  COMPOSING  ROOM 


PRESS-'HME  AVAILABLE 
Also  Complete  Composition 
and  Makeup  Facilities 
6-unit  Goss  Community  press  with 
Suburban  and  Community  folders  cap¬ 
able  of  printing  24  standard  and  48 
tabloid  pages.  Good  press-time  avail¬ 
able  every  day  including  Wednesday. 
Bob  Schultz  (AC  201)  647-1180.  Re¬ 
corder  Pub.  Co.,  Stirling,  N.J. — 
07980. 


JUSTape  SENIOR  FOR  SALE 
This  machine  is  equipped  with  the 
following  features:  Automatic  hyphe¬ 
nation;  spare  parts,  two  readers  and 
one  punch;  also  included  are  width 
plugs  for  8  point  ITS  Corona  with 
Bold  Face,  8^228,  point  Spartan 

Book  with  Heavy  S^/^AIOO  and  9  point 
Opticon  with  Bold  Face  9A162. 

COMPOSITION  SYSTEMS,  INC. 

325  Central  Ave.,  White  Plains,  N.Y. 


PRESS  ENGINEERS 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 

1  Sherman  Avenue 
Jersey  City,  N.  J. — 07307 
(AC  201)  659-6888 


MACHINERY  &  SUPPLIES 
COMPOSING  ROOM 


2— PHOTON  713  Model  10  Text- 
master  machines  with  spare  parts. 
Excellent  condition. 

2— PHOTON  Model  200B  Admaster 
Phototypesetter.  Excellent  condi¬ 
tion. 

7— FRIDEN  LCC-VF  Perforators. 
1— COMPUGRAPHIC  JusTape  to 
drive  Photon  713. 

Beady  to  demonstrate.  Sacrifice 

MILES  KIMBALL  CO., 

41  W.  8th  Ave.,  Oshkosh,  Wise. 
(414)  231-3800 


JUSTOWRITERS,  rebuilt  by  Friden 
trained  personnel.  Large  selection  of 
type  styles.  Flexowriters — Input  units 
for  computers.  FHN  Business  Products. 
1500  Kings  Highway,  Cherry  Hill,  N.J. 
—08034.  (AC  609)  428-3223. 

J  USTOWRITERS — Large  selection  of 
excellent  trade-ins.  for  rent-lease,  or 
for  sale  easy  terms.  NAPSCO,  Berlin. 
Wise.,  and  18  W.  22,  N.Y.C _ 10010. 

JUSTOWRITERS.  1  pair  $2,450.  Flush¬ 
ing  Tribune.  46-25  Kissena  Blvd., 
Flushing,  N.Y.— 11355.  (212)  359-7777. 


ALL  MODELS 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street.  N.  Y.,  N.  Y.  10007  ! 

LINOTYPES— Models  14,  30  and  31  ;  | 
excellent  condition.  Any  reasonable  ! 
offer.  Contact  B.  Metzfield,  Public 
Opinion,  Chambersburg.  Pa. — 17201. 
Ph:  (717)  264-6161 


Fairchild  photo  textsetters: 

2  now  running.  Model  2000.  Lino 
Metal,  top  quality,  174  lb.  Galleys  all 
:  sizes.  Cash  or  terms.  Ph:  (203)  875- 
i  0706  Frank  Love.  Journal  Pub.  Co., 
Rockville,  Conn. — 06066. 

I  PERFORATORS  —  ?  Fairchild  light 
touch.  3  Star  AutoPerfs.  Counting  and 
non-counting :  some  less  than  3  years 
old.  CAMERA — 12x18  Goodkin  Day¬ 
light  Stat  Camera,  used  less  than  4 
years.  Frank  Monteleone,  Purchasing 
Agent.  Tribune  Co.,  P.O.  Box  191. 
Tampa,  Fla. — 33601. 


PRICED  TO  SELL  NOW! 

All  equipment  in  excellent  condition 
Intertype  Fototronic  1200  including  18 
discs,  spare  parts,  master  console  key¬ 
board.  oscilloscope,  transformer;  used 
less  than  6  months;  a  complete  compos¬ 
ing  room.  Save  over  1/3 — $80,000  com¬ 


plete. 

Monarch  32483,  ’TPS,  elec  i)Ot 

&  eye .  $3,000 

C-2  28846,  TTS,  elec  pot  &  eye  $2,200 

C-2  25461,  TTS,  elec  pot  &  eye  $1,500 

C-2  liiOll,  TTS.  elec  pot  &  eye  $1,000 

G-4  19741,  quadder,  elec  pot  — .  $1,000 

Model  F-4  30,000-plus,  quadder, 

elec  pot  .  $6,000 

Model  A  8216,  gas  pot  .  $  350 

Model  8  59.000-plus,  swinging  key- 
boanl,  elec  pot.  Star  push-button 

(luadder  .  $1,900 

Vandercook  SP-20.  nearly  new  ..  $1,900 


•Ludlows,  cabinets,  mats,  nuigacines, 
metal,  etc.,  at  reduced  rates. 
LOCKER  PTG.  EQUIPMENT  CO.. 
122  Van  Houten  Ave., 
Passaic,  N.J.  07055 
(201)  777-8985 


BEri'ER  BASE  BETTER  PRINT 
Better  base?  jm.  Duralumin.  J.  Moore. 
3144  Country  Club,  Medina,  Ohio  44256. 


FRIDEN  JU.STOWRITER  RECORDER 
Mmlel  JU-AA.  $900.  In  excellent  con¬ 
dition.  Advance.  P.O.  Box  8,  Novato. 
Calif.— 94947.  (415)  892-2121. 


FOR  SALE;  PHOTON  71.3-10  in  €>x- 
cellent  condition;  Compugraphic  7200, 
used  only  a  few  months;  and  Photon 
200-B  at  quick  sale  prices.  Call  (6021 


26 1-073 1. 
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MACHINERY  &  SUPPLIES 
COMPOSmC  ROOM 

JU  AA  JUSTOWTIITERS.  like  new; 

Humbolt;  3  reprcKlucers ;  4  com- 
IKKsers.  Call  Boh  f^hultz  (AC  201)  , 
047-1180,  Recorder  Pub.  Co.,  StirlinR. 
N.J.— 07980.  ! 

I.INOTYPE.  model  SH,  in  top  condi¬ 
tion.  Sjt6T866.  four  90-channel  maga- 
zines.  six  molds,  one  6-mold  disc,  one 
Mohr  saw,  hydraquaddcr,  electric  pot, 
Marttach  feeder,  electric  blower,  belt  ; 
drive  motor,  space  bands  with  fonts.  3 
extra  72-channel  split  magazines  wide, 
S&M  majrazine  rack  for  6  splits,  with 
i>elts.  J.T.OOO  er  l*est  i>ffer.  Advance, 
P.O.  Box  8,  Novato,  Calif.  94947. 
(415)  892-2121. 

S.ALE!  3  sets  litthtly  use<l  Friden 
.lustowriters,  two  Varityiier  head-  ] 
liners.  Make  offer!  Call  collect,  Mr. 
Dickinson  (206)  624-3845.  Outdoor  Em¬ 
pire  Putdishintc,  1202  Harrison,  Seattle, 
Wash.- 98109. 


MACHINEKY  &  SUPPLIES 
MAILROOM 


DIODE  GLASER  DG-320 

inserting  Machine — Like  New 
Dntro  CounUO'Veyor 
Counts  and  Stacks 

SACRIFICE 

MILES  KIMBALL  CO., 

41  W.  8th  Ave.,  Oshkosh,  Wise. 
(414)  231-3800 


JU.STO WRITER  PERFORATORS  mtal- 
ified  for  (.Wmpuprraphic  2961  input —  ' 
*250.  Jay  Thornton.  P.O.  Box  977,  ! 
TalladeRa,  Ala.— 35160.  Ph ;  (205) 

:!62-412K. 


E!\GR.4VIISG  EQVlPMEyT 

SCAN-A-GRAVER.  Fairchild  S/N  65- 
737.  excellent  condition.  Complete  with 
spare  parts,  700  sheets  of  7x10"  pla.s- 
lic  and  stylus.  Contact  B.  Mctzfield. 
Public  Opinion.  Chambersburp,  Pa. — 
17201.  Ph:  (717)  264-6161. 

COMPLETE  ENGRAVING  SHOP 
••<iuipment.  at  a  fraction  of  original 
cost.  Call  (602)  264-0737. 


CLASSIFIED 

Advertising  Rales 

"POSITIONS  WANTED" 
(Parable  wifk  order  I 

4-wceli$  . $1.10  per  lint,  per  Issut 

B-weeks  . $1.20  per  line,  per  Issue 

2-weeks .  $1.30  per  line,  per  issue 

1-week  .  $1.40  per  line. 

Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lints  minimum 
(No  abbreviations) 

Add  50c  (or  box  service 
Air  mall  service  on  box  numbers  also 
available  at  $1.00  extra. 

"ALL  OTHER  CLASSIFICATIONS" 
(Ramltfonea  tfeould  aecompaar  clot 
•(Rod  copy  wfton  aubmlttad  for  pub- 


lleaflo 


fabllibod. 

4-weeks  $1.60  per  line,  per  Issue 

3  weeks  .  $1.70  per  line,  per  Issue 

2  weeks  .  $1.80  per  line,  per  Issue 

I  week  . $1.90  per  line. 

Count  5  average  words  per  line 
or  38  cliaracters  and/or  spaces 

3  lines  minimum 
(No  abbreviations) 

Add  50c  tor  box  service 
Air  mall  service  on  box  numbers  also 
available  at  $1.00  extra. 
DISPLAY— CLASSIFIED 
(he  use  at  borders,  boldtace  type,  cuts 
or  other  decorations,  changes  your  classi 
bed  ad  to  display.  The  rate  lor  display 
classified  Is  $3.45  per  agate  line — $48.30 
ner  column  Inch  minimum  space. 

WEEKLY  CLOSING  TIME 

Taatday,  4:30  PM 
Eastam  Daylight  Tima 

ttox  numbers,  which  art  mailed  each  day 
•s  they  art  received,  art  valid  tor  l-year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y..  N.Y.  10022 
Ph:  {AC  212)  PL  2-7050 


NO  MORE  MAILING!  Model  2605 
Speedaumat  Addressograph ;  automatic 
feeder,  3-plate  tiling  cabinet  on  wheels,  | 
many  accessories.  Bargain  price.  <3on-  | 
tact  Penny  Saver  Distribution,  470 
Rockaway  Ave..  Valley  Stream,  N.Y. 
—  11581.  (516)  872-9393. 

(1)  SHERIDAN  newspaper  stuffing 
machine — model  240,  48P — equipped 

with  8  HH  Hoppers  and  1  reverse; 
total  9  Hoppers.  In  use  since  1970. 
Selling  price:  $60,000.  Box  1022,  Edi¬ 
tor  &  Publisher. 

A&M  SPEEDAUMAT- purcha.sed  new 
1968  with  moiiel  100  attachment  and 
needle-fed  Hopper.  Cost  us  $6,800. 
Will  s.icrifice.  Box  1141  Editor  &  Pub¬ 
lisher. 


MATERIAL  FOR  SALE 

SAVE  MONEY  on  Headliner  paper  and 
litho  films.  Order  from  Natl.  Publish¬ 
ers’  Supply  (NAPSCO),  Berlin.  Wise., 
and  18  W.  22  St.,  N.Y.,  N.Y.  10010. 


PERFORATOR  TAPE 

NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio— 44313 


PRESSES  &  MAGHIISERY 

PRESS  FOR  SALE 
B  unit.  Hoe  super-production,  LP — S# 
2800,  4  plate  wide,  22%'*  cut-off.  double 
delivery  folder  with  conveyors,  68  inch 
paper  width,  semi-automatic  Hoe 
pasters,  one-color  cylinder,  angle  bars 
over  all  units,  transfer  pit  tables,  two, 
125  h.p.  motors  complete  with  D.  C. 
generators  and  OH  electrical  control 
boards.  Press  available  approximately 
August,  1972.  Presently  in  daily  pro¬ 
duction  and  may  be  seen  by  appoint¬ 
ment.  Contact  John  W.  Breen,  Produc¬ 
tion  Mgr.,  Duluth  Herald  and  News- 
Tribune,  Ehiluth,  Minn.  55801.  (AC  218) 
722-8333. 


MACHINERY  &  SUPPLIES 
PRESSES  &  MAGHIISERY 

I  MERGENTHALER  NEWSMASTER  4- 
'  unit  web  offset  press  with  one  color 
'  deck  and  i/^,  %  folder.  Semi-cylindri- 
!  cal,  22%*  cut  off  x  36  web  width 
I  capable  of  producing  32  page  broad- 
I  sheet  paper  with  spot  color  on  four 
I  pages,  or  64  page  tabloid  paper  with 
I  spot  color  on  eight  pages.  Color  deck 
I  also  offers  many  four  color  process 
printing  possibilities.  Located  in  south- 
'  ern  California.  Available  as  a  result  of 
1  repossession.  Priced  for  quick  sale. 

I  Contact  Frank  Doane,  Mergenthaler 
Press  Division.  Box  82,  Plainview, 
New  York  11803  or  telephone  (516) 

{  694-1300. 

I  NEWSPAPER  PRESSES 

I  35  Hoe  units,  23-9/16"  cut-off,  with 
ancillary  equipment,  Crosfield  insetter 
attachment,  automatic  wood  stereo 
casting  equipment.  All  presently  in  op¬ 
eration.  Make  offers  and  inquiries  in 
writing  to:  Office  of  the  Coordinator 
of  Surplus  Equipment,  Toronto  Star, 
Ltd.,  80  King  St.  West  (Room  908), 
Toronto-1,  Ont.,  Canada. 


ANY  OFFERS? 

MODEL  ’E’  DUPLEX  8-PAGE 
(16-TABLOID)  NEWSPAPER  PRESS 
Now  on  weekly  schedule  until  new  off¬ 
set  takes  over  in  Sept.  Under  Goss 
maintenance  contract  and  producing 
first-class  letterpress  product.  Call  or 
write:  Don  Brady,  Rockford  Labor 
News,  1418  Broadway,  Rockford,  III. — 
61104.  Ph:  (815)  963-3489. 


WATSTEDJTO^^Y 

PRESS  WANTED 

24-page  offset  (48  tab)  new  or  re¬ 
conditioned  with  warranty;  for  paper 
and  book  printing;  also  Japmade 
bindery  for  pa|)erbacks.  Send  details. 
Leaso  or  buy.  Box  1107.  Editor  & 
Publisher. 


HELP  ANTED 
AOMIISISTRATIVE 

CONTROLLEIR  —  M-E-&-S  newspaper  | 
group,  located  in  Central  New  York  1 
State — a  division  of  a  major  national 
corporation — seeks  individual  with  de¬ 
gree  plus  minimum  of  5  years  di¬ 
versified  accounting  experience.  CPA 
certificate  and  Master’s  degree  de¬ 
sirable  but  not  necessary;  data  process¬ 
ing  exposure  necessary ;  executive 
leadership  is  an  important  criteria. 
Excellent  opportunity.  Liberal  bene¬ 
fits.  Salary  open,  ^bmit  resume  in 
full  confidence  to  Box  1095,  Editor  & 
Publisher.  An  Equal  (Opportunity 
Employer. 


■tfrSAVE  $100,000  ON  A  4-UNIT 
HOE  ANTT-FRICTION  PRESS 
MODERNIZED  FOR  WRAP-AROUND 
OR  STEREOTYPE  PLATES 
22%*  page  cut-off,  46.000  p.p.h;  Dual 
G.E.  100  h.p.  drives  with  Fin  Cor  Con¬ 
trol  Panels;  Heavy  Duty  96-page 
trol  Panels ;  Heavy  Duty  96-page  Ca¬ 
pacity  Folder;  Cutler-Hammer  Heavy 
Duty  Conveyor;  Cine  Reel,  Tension 
and  Pasters ;  Trackage.  Turntables, 
Transfer  Tables. 


GENERAL  MANAGER 
Vigorous  Zone  2  weekly  has  opening 
for  progressive  self-starter.  Must  have 
managerial  background,  be  sales- 
oriente<l,  and  strong  on  editorial  in¬ 
novation.  All  benefits.  Top  salary- 
plus.  Box  1089,  Editor  &  Publisher.  | 


HELP  WANTED 
ADVERTISIISG  MAKE-UP 


M.\N  OR  WOMAN  to  lay  out 
page  dummies  for  200,000  circu¬ 
lation  metro  daily  and  Sunday 
newspai^er.  Must  be  experienced 
on  comparable  or  larger  size  pa¬ 
lter.  Permanent,  full-time  position 
offers  good  salary,  excellent  oppor¬ 
tunity  and  employe  benefits.  Zone 
9.  Box  1119,  Editor  &  Publisher. 


ARTISTS 

ASSISTANT  ART  SUPERVISOR 
Specialist  Economics/International  De¬ 
velopment  Magazine  with  headquarters 
in  Washington,  D.C.,  publishing  in 
five  languages,  seeks  an  Artist  who 
is  experienced  in  magazine  layout  and 
who  will  work  as  No.  2  to  Art  Super¬ 
visor,  Should  be  able  to  originate 
ideas  for  article  illustration,  heavy 
on  charts  and  graphs  and  able  to  pro¬ 
duce  quickly  in  all  media,  good  knowl¬ 
edge  of  English  is  required.  Salary 
$11,000  to  $14,000  net  of  national  in¬ 
come  tax  according  to  experience  and 
qualifications.  In  addition,  good  fringe 
Iwnefits  including  family  allowances, 
health  insurance,  etc.  Applicants  who 
meet  the  above  requirements  are  in¬ 
vited  to  submit  their  curriculum  vitae, 
including  details  of  experience  to  Box 
1042,  EMitor  &  Publisher. 

loiRCVLATION 

CIRCULATION  MANAGER  —  Oppor¬ 
tunity  in  fast-growing  east-central 
New  England  market.  Small  daily 
with  big  plans  and  modem  plant. 
Circulation  department  mailing  room, 
fleet  and  staff  need  sales  promotion 
leader.  It  may  bo  you.  Salary  open 
for  discussion  based  on  experience, 
ability  and  anticipated  results.  Send 
biographical  and  business  experience 
resume.  Replies  will  be  kept  con¬ 
fidential.  Write  Box  1052,  Editor  & 

Publisher.  _ _ 

REAL  CHALLENGE,  real  potential 
for  experienced,  promotion -minded 
working  CM.  7-day  operation,  zona  6. 
Work  with  congenial  pros.  Future 
growth  potential.  Ability  recognized — 
credit  given  where  due.  Tell  us  all 
first  reply  to  Box  1082,  Editor  &  Pub- 

Usher^ _ 

CIRf^ULATION  MANAGER— Motivated 
and  independent  person,  to  take  over 
circu'ation  department  of  semi-weekly 
group  of  suburban  newspapers  in  Kan¬ 
sas  City  area.  Call  Steve  Rose,  collect 
(913)  381-1010;  or  wire  Rose  Publica¬ 
tions,  5600  W.  95th  St.,  Shawnee 

Mission,  Kans. — 66207. _ 

ASSISTANT  CM  for  35,000  daily  in 
Chart  Area  3.  Should  be  an  experi¬ 
enced.  aggressive  circulation  manager 
on  smaller  paper,  or  possibly  very 
experienceii  district  manager  on 
larger  paper.  Write  giving  complete 
background  and  salary  requirements. 
Box  1062,  Editor  &  Publisher. _ 


1  Complete  Reconditioned,  Installed 
:  Package  Deal,  including  Electrical 

I  it^t^rCriritirtrtrirtrtrCi 

☆CUSTOM  BUILT  REEL-TENSION- 
I  PASTER  SYSTEM  FOR  SINGLE 
WIDTH  URBANITE  OFFSET  OR 
LETTERPRESS  EQUIPMENT. 
(Double  Roll  Width  Capacity  at 
I  High  Speed  of  Press  Production) 

I  ☆☆☆☆☆☆☆☆☆☆☆☆☆ 

I  ☆Similar  Equipment  Can 
I  Be  Seen  in  Operation 

☆☆☆☆☆☆☆☆☆☆☆☆☆ 

Write  for  Particulars: 

Western  Newspaper  Mechanical  Asso., 
P.  O.  Box  5258,  Delaware  Station 
San  Mateo,  Calif. — 94402 


EXCELLENT  OPPORTUNITY  for 
No.  2  man  in  medium-sized  New 
England  newspaper.  Accounting  ex¬ 
perience  would  be  he’pful;  experience 
in  production  and  negotiation  of  labor 
contracts  also  desirable.  Send  resume 
in  confidence  to  Box  905,  Elditor  & 
Publisher. 


CIRCULATTON  MANAGER  for  small 
daily  in  land  of  blue  sky  and  clean 
air.  Publisher,  Northern  Wyoming 
Daily  News,  Worland,  Wyo. — S2401. 
GROWING  MARKET,  16.000-plus  daily 
and  Sunday — Zone  3 — is  looking  for  an 
alert  and  aggressive  circulation  man¬ 
ager.  Pleasant  associates,  excellent 
growth  potential — other  advantages. 
Write  salary  requirement,  past  ex¬ 
periences.  references  to  Bra  1108, 

Editor  &  Publisher. _ 

CIRCULATION  MANAGER  for  free 
distribution  26,000  weekly  totally  con¬ 
verting  to  carrier.  No  collections.  Zone 
2.  Send  replies  to  South  Bergenite,  10 
Ames  Ave.,  Rutherford,  N.J. — 07070. 
CIRCULATION  MANAGER  in  zone  2. 
Good  salary — excellent  potential — for 
a  person  who  is  not  afraid  to  work. 
Suburban  daily  with  5,000  circulation. 
Box  1145,  Editor  &  Publisher. 

SUPERVISOR  for  busy,  small  (12- 
girl)  phoneroom.  Must  have  thorough 
knowl^ge  of  classified  with  good  sales 
background.  Western  daily.  Paid  vaca¬ 
tion,  hospitalization,  retirement  pro¬ 
gram  ;  latest.  up-to-date  facilities, 
^nd  resume  with  professional  and  per¬ 
sonal  information,  salary  history  to 
Box  1140,  Editor  &  Publisher. 

EDITOR  &.  PUBLISHER  for  August  14,  1971 


PRODUCTION  ASSISTANT/Business 
Manager,  large  Eastern  daily.  Know 
all  production  equipment,  labor  rela¬ 
tions,  general  business  operations.  To 
$25,000.  Fee  paid.  Co’gate  Agency, 
369  Lexington  Ave.,  New  York,  N.Y. 
—10017. 


GRAPHIC  ARTS 
PRODtrcrriON  manager 

Leading  Midwest  publisher  has  opening 
for  top-flight  production  manager  to 
head  up  production  operations  team. 
Should  be  a  proven  manager,  prefer¬ 
ably  with  background  in  BE  or  equi¬ 
valent.  Position  involves  direction  of 
all  facets  of  printing  production  op¬ 
erations  in  modern  plant.  Salary  com¬ 
mensurate  with  experience.  Box  1148, 
Editor  &  Publisher,  with  details  of 
education  and  experience. 
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HEIJ*  WANTED 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER 
Our  opportunity  isn’t  rare,  but  it  is 
an  owiortunityl  The  Southern  Illinoisan 
— a  Sl.OOO  p.m.  daily — is  looking  for 
someone  with  classified  know-how 
and,  ^pefully,  management  experience 
to  manage  the  total  classified  operation. 
The  Southern  Illinoisan  is  located  in 
Carbondale,  Illinois — ^a  university  com¬ 
munity.  We  offer  good  salary  and  bene¬ 
fits  with  the  opportunity  to  grow  with 
a  growing  newspaper  group.  Send  com¬ 
plete  resum4  to  James  E.  Spangler, 
Lindsay-Schaub  Newspapers.  Inc.,  P.O. 
Box  789,  Decatur,  Ill. — 62525. 

COMPOSING  ROOM 

AD  COMPOSITOR/PAGE  MAKEUP 
man  wanted  for  hot  metal  daily  news¬ 
paper  in  northern  N.J.  Air-conditione<i 
plant — many  benefits.  (201)  383-1500, 
extension  36,  Earl  Weaver. 

OFFSET’  PRINTER — Immediate  open¬ 
ing  for  individual  qualified  in  all 
phases  of  composing  room  work. 
30.000  Morning  and  Sunday.  Contact: 
Production  Mgr.,  Messenger  &  In¬ 
quirer,  Owensboro,  Ky. — 42301.  Strike 
conditions  exist. 

NEED  EXPERIENCED  PASTE-UP 
compositor  for  news  and  ads.  Write: 
CtMuposing  Room,  Naples  Daily  News, 
P.O.  Box  1737.  Naples,  Fla.— 33940. 
giving  all  particulars. 

COMPOSING  ROOM  FOREMAN 
A  top-drawer  small  city  daily  in  Zone 
5  seeks  a  composing  room  foreman 
with  cold-ty^  experience.  Excellent 
pay  and  fringe  benefits.  Box  747, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING 

DISPIJVY  AD  SALESMAN  to  hand'e 
established  and  new  accounts,  and  to 
build  accounts  that  we  have  now.  If 
you  are  looking  for  a  nice  size  town 
to  raise  your  family  (if  you  have  one, 
that  is)  and  make  a  nice  living  at 
the  same  time,  then  DeKalb,  Illinois, 
is  just  the  place  for  you.  We  are  one 
of  two  daily  newspapers  in  a  town  of 
33,000  population,  and  University  of 
26,000  students.  We  are  the  newest 
pai>er  and  are  only  3,000  papers  away 
from  our  competitor  and  hope  to  be 
within  1,000  by  the  end  of  this  year. 
So  if  you’re  young  and  aggressive  and 
would  like  to  work  with  a  young  and 
aggressive  sales  staff,  then  send  a 
complete  resum4  to:  Arthur  B.  Sims, 
DeKalb  County  Journal,  121  Industrial 
Drive,  DeKalb,  Ill.— 60115. 


HELP  WANTED 


DISPLAY  ADVERTISING 


RETAIL  AD  MANAGER— We  are 
looking  for  an  experienced  manager 
in  zone  2  who  is  ready  to  make  a 
move  to  a  growing  operation.  Must 
show  creativeness  and  management  re¬ 
sponsibility.  Send  resume  in  con¬ 
fidence  to  Box  1090,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  SPACE  SALESMAN 
Newspai)er  exjwrience,  good  knowledge 
in  layouts.  Largest  Long  Island 
weekly  newspaper  group.  Salary 
commission  and  benefits. 

Chas.  J.  Milas,  Dir.  of  Advertising 
(516)  MA  1-3710 

PROFESSIONAL  SALESMAN  to  .sell 
newspaper  display  advertising.  Must 
know  marketing,  research,  promotion. 
Will  l)e  backeil  with  able  copy  layout 
and  art  department.  Require  ability 
to  deal  with  managers  and  top 
executives.  Salary  over  $13,000  per 
year.  Northern  California  newspaper. 
State  exi)eiience  and  education  to  Box 
1142,  Editor  &  Publisher. 

DISPLAY  AD  SALESMAN  for  excit¬ 
ing  work  in  various  areas  of  U.S.,  in¬ 
cluding  your  own,  on  exciting,  new, 
proven  concept  which  Newspapers, 
Inc.,  has  develoi>e*l.  Be  your  own  boss 
— enjoy  all  company  benefits.  Present 
staff  earning  $12,000  to  $22,000.  Send 
resume  to  William  E.  Matthews.  P.O. 
Box  110,  Shelbyville,  Ky.—  40065. 


HELP  WANTED 

HEI.P  WANTED 

EDITORIAL 

EDITORIAL 

MANAGING  EDITOR  —  Kxcellent 
chance  for  experienced  person.  Staff 
of  30.  Area  6.  Send  letter,  resume 
Box  1064,  Editor  &  Publisher. 

FINANCIAL  WRITER — New  financial 
newspaper,  expanding  staff,  seeks 
knowledgeable,  versatile  financial 
writer.  Salai-y  negotiable.  Zone  3- 
iKtsed,  east  coast  circulation.  Write 
Box  1100,  Editor  &  Publisher. 

WEEKLY  EDITOR  with  some  experi¬ 
ence.  Will  have  complete  charge  of 
Fortville  Tribune  (top  paper  in  our 
group  of  Indiana  weeklies)  and  will 
aid  in  publication  of  three  of  our 
other  papers.  Good  pay  and  fringes. 
Fortville  is  just  northeast  of  Indian¬ 
apolis  in  a  booming  area.  Publisher 
believes  weeklies  are  exciting  and 
challenging.  If  you  do,  too,  write  to 
James  Bannon,  Box  D,  (jreentown, 
Ind.— 46936. 

REPORTER  to  cover  City  Hall  in  best 
living  area  in  the  country.  Minimum 
2  years  experience  necessary.  Write: 
Edw.  D.  Casey,  Executive  Editor, 
Evening  Capital,  Annapolis,  Md. — 
21401. 

PART-TIME  HELP  NEEDED  by 
weekly  in  Deep  South.  Prefer  retired 
newsman.  Box  1118,  E<litor  &  Pub- 
I  lisher. 


EDITORS  WHO  LIKES  WORDS 
We’re  a  metro  A.M.  that  values  sharp, 
bright  copy  editing.  Our  editorial  out¬ 
look  is  progressive,  and  we  are  in¬ 
terested  in  editors  with  a  variety  of 
talents  and  interests.  You  may  edit 
fast  and  succinctly  and  work  into  our 
newsdesk ;  or  you  may  savor  style  or 
mechanics  and  find  a  spot  in  features 
or  on  our  magazine.  Send  us  your 
resume  and  let  us  know  your  interests 
and  ideas.  Box  1125,  Editor  &  Pub¬ 
lisher. 

RELIGIOUS  EDITOR  —  Experienced 
editor  with  thorough  knowledge  of  the 
Bible  and  strong  picture  sense,  to  edit 
illustrated  inspirational  books  with 
Fundamentalist  orientation.  Excellent 
benefits.  Suburban  Philadelphia.  Give 
background,  sa'ary.  Box  1124,  Editor 
&  Publisher. 


FREE  PL/XCEME-NT  SERVICE 

Daily  Newspapers 

Send  us  your  resume;  we  v^ll  duplicate 
an<l  refer  it  on  current  job  openings. 
Full  range  of  editorial,  advertising, 
circulation  and  back  shop  jobs  usually 
available. 

New  England  Daily  Newspaper  Assn. 
340  Main  St..  Room  527 
Worcester,  Miiss.- -01608 


DISPLAY  SALESMAN 
Award-winning  Daily 

Good  salary  plus  commission,  car 
allowance,  other  emnpany  benefits. 
Contact:  Charles  Sigmon,  Ad  Mgr., 
Times-News.  P.O.  Box  479,  Kingsport, 
Tenn.— 37662.  Ph:  (616)  246-8121. 

DISPLAY  AD  SALESMAN  to  handle 
established  and  new  accounts  for 
large  circulation  offset  paper  in  ex¬ 
panding  live  market.  Immediate  open¬ 
ing  for  productive  person:  fine  work¬ 
ing  and  living  conditions;  promising 
future.  Must  be  stable.  Call  Mr. 
Signer  (813)  688-8508;  or  send  resum4 
to  913  S.  Florida  Ave.,  Lakeland,  Fla. 

ADVERTISING  MANAGED 
We  have  clients  seeking  qualified  Ad¬ 
vertising  Managers  at  salaries  above 
$25,000.  Openings  with  both  daily  and 
weekly  newspapers  in  the  East,  South¬ 
east  and  Midwest.  Send  confidential 
resume  to  Ron  Curtis,  Nationwide 
Management  Consultants,  645  N. 
Michigan  Ave.,  Chicago,  III. — 60611. 
No  fee. 

NA’nONALLY-KNOWN  Midwest  firm, 
aasociatecl  with  the  newspaper  indus¬ 
try,  needs  someone  experienced  in 
newspaper  advertising.  liefer  person 
with  both  local  and  national  experi¬ 
ence.  Position  calls  for  ability  to 
travel  and  sell  to  top  companies  in 
various  fields.  Fbccellent  opportunities 
and  benefits.  Send  resume  to  Box 
1114,  Editor  k  Publisher. 


__  1 

NEWS/SPORTS  WRITER  for  top  lib-  1 
eral  arts  university  Junior  slot  in  6-  ^ 

man  shop.  Salary  about  $9,000  to  start,  g 
Send  resume — writing  samples — salary  g 
requirements  to  Wm.  L.  Churchill,  J 
Wesleyan  University,  Middletown,  = 
Conn. — 06457.  j  g 

DEDICATED  COMMUNITY  journalist  I  1 
for  oustanding  suburban  weekly.  [  g 
Stephen  L.  Neal,  Community  Press.  '  = 
Inc.,  P.O.  Box  11506,  Winston-  i  H 
Salem,  N.C.— 27106.  (919)  765-2883.  g 

NO  GAME  STORIES — just  the  assign-  S 
ment  to  write  crackling  good  stories —  g 
and  a  weekly  column — about  PEOPLE  g 
in  sports.  Writing  skill  essential ;  mid-  g 
west  experience  helpful ;  awe  of  sports  = 
dignitaries  undesirable.  Box  1084,  Edi-  g 
tor  &  Publisher.  = 


FLORIDA  P.M.  DAILY  has  opening 
for  reporter,  preferably  with  some 
experience.  Capability  for  depth  inter¬ 
viewing  and  digging  beneath  surface 
important.  Write  full  details,  includ¬ 
ing  salary  required,  references  to  Box 
1075,  Editor  &  Publisher. 

IF  YOU  ARE  CITY  EDITOR  on  a 
small  paper,  young,  ambitious — and 
'  think  with  the  help  of  an  assistant 
I  that  you  can  handle  9  reporters — you 
may  be  the  night  city  editor  for  the 
Gannett-owned  Daily  Press  and  Sun¬ 
day  Observer-Dispatch  in  Utica,  New 
York  is  looking  for.  Write:  Executive 
Editor,  Utica,  N.Y.  13503,  giving  full 
details,  references  and  salary  require¬ 
ments. 

COMBINATION  women’s  department- 
photographer  wanted  by  M-E-S  opera¬ 
tion.  Challenging — competitive.  Write: 
Roger  E.  Repensky,  Personne'  Mgr., 
Duluth  Herald  and  News-Tribune, 
I  Duluth,  Minn. — 55801. 


CLASSIFIED  ADVERTISING 
Order  Blank 


1  Address. 


_Zip  Code , 


m  Authorized  by . 


m  Classification 


EDITOR  FOR  SMALL 
SO.  CALIF.  DAILY 

in  pieasant,  growing,  high  desert 
community  105  miles  from  Los  An¬ 
geles.  Modern  offset  newspaper  pub¬ 
lished  6  afternoons  a  week.  New 
building  construction  to  start  soon. 
Elditor  must  have  imagination  and 
writing  talent  and  supervise  staff  of 
7.  Starting  salary  $1,000  a  month. 
Contact  Frank  Barnett.  Dai'v  Press, 
Box  AC,  Victorville.  Calif.  92392. 


REPORTER  to  handle  swing  work  in 
social,  education  news  coverage.  Join 
expanding  team  on  one  of  Virginia’s 
top  weekly  newspapers  in  Washington, 
D.C.  area.  Position  open  mid-October. 
Box  1111,  Editor  &  Publisher. 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


.Till  Forbidden  I 


I  Mail  to:  a 

■  EDITOR  &  PUBLISHER  •  850  Third  Avenue  •  New  York,  New  York  10022  g 
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HELP  WANTED 
_ EDITORIAL 

REPORTE5R  for  Zone  4  tri-weekly  to 
handle  general  assignments,  high 
sc-hool  and  recreational  sports.  Need 
self-starter;  recent  graduate  acceptable. 
Send  complete  resume  to  Box  1130. 
Kditor  &  Publisher. 


SPORTS  EDITOR  for  16.000  circula¬ 
tion  daily  in  extremely  spwta-conscious 
area.  Prefer  Pacific  Northwest  appli¬ 
cants.  Send  resume,  references  and 
•dippings  to  Pat  Bushey.  Managing  Edi¬ 
tor.  Herald  &  News,  Klamath  Falls. 
Oreg.— 87601. 


SPORTS  (NIGHT  DESK) 

Excellent  opportunity  with  large  com¬ 
bination  daily — Chart  Area  2 — for  ex¬ 
perienced  d^kman  and  writer.  Top 
salary  and  benefits.  Write  in  confidence 
to  Box  1152,  Editor  &  Publisher,  stat¬ 
ing  experience,  education  and  salary 
requirements.  An  Equal  Opportunity 
Employer. 


IMMEDIATE  OPENINGS! 

North  Jersey’s  fast-growing  daily 
newspaper  needs  two  capable  reporters 
to  fill  challenging  positions.  Aside 
from  bureau  chieTs  spot  in  highly 
competitive  area,  we  ne«)  combination 
education  editor-feature  writer,  who  is 
also  capable  of  helping  on  'be  desk. 
We  have  the  challenge.  If  you  think 
you  can  handle  it,  call  or  write:  Mar¬ 
lin  S.  Morgan.  Publisher,  or  Allan  J. 
Wilkins,  Managing  Editor,  The  New 
Jersey  Herald,  2  Spring  St.,  Newton, 
N.J.— 07860.  (201)  383-1500. 


SPANISH  TRANSLATOR-EDITOR 
International  organization  requires 
Danish  translator  and  editor  with 
good  Spanish  style  and  fluent  com¬ 
mand  of  English  to  develop  bi-lingual 
publications.  Professional  experience 
required.  Salary  open.  Call  Mr.  Walls, 
Monday-Friday  10-5:  (212)  533-1050. 


HELP  WANTED 
EDITORIAL 


AGGRESSIVE  REPORTER:  anchor 
strong  local  staff  of  23M  daily  in  metro 
Atlanta.  Experienced,  fast,  accurate 
newsman  with  investigative  talent  flair 
to  step  into  top  spot  on  government, 
politics,  some  of  all ;  features,  columns, 
too.  Named  state's  top  daily — improv¬ 
ing.  Send  resume,  clips,  salary  to: 
Wade  Saye.  Journal,  Box  449,  Mari¬ 
etta.  Ga. — 30060. 


I  REPORTER — Salary  open.  Ed.  Kelly, 
i  Thomasville  (Ga.)  Times-Enterprise. 

!  (AC  912)  226-2400. 

i  _ _ _ 

NEWS  EDITOR — top  person  for  de¬ 
manding  job.  Must  be  able  to  pull  liest 
out  of  staff  and  be  self-motivating.  Job 
entails  handling  wire  and  local  copy, 
dummying  pages  and  monitoring  flow 
of  work.  No  place  for  youngstere. 
Want  steady,  reliable  individual  desir¬ 
ing  to  get  family  into  livable  com¬ 
munity  in  beautiful  southern  Oregon, 
away  from  smog  and  congestion.  Job 
now  open !  Send  full  resume  and  sal¬ 
ary  requirements  to  Harry  S.  Elliott, 
Daily  Courier,  P.O.  Box  1468,  Grants 
Pass,  Oreg.  97526. 


MANAGING  EDITOR  to  head  staff  of 
old-line,  semi-rural  daily  newspaper 
with  6,500  circulation.  Complete  respon¬ 
sibility  for  assignments,  layouts,  ad¬ 
ministration  ;  experienced  ‘take-charge’ 
type  needed  to  reorganize  staff.  Send 
resume  and  salary  requirements  to  Box 
1138,  Editor  &  Publisher. 


BDITOR/REPORTER— Low  starting 
pay,  long  hours,  exciting  atmosphere, 
challenge  and  satisfaction:  ground 
floor  opportunity  with  new,  relevant, 
provocative  suburban  community  week¬ 
ly  in  lower  Westchester,  N.  Y.  Enthu¬ 
siasm,  proven  talent  may  substitute 
for  experience.  J-grad  preferred.  (914) 
664-2989. 


HELP  WANTED 

MAmFACTVRERS'  REPS 

ELECTRONICS  COMPANY,  well-es¬ 
tablished,  wants  manufacturers’  repre-  ' 
sentatives,  all  zones,  except  6-9.  Must  i 
have  knowledge  of  composing  room. 
High  commission.  Box  1133,  Editor  &  , 
Publisher.  j 


MISCELLANEOVS  , 

OPENINGS  IN  PENNSYLVANIA—  ! 
all  types.  Write:  PNPA.  2717  N.  Front  i 
St.,  Harrisburg,  Pa.  17110. 


i  OPERATORS-MACHIMSTS 

I  MACHINE  OPERATOR  for  Intertype 
I  G4-4.  Must  bo  experienced,  sober. 
I  Modern  air-conditioned  plant.  Excellent 
I  scale  and  fringes  in  desirable  area, 
I  3-11  or  11-7  shift.  Contact:  The  News 
Sun,  Waukegan,  Ill. — 60085.  Wm.  A. 
'  Schaefer,  Assistant  Production  Mgr. 


MACHINIST 

Zone  4  Newspaper  M.E.S.  16  machines 
— 6  on  tape.  JusTape  Sr.  and  Jr.  plus 
Compugraphic  2961-H-S.  Must  have 
knowledge  of  photo  composition.  Reply 
in  confidence.  Include  phcme  number. 
Box  1048,  Editor  &  Publisher. 


NEED  5  TTS  OPERATORS  immedi- 
'  ntely.  union  or  eligible.  Day  sca'e 
I  $223.06 :  nights  $234.29 — fringes.  Con- 
i  tact  Herb  O’Melia.  Foreman.  Star- 
Ledger,  Newark,  N.J.  Ph:  (201)  877- 
,  4007. 


PRESSMEN-STEREOTYPERS 

PRESSMAN — Thoroughly  experienced 
on  Mark  II  LETTERPRESS.  New  air- 
conditioned  pressroom:  A-1  fringe 
;  benefits;  morning  newspaper  55,000 
I  circulation.  Union  and  sober,  flood 
future.  Give  complete  resume  first  let- 
I  ter.  Chart  Area  3.  Box  611,  Editor  & 
'  Publisher. 


HELP  WANTED _ _ 

PRESSMEN-STEREOTYPERS 


LP  FOREMAN 

Salaried  employe.  Requires  strong 
personality:  capable  of  molding  pres¬ 
ent  group  into  a  smooth,  functioning 
Clew.  Latest  hi-speed  press  equipment. 
Union  shop.  Area  2.  Send  complete 
resume  to  Box  1040,  Editor  &  Pub¬ 
lisher. 


THE  LARGEST  WEB  OFFSET 
PLANT  IN  N.Y.C.  HAS 
SEVERAL  CHOICE  OPENINGS  FOR 

WEB  OFFSET 
PRESSMEN 

Experienced  on  Goss  Urbanite  or  Cot¬ 
trell  V-22  is  required.  High  salary, 
excellent  benefits,  stock  options,  etc. 
Company  has  living  accommodations 
availab'e  for  pressmen  and  families. 
Call  collect  (212)  629-2900 


PRESSMAN-STEREOTYPER  combina¬ 
tion  for  6-day  afternoon  daily,  40,000 
circulation.  Modem,  air-condiUoned 
plant.  36'A  hours,  excellent  fringes. 
Contact:  Joseph  Muldowney.  'The 

News-Sun,  Waukegan,  Ill. — 60085.  Ph  : 
(312)  689-7019. 


_ PRINTERS 

GRAPHIC  ARTS  INSTRUCTOR 
Need  an  ambitious  individual  with  a 
working  knowledge  of  offset,  letter- 
press  and  photography,  to  head  Graphic 
Arts  Department  of  vocational  school. 
Beginning  salary:  $9,871  yearly.  Send 
resume  to  Box  400,  Rawlins,  Wyo. — 
82301. 


WORKING  FOREMAN:  potential  su¬ 
perintendent:  for  leading  weekly  news¬ 
paper  group.  Genesee  Valley  News- 
IMipers,  4  S.  Main  St.,  Pittsford,  N.Y. 
— 14534  (Rochester  suburb). 


PVBLIC  RELATIONS 


PUBLIC  RELATIONS 


A  Ph.D.  in  mass  communications  or 
related  discipline.  Must  have  back¬ 
ground  in  broadcasting.  Will  teach 
production  and  performance-oriented 
courses  as  well  as  upper  division 
•murses  in  a  6-man  department.  Salary 
range:  $10-$12,600.  Ph. :  Adrian  L. 
Headley,  University  of  Detroit  (313) 
342-1000,  ext.  473  or  474. 


COLLEGE  PUBLIC  RELATIONS 
Require  experienced  newsman  fa¬ 
miliar  with  other  media;  responsibility 
for  all  college  publications;  also  shou'd 
have  familiarity  with  government 
agencies  and  educational  institutions. 
Immediate  opening.  Competitive  salary 
and  fringes.  Two-year  public  com¬ 
munity  college.  Central  Jersey.  Send 
resume  and  salary  history  to:  Dean 
of  the  College.  Somerset  County  Col¬ 
lege,  P.O.  ^x  3300,  Somerville,  N.J. 


PUBLIC  RELATTONS  ASSISTANT 
National  insurance  trade  association, 
based  in  Chicago,  seeks  self-starter 
with  solid  writing  experience  for  po¬ 
sition  on  I^  staff.  Responsibilities  will 
include  development  of  releases,  news¬ 
letters,  speeches;  some  travel  required. 
Outstanding  opportunity  —  excellent 
benefit  plan.  Tell  us  about  yourself  in 
a  letter,  and  include  salary  require¬ 
ment,  Box  1147,  Editor  &  Publisher. 


PUBLIC  RELATIONS  DIRECTOR 

The  International  Snowmobile  Industry 
Association,  which  represents  the  lead¬ 
ing  manufacturers  and  suppliers  in_  a 
booming,  billion-dollar  recreational  in¬ 
dustry,  is  seeking  a  public  relations 
,  director.  This  is  an  outstanding  growth 
opportunity  for  a  public  relations  pro-  i 
fessional. 

I  The  successful  candidate  will  be  a 
'  skilled  communicator  and  writer,  knowU  I 
edgeable  in  dealing  with  all  types  of  | 
media,  and  capable  of  developing  and  j 
atlministering  a  comprehensive  public 
information  program.  A  two-way  com¬ 
municator,  he  or  she  will  be  able  to 
listen,  evaluate  and  then  counsel  an  in¬ 
dustry  that  is  aware  of  the  opportuni¬ 
ties  and  challenges  it  faces.  He  will 
be  attuned  to  the  social,  evironmental 
and  consumer  issues  of  the  day  and 
able  to  personally  communicate  on  them 
to  a  wide  variety  of  involved  publics. 
Knowledge  of  snowmobiles  or  outdoor/ 
recreational  products  and  media  or 
agency  experience  may  be  helpful. 

If  you  qualify,  send  your  resumi  and 
salary  requirements  to  Stan  Nelson, 
International  Snowmobile  Industry  As-  | 
sociation,  5100  Edina  Industrial  Blvd.,  i 
.  Minneapolis,  Minnesota — 55435.  I 


CORPORATE  COMMUNICATIONS  MANAGER 


Multi-division  consumer  products  company  with  corporate  hecHjquarters 
in  St.  Louis,  Missouri,  is  seeking  an  individual  for  the  newly  created 
position  of  Corporate  Communications  Manager.  Position  requires  a 
degree,  preferably  in  journalism,  and  a  minimum  of  three  years  ex¬ 
perience  in  areas  of  written,  oral  and  graphic  communications  with 
a  medium-siae  corporation,  a  major  publishing  organization  or  P.R. 
Agency.  Will  have  complete  responsibility  for  establishing  and  directing 
a  corporate  communications  program. 


This  is  an  outstanding  opportunity  to  become  part  of  an  aggressive 
management  team  in  an  expanding  situation.  Excellent  salary  and 
benefit  programs,  including  bonus  and  profit  sharing. 


Interested  applicants  should  forward  a  complete  resume  indicating 
education,  experience  and  salary  requirements  to  Box  1150,  Editor  & 
Publisher. 


EQUAL  OPPORTUNITY  EMPLOYER 


PUBLIC  RELATIONS 
North  Carolina 


We  have  a  choice  opening  for  a  self-starter  with  self- 
discipline.  We’re  a  large  insurance  and  financial  serv¬ 
ices  company,  and  the  position  calls  for  a  creative 
businessman. 

A  public  relations  writer  and  planner  and  manager. 

You  must  have  demonstrable  writing  ability.  You  will 
be  expected  to  initiate  projects  as  well  as  handle  a 
steady  flow  of  present  ones.  And  it  would  help  if  you 
have  experience  in  corporate  and  financial  publicity. 
Our  firm  is  old  but  our  management  is  young.  So  we’d 
prefer  an  aggressive  individual  who  is  ready  to  build 
a  career  here.  The  right  person  can  look  forward  to  ex¬ 
citing  management  opportunities. 

Salary  range  is  from  $13  to  $16,000,  depending  on 
your  credentials.  Our  fringe  benefits  are  better  than 
most.  You’d  work  and  live  in  one  of  Carolina’s  pro¬ 
gressive  cities,  surrounded  by  clear  air,  comfortable 
climate,  and  exceptional  educational,  cultural  and 
recreational  facilities. 

If  you’re  interested  and  qualified,  tell  us  why  in  a 
full  letter.  Send  it  with  your  resume  and  samples  of 
your  skill,  in  complete  confidence  to: 

BOX  1144,  EDITOR  &  PUBLISHER 
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PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 

ATTORNEY— LABOR  RELATIONS 
Age  36 — 18  years’  in  newspaper  in¬ 
dustry — seeks  labor  relations  position 
with  newspaper  or  publishing  firm. 
Experienced  in  grievances,  arbitra¬ 
tions.  contract  negotiations,  labor 
board  procedures,  and  administrative 
hearings.  Former  ITU  member.  Box 
1046,  Editor  &  Publisher. 


PUBLISHER  with  excellent  credentials 
must  relocate.  Interested  in  position 
with  growing  daily.  Experienced  in  all 
phases  of  management.  Can  be  reached 
by  calling  (614)  384-3100. 


AD  MANAGER/GENERAL  MANAGER 
Young  (31).  experienced  executive 
with  productive  metro  daily  and 
combination  success  record,  seeks  new 
challenge.  Thorough  experience — all 
departments.  Indicate  all  opportunities 
and  salary.  Stuart  A.  Magnuson,  1600 
Hickory  Ave.,  Torrance.  Calif. — 
90503.  (213)  320-4766. 


MAN  'raOROUGHLY  EXPERIENCED 
in  cold-type  offset  operations  in  every 
capacity  desires  to  join  a  firm  in  the 
N.Y.-N.J.  area ;  other  areas  considered 
if  opportunity  is  right.  Completely 
capable  of  handling  general  manager¬ 
ship  or  production:  also  some  com¬ 
mercial  web  sales  experience.  Ideal 
man  for  absentee  owner,  or  conver¬ 
sion  from  hot  to  cold-type.  Box  1063, 
Editor  &  Publisher, 


PRODUCTION  —  PURCHASING 
ADMINISTRA-nVE  ASSISTANT 
Working  knowledge  of  offset-letter- 
press-gravure  production;  ability  to 
communicate  with  art  directors  and 
customers  from  preparatory  to  finished 
product.  Business  college  graduate. 
Box  1101,  Editor  &  Publisher. 


GENBRAL/PRODUerriON  MANAGER 
Background  in  management  and  ad¬ 
vertising.  Excellent  knowledge  of  off¬ 
set.  equipment,  and  processes.  Proven 
profit-maker,  ^x  1113,  Editor  &  Pub¬ 
lisher. 


PUBLISHER/GENERAL  MANAGER 
experienced  in  all  phases  in  near  $1- 
million  class  with  multi-paper  group 
wants  free  hand  to  produce  results. 
Mature  with  proven  record.  Strong  on 
trade  and  civic  affairs.  315.000  and 
incentive  required.  Write  Box  1149, 
Editor  &  Publisher. 


CIRCULATION 

CIRCULATION  MANAGER  with  16 
years  exi>erienca  in  all  phases;  strong 
on  collections,  cost-cutting,  promotion 
and  organizing  departmental  efficiency. 
Call  Wm.  Stackley  (502)  6184-0944. 


OVER  20  YEARS  EXPERIENCE  all 
phases  circulation  sales  and  promotion. 
Available  immediately.  Consider  C.M., 
assistant  or  supervisor’s  position,  zone 
9.  J.  Schultz,  P.O.  Box  732,  Canyon- 
ville,  Oreg.— 07417.  Ph:  (503)  839- 

4193. 


CLASSIFIED  ADVERTISING 


PHONEROOM  SUPiatVISOR  SALES 
MANAGER^AM 

11  years’  top  producer.  Experienced 
training,  motivation,  layout,  credit, 
promotion  with  top  metropolitan 
dailies.  Modem  methods,  progressive 
planner,  result-getter.  Top  references. 
Known  in  industry.  What  are  your 
problems?  What  do  you  want?  What 
do  you  offer?  Box  1078.  Editor  & 
Publisher. 


DISPLAY  ADVERTISING 
ADVERTISING  DIRECTOR 

Experienced  weekly  and  daily — retail, 
classified  and  national  advertising, 
letterpress  and  offset  printing — ^wishes 
to  relocate  in  Florida.  Proven  linage 
gains  in  all  departments  of  current 
chain  of  publications.  Will  explain 
reason  for  relocation  in  first  letter. 
Box  1134,  Editor  &  Publisher. 


EDITORIAL 

WITH  10%  YEARS  In  newspapers — 
6%  as  reporter,  rest  as  copyreader, 
make-up  man  and  weekly  city  editor 
— I  would  like  a  position  as  amuse¬ 
ments  editor  and/or  drama  critic  on 
daily  on  West  Coast.  Southwest,  South 
Florida  or  Europe-Middle  East.  B.A. 
in  drama  and  TV.  Experienced  small/ 
big  dailies  and  weeklies;  aware  of 
production  end  of  editorial  department. 
Age  34.  Box  1018,  Elditor  &  Publisher. 


ASPIRING  REPORTER,  with  3  years 
of  graduate  study  in  comparative  his¬ 
tory  at  Michigan,  seeks  opirortunity  on 
medium  or  metropilitan  daily.  Box 
1023,  Editor  &  Publisher. 


SB24D  ME  FIVE  ISSUES,  staff  de¬ 
tails,  get  “Ixrok”  on  my  ideas  as  news 
executive.  D.  H.  Witherspoon,  623-A 
Airport  Rd.,  Chapel  Hill,  N.C. — 
27514. 


BRITISH  EDITOR.  32.  of  successful 
Canadian  monthly.  Highly-developed 
writing/administrative  skills.  Current 
salary  S17M.  Wants  challenging  U.S. 
opportunity.  Box  1072,  Editor  &  Pub¬ 
lisher. 


REPORTER.  26,  graduate  of  Stanford 
and  Columbia  Law,  seeks  challenging 
six)t  as  newspaper  reporter.  Experi¬ 
ence  with  A.P.  and  medium-size 
dailies.  Fluent  in  French,  capable  in 
Spanish.  Box  1073,  Editor  &  Publisher. 


WRITER-EDITOR  wants  weekly  i>ost 
(with  ix>ssibility  of  part  ownership). 
Box  1122,  Editor  &  Publisher. 


I’LL  (K)  TO  PEKING,  but  I’d  rather 
work  in  zones  1,  2,  6,  8  or  9.  Replies 
like  “things  are  tight,  will  keep  you  on 
file,’’  send  beautiful  wife  and  winsome 
kiddies  into  doldroms.  Got  into  aero¬ 
space  PR  at  wrong  time.  Have  seen 
error  of  ways.  Ten  years  varied  daiiy 
experience.  Seek  permanent  reporter 
or  editor’s  spot.  I’m  41  but  still  ambu¬ 
latory.  Don  Federman,  3455  Griffith 
Park  Blvd.,  Los  Angeles,  Calif. — 
90027.  (213)  662-7355. 


AGGRESSIVE  MALE.  24.  seeks  news 
reporting  apot.  Solid  experience  in 
municipal,  feature  writing  on  large 
and  small  dailies,  corporate  magazine 
editing.  HARD  WORKER  1  B.S.  degree 
in  Journalism/PR.  Wish  to  settle.  Call 
collect  (315)  393-4721. 


VETERAN  REPORTER/COLUMNIST 
seeks  newspaper,  magazine  or  PR  job, 
preferably  in  Fla.  Box  1091,  Editor  & 
Publisher. 


TOP  REPORTER.  WRITER,  EDITDR 
Creative,  penetrating  photojoumalist. 
Prize-winner  with  words  and  pictures 
on  national  and  international  stories 
including  5  years  covering  Vietnam. 
('Twice  NPPA,  Xfniversity  Missouri 
Photographer-of-the-Year) .  Wire  serv¬ 
ice,  national  magazine,  metro  daily 
background.  Seeks  opi>ortunlty  to  re- 
p(^  national,  international  affairs 
with  words  and/or  pictures.  Box  1106, 
Elditor  &  Publisher. 


SPORTS  FANATIC — married,  college 
grad — seeks  sports  job.  1-Y  in  draft; 
4  years  experience  on  top  daily  cover¬ 
ing  all  high  school,  college,  other 
sports.  Experienced  and  creative  in 
editing  and  layout.  Box  1092,  Editor 
&  Publisher. 


REPORTER — Skillful,  resourceful,  pro¬ 
ficient,  efficient,  experienced,  com¬ 
petent,  capable,  talented.  Box  1094, 
Editor  &  Publisher. 


DESKMAN  —  25  years’  experience. 
Primed  for  action  again.  Worked 
preceding  12  months  as  bartender, 
hotel  manager,  market  clerk.  A  mili¬ 
tant  on  bright  layout,  heads,  editing. 
Box  1096,  Editor  &  Publisher. 


WISCONSIN  J-GRAD,  experienced,  23. 
married;  solid  background  in  editing, 
political  rerorting,  features,  photogra¬ 
phy  and  PR.  Dedicated  mid-westerner. 
Write  ^x  1097,  Editor  &  Publisher. 
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EDITORIAL 

INVESTIGATIVE  REPORTER’S  posi¬ 
tion  sought  with  Southern  newspaper. 
4  years  experience  with  p.m.  daily; 
extensive  feature  and  police  experi¬ 
ence  by  this  young  journalist  who  de¬ 
sires  work  with  progressive  paper. 
Box  1102,  Editor  &  Publisher. 


SEASONED  JOURNALIST  eager  for 
challenging  reporting  on  top  big-city 
paper;  6%  years  experience  includes 
copy  desk,  reporting  on  courts,  gov¬ 
ernment  beats.  Young,  single,  MA, 
military  complete.  Box  1103,  Editor  & 
Publisher. 


EXPERIENCED  RBWRITEMAN,  re¬ 
porter,  magazine  writer,  deskman, 
working  for  major  N.Y.C.  daily  to  be 
your  correspondent  in  New  York. 
Hard  news,  features,  big,  small,  you 
name  it — you’ll  get  it — when  you  want 
it.  So  much  that  happens  here  is  of 
interest  elsewhere.  $30  monthly  on  a 
retainer  basis  or  terms  on  a  per-piece 
basis.  Box  1115,  Editor  &  Publisher. 


CHURCH  NEWS  beat,  full-time  pre¬ 
ferred.  18  years  of  experience.  Master’s 
degree  journalism.  Know  zones  3.  4, 
6  best.  Box  1116,  Editor  &  Publisher. 


MONEY  DOESN’T  TALK 
PEOPLE  talk.  And  what  they  say, 
and  do,  makes  the  news  of  today’s 
business  world.  Fluent  writer  with 
knowledge,  dedication  and  experience 
seeks  financial  page  spot  on  medium 
daily  offering  challenge  and  oppor¬ 
tunity.  Top  references.  For  complete 
resume  write  Box  1104,  Editor  & 
Publisher. 


SPORTSWRITING  WANTED— 3  years 
experience  with  medium-sized  paper; 
26,  vet;  seeking  zons  1,  2  or  4,  Box 
1117,  Editor  &  Publisher. 


AMBITIOUS  REPORTER,  25.  anxi¬ 
ous  for  first  full-time  newsbeat.  Will 
go  anywhere.  Former  part-time  radio 
newsman ;  news  director  college  radio 
station.  MSJ,  BA  Political  Science.  1- 
year  law  school.  Married.  Military  ob¬ 
ligation  just  completed.  Mark  Wisan, 
c/o  Bonynge,  West  Wilton,  N.H. — 
03086. 


FnilTOR/WRITiSl  seeks  job,  any¬ 
where,  with  integrity  and  promise. 
Box  1121,  Fklitor  &  Publisher. 


SOMEWHERE  a  newspaper  or  maga¬ 
zine  needs  a  good  man.  I  am  a  jour¬ 
neyman  with  9  years  daily  newspaper 
writing  and  2  years-plus  as  Finglish 
editor  of  a  bi-lingual  25,000  circula¬ 
tion  maritime-oriented  feature  maga¬ 
zine.  Company  budgets,  however,  put 
me  out  of  business.  Now  I’m  ready  for 
a  new  writing  or  editing  assignment 
anywhere  in  the  world.  Presently  liv¬ 
ing  in  Washington.  D.C.  For  resume 
and  clips  write  Box  1129,  Editor  & 
Publisher. 


MAJOR  LEAGUE  HOCKFIY  WRITE’R 
A-1  references.  Now  with  major  daily. 
Box  1137,  Editor  &  Publisher. 


ENTHUSIASTIC,  TALENTED  24-year- 
old  gal  seeking  job  in  Denver.  2  years 
suburban  new^aper,  a'l  phases,  and 
2  years  department  store  advertising, 
all  phases.  BA  Journalism,  Box  1151, 
Editor  &  Publisher. 


REPORTER/PHOTOGRAPHER,  1- 
year  experience — college  grad,  veteran 
— seeks  position  on  Eastern  daily.  Box 
1126,  Eklitor  &  Publisher. 


EDITDR  AVALIABLE 
City  editor,  major  paper,  seeks  editor 
or  managing  editor’s  spot  on  18-25,000 
P.M.  daily  in  attractive  community. 
Zone  3.  (jood  administrator,  wire,  city 
side.  Age  in  .50’s.  Top  references.  Box 
1146,  Editor  &  Publisher. 


MEITRG  EDITOR :  Need  expert  to 
supply  story  ideas  before  you  read  the 
"TIMES”  f  Need  Incisive  mind  to 
probe  and  professional  hand  to  plug 
holes?  Zones  1,  2.  Box  1128,  Editor 
&  Publisher. 


EDITORIAL 

CHALLENGING  OPPORTUNITY, 
with  freedom  for  profesaional  growth 
into  an  editorial  position,  wanted  by 
urban  affairs  reporter  on  Zone  5 — 
Sl.OOO  p.m.  Have  enthusiasm,  a  BA 
degree  in  journalism.  4%  years  ex¬ 
perience  reporting  on  daily  papers, 
copy  desk  experience  and  ability  with 
camera.  Willing  to  relocate  to  any 
zone  except  3  or  4.  Job  with  daily 
preferred.  Reply  Box  1041,  Editor  & 
Publisher. 


VETER^  POLICE  REPORTER 
wants  job  in  small  western  city.  J- 
grrad.  Box  1131,  Editor  &  Publisher. 


SCIENCE/ESIVIRONMENT  spwialist, 
26 — just  finishing  M.A.  thesis-joumal- 
ism-^-seeks  general  reporting  or  science 
writing  slot.  Experience  as  university 
science  writer,  reporter/photographer 
for  weekly,  free  lancer,  school  paper. 
Vietnam  veteran.  Prefer  zones  7,  8, 
9  ;  will  consider  any  challenging  offer. 
Box  1139,  Editor  4b  Puldi^er. 


YOUNG  SPORTS  JOURNALIST.  2S. 
married,  J-grad;  six  years  experience 
as  sports  editor  of  small  daily;  seeks 
spot  on  me<lium.  metro  daily.  Box 
1143,  Editor  &  Publisher. 


DESKMAN — 5  years’  experience,  large 
dailies.  Fast,  accurate  editing,  heads, 
layout.  Demanding  slotman.  Desire 
challenge.  Box  1132,  Editor  &  Pub¬ 
lisher. 


MISCELLANEOUS 

Cartoonist,  photographer.  headliner 
and  reporter— exciting,  dynamic,  crisp, 
mature  and  imaginative — seelcs  posi¬ 
tion  _  with  newspaper,  magazine  or 
syndirate.  Movies,  etc.  Strips,  sports 
editorials  and  commercial  advertising. 
Salary  open.  Zone  optional.  Box  1099. 
Editor  &  Publisher. 


PHOTOGRAPHY 

CREATIVE  PHO'TOGRAPHER.  am- 
bitious.  Award-winning  portfolio  in 
color  or  black  and  white,  seeks  posi¬ 
tion  on  picture-conscious  newspaper 
or  magazine.  Elxperienco  in  newspaper 
and  wire  service.  Presently  employed 
with  top  references.  Prefer  zone  1,  3, 
8  <»•  9.  Samples  and  resume  upon  re¬ 
quest.  Box  1081,  Editor  &  Publisher. 


ARB  YOU  LOOKING  FOR 
A  NEmVS  PHOTOGRAPHER? 

Let  us  help  you  get  in  touch  with 
some  good  prospects.  14PPA  Job 
Placement,  National  Press  Photogra¬ 
phers  Associatkm.  Inc.,  P.O.  Box 
1146,  Durham,  N.C.— 27702. 


AUGUST  J-GRAD  and  TV  major— 
with  experience  and  service  completed 
'  — looking  for  photographer’s  spot.  Box 
I  1135,  Editor  t  Publisher. 


PRODUCTION 

PRODUCTION  MANAGER— 25  years’ 
experience — hot  metal,  photocomposi¬ 
tion.  tape,  computer,  engraving, 
building  planning,  press  installation, 
automating  mailroom.  Available  Septl 
1,  Box  1051,  Editor  &  Publisher. 


OFFSET  URBANITE  EXPERT  wishes 
to  relocate  in  Zone  3  or  4.  Excellent 
background  knowledge  and  experienced 
in  camera,  plate-making,  pressroom 
and  color.  Has  5  years  LP — 6  years 
newspaper  Urbanite — and  2  years  com¬ 
mercial  web  Urbanite.  Presently  super¬ 
intendent:  prefers  same.  Box  827,  Edi¬ 
tor  tc  Publisher. 


PUBLIC  RELATIONS 

I  CAN’T  PROMISE  YOU  a  rose  garden, 
only  my  perennial  PR  background.  I’ll 
promote  tourism,  publicize  your  city, 
write  your  captions.  Luxury  hotel,  so¬ 
ciety  and  restaurant  experience  .  .  . 
an  idea  and  special  events  man  with 
a  flair  for  the  catchy  phrase.  The 
right  opportunity  is  paramount.  Box 
1  1071,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty 


Past  week’s  raii#;e 
of  slock  prices 


Rv  Rohert  U.  Itrowii 


Awareness  of  press  freedom  the  extent  to  which  public 

schools  have  been  desegregated. 

A  lO-article  series,  entitled 

Responses  to  an  E&P  editorial  in  the  First  Amendment  of  our  “School  Integration:  A  Double 
.Inly  pointing  out  a  “major  Con.stitution,  .self  interest  tends  Standard”,  resulted  from  the  ef- 
pivss  failure”  in  “educating  the  to  lighten  the  effect  of  their  ad-  fort  involving  Washington  bu- 
public  to  what  freedom  of  the  vocacy.  yeau  chief  Lee  Bandy,  special 

press  is  all  about,”  and  sub-  “Why  shouldn’t  editors  want  assignments  writer  Kent  Krell 
se<iuent  developments  rcpoited  absolute  freedom?  It  provides  and  governmental  affairs  re¬ 
in  these  columns,  indicate  a  lot  complete  elbow  room  in  printing  porter  Levona  Page, 
is  being  done  about  it  and  im-  the  news;  gives  editorial  judg-  Their  leports  from  Rochester 
portant  steps  are  being  taken  to  ment  a  free  rein;  removes  the  and  Buffalo,  N.Y.,  Trenton,  N.J., 
rtmiedy  the  failure.  nuisance  and  re.straint  of  libel.  Dayton  and  Columbus,  O.,  fol- 

Most  encouraging  is  the  le-  “Such  audience  considerations  lowed  a  five-part  series  in  the 
sjionse  to  the  Endowment  Cam-  often  lead  to  douht  instead  of  State  giving  the  school  inte- 
paign  of  the  ANPA  Foundation,  pei  suasion.  Why  shouldn’t  edi-  gration  views  of  South  Cai’olina 
reported  in  last  week’s  issue,  tois  be  more  hobbled  than  not?  parents,  teachers  administra- 
With  $4,000,000  in  pre-campaign  Why  should  they  have  the  right  tors  and  students, 
gifts  and  pledges,  the  plan  is  to  ju  int  news  that  might  defame  One  of  the  articles  in  the  sec- 
to  raise  the  endowment  to  $10,-  or  damage?  Shouldn’t  individ-  ond  series  was  a  question-and- 
000,000.  Another  $100,000  has  uals  have  some  protection  from  answer  interview  with  J.  Stan- 
been  pledged  as  the  result  of  l.'i  editoi  ial  judgment  or  whim?  etc.  ley  Pottinger,  civil  rights  di¬ 
area  meetings  with  publishers  in  “The  i)oint  lost  in  all  this  is  rector  of  the  Office  of  Health, 


QOUD16  Sulliaara  (new  YORK  STOCK  EXCHANGE) 

8/4  8/11 

The  CoZumhia  (S.C.)  State  re-  Addressograph  Multigraph  34  33 

cently  sent  a  team  of  three  re-  Boise  Cascade  .  24i/«  22 

porters  into  northeastern  and  Capital  Cities  Bdcstg.  42'/j  4014 

'  .  ,  .  A.  •  Cowles  Communications  ^7% 

midwesteni  cities  to  examine  Crown  Zeiierbach .  Ji'/s  30 

the  extent  to  which  public  Cutler  Hammer  34V,  M'A 


One  of  the  articles  in  the  sec- 


Cutler  Hammer  .  34V,  341/4 

Dayco  Corp .  Wh  IT 

Digital  Equipment .  46%  Vf'h 

Eastman  Kodak  .  74%  73% 

Eltra  Corp .  23%  23% 

Fairchild  Camera  .  31%  291/4 

Foote.  Cone.  Belding .  10%  10% 

Gannett  Co .  51  49% 

Georgia  Pacific  .  50Vt  51% 

Great  Northern  Nekoosa  45%  44% 

Harris  Intertype  .  50  54% 

Inmont  .  12%  12V, 

International  Paper  .  .  33%  33% 

Kimberly  Clark  .  29'/,  28% 

Knight  Newspapers  .  64%  64*/, 

North  American  Rockwell  ....  26%  27% 

Republic  Corp .  5%  5% 

Richardson  Co  .  12%  11% 

Singer  .  68%  67% 

J.  W.  Thompson  41%  42% 

Time  Inc.  ...  .  50  47% 

Times  Mirror  .  45%  44% 

White  Consolidated  .  24  23'/, 

(AMERICAN  STOCK  EXCHANGE) 
Domtar .  13%  12% 


area  meetings  with  publishers  in  “The  jtoint  lost  in  all  this  is 
May  and  June.  Attendance  has  that  our  Founders  had  much 
lieen  good  at  these  meetings,  broader  and  more  important 


Education  and  Welfare. 

State  managing  editor  Robert 
A.  Pierce  sent  four  staff  re- 


with  another  25  to  be  held  this  considerations  than  the  personal  A.  Pierce  sent  four  staff  re- 

Fall,  and  we  hope  that  the  con-  convenience  of  editors  in  mind  ])oi'ters  and  a  photographer  to 

tribution  curve  will  continue  uj)-  when  they  made  freedom  of  the  assist  Lee  Bandy  at  the  session 

waids.  (iress  the  First  Amendment  to  which  gave  HEW  an  opportun- 


14%  15% 
17%  18 


Three  broad  goals  of  the  en-  the  Constitution, 
dowment  program  were  de-  “They  considered  that  free- 
scribed  in  April,  when  the  drive  dom  es.sential  to  keep  the  people 
was  launched,  as:  informed  and  they  considered  in- 

1.  Developing  comjietent  staffs  formation  essential  to  the  pres- 
better  qualified  to  t(*ll  the  pub-  ervation  of  the  kind  of  govern- 
lic  about  a  changing  world — in  ment  they  had  established. 


other  words,  greater  profes¬ 
sionalism. 


“Endowed  with  that  kind  of 
I'riority  it  might  have  been  ex- 


2.  Strengthening  public  un-  pected  that  newspapers  from  the  Calif.,  are  now  rum 

ler.standing  of  a  free  press  in  outset  would  have  had  a  clear  business  for  themselves. 


ity  to  reply  to  questions  raised 
by  the  newspaper’s  survey. 

• 

Employes  take  over 
printing  business 

Employes  of  Inland  Printing 
Co.,  formerly  a  division  of  the 
Sun  Company  of  San  Bernar¬ 
dino,  Calif.,  are  now  running 


America. 

3.  Cultivating  thinking  and 
informed  newspaper  readers. 

.411  are  vitally  important. 
Points  number  two  and  three 
are  i)ertinent  to  the  question 
raised  by  E&P. 

Various  surveys  have  shown 


track  when  infoi-ming  on  mat- 
teis  of  public  or  general  con¬ 
cern.  But  they  did  not.” 

You  can  take  it  from  there. 


raised  bv  E&P.  ‘^‘•'tors  or  publishers  who 

Various  surveys  have  shown 

a  public  lack  of  awareness,  ^  „  ri. columns 

/•/vm  n  si  r»n  «nd  «ccpr,tance  retired  promotion 


comprehension  and  acceptance 
of  the  First  Amendment  guar¬ 
antee  of  a  free  press.  Unless  it 
is  supported  by  the  public  for 
whom  it  was  written,  it  could  be 


manager  of  the  Daily  Okla¬ 
homan  and  Oklahoma  City 
Times  now  operating  an  adver¬ 
tising  and  public  relations  coun- 


The  Sun  Company,  a  sub¬ 
sidiary  of  the  Gannett  Com¬ 
pany  Inc.,  gave  the  Inland  em¬ 
ployes  all  of  the  equipment  in¬ 
volved  in  the  commercial  print¬ 
ing  business,  on  the  condition 
that  they  would  provide  an  ini¬ 
tial  investment  to  meet  operat¬ 
ing  expenses.  There  are  10 
stockholders  in  the  firm,  re¬ 
named  San  Bernardino  Inland 
Printing  Inc. 


dissipated  and  lost.  And,  that 

could  happen  also  if  the  current  ,  •  ,  *  ®  ’  executive  di- 

etfort  is  not  supported  by  pub-  the  Ohio  Newspaper 


eir  dollars  as  well  A^^i^tion  who  has  long  been 
in  paper”  efforts  active  in  freedom  of  informa¬ 
tion  battles,  have  launched 


H.^hers  with  their  dollars  as  well 
as  by  their  “in  paper”  efforts 
locally. 


Planned  Press  Promotions,  an 

Some  newspapers  are,  and 

have  been,  trying  to  spell  it  all  ^  ^  . 

out  for  their  rLders.  For  in-  H  Tu'T 

-rtaiice,  the  Sunday  Telegram  in  ^ 

Portland,  Maine,  carried  a  long  newspaper  story  believably  and 
explanation  of  the  “press  free-  effectively. 


Domtar .  13%  12% 

Ehrenreich  Photo .  13%  12'/, 

Lee  Enterprises  27'/,  27'/, 

Media  General  27%  29 

Milgo  Electronics .  13%  13% 

Millmaster  Onyx  .  12%  12 

New  York  Times  .  20%  20 

PKL  Co .  4%  4% 

Southwest  Forest  Ind .  14%  15% 

Wells,  Rich,  Greene  17%  18 

Wood  Industries  .  16  15% 

(OVER  THE  COUNTER) 

American  Financial  Corp .  27  25% 

Booth  Newspapers  .  21%  21 

Boston  Herald-Traveler  .  26  24 

Cincinnati  Enquirer  .  38%  38% 

ComCorp .  6  6 

Compugraphic  Corp .  11%  10% 

Compuscan  .  16%  13% 

Datascan  .  7  6'/i 

Dow  Jones .  41%  39'/, 

Downe  Comm .  8%  8% 

Doyle,  Dane,  Bernbach  .  21%  20% 

Federated  Publications  .  55  54% 

Grey  Advertising  .  12%  13 

Hurletron  .  3%  3'% 

Interpublic  Group  .  21%  21% 

Multimedia  Inc .  33%  31% 

Ogiivy,  Mather  .  28%  29'/, 

Photon  .  7%  7% 

Post  Corp.  (Wise.)  .  15  15 

Bidder  Pubs .  22'/,  22% 

Washington  Post  .  25%  23% 

(CANADIAN  EXCHANGE) 

Abitibi  .  7%  7% 

B.  C.  Forest  .  19%  20% 

Great  Lakes  Paper  .  16  15% 

MacMillan,  Bloedel  .  24%  24% 

Southam  Press  . .  61%  60'/2 

Thomson  Newspapers  .  27%  27% 

Toronto  Star  Ltd .  24  23% 


the 

media 

brokers 


dom  principle”  Aug.  1  by  its 
executive  editor,  Ernest  \V. 
Chard.  The  precede  to  a  longer 
discussion  of  the  subject  said: 


Blatt  was  for  five  years  co¬ 
ordinator  of  National  New’spa- 
per  Week. 

It  is  all  grist  to  the  mill  to 


“When  editors  hold  forth  on  avoid  that  “major  press  fail- 
freedom  of  the  press  guarantee  ure.” 


AND  ASSOCIATES,  INC. 
Washington,  D.C.:  1100  Connecticut  Ave.,  N.W.,  20036  •  (202)393-3456 
Chicago:  1507  Tribune  Tower,  60611  •  (312)337-2754 
Dallas:  1511  Bryan  Street,  75201  •  (214)748-0345 
San  Francisco:  111  Sutter  St.,  94104  •  (415)392-5671 

Brokers  of  NEWSPAPER,  Radio,  CATV  &  TV  Properties. 
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YDuii  thank  your  J 
ciienRoliinanI 


The  Daytona  Beach  Hews  Journal  did. . . 
for  consistent,  high-resolution 
offset  negatives 

One  of  the  first  sizeable  newspapers  in  the  nation  to  go  completely 
offset,  the  Daytona  Beach  (Florida)  News  Journal  is  always 
on  the  lookout  for  the  modern,  effective  way  of  doing  things. 
That's  why  they’re  so  enthusiastic  about  Powerline®  film. 
“We’re  sticklers  for  high  resolution  in  line  work,’’ 


o 


says  Jack  Jessee,  Graphic  Arts  Director,  shown 
here  with  Chemcoman  Roger  Morrison. 

“Roger  sold  us  on  Powerline  film  and 
Powerflo®  chemistry  along  with  our 
Spartan  roll-film  camera.  We  like  the 
sharp  detail  Powerline  gives.  And 
negative-making  in  our  automatic 
processors  is  efficient,  thanks  to 
Powerline’s  consistency,  roll  after  roll. 
“Powerline  does  the  job ...  at  the 
right  price,  too!’’ 
Try  Powerline  and  see  what  one  of 
the  pioneers  in  newspaper  offset  is 
talking  about.  Contact  Chemco 
Photoproducts  Company,  Div.  of 
Powers  Chemco,  Inc., 

Glen  Cove,  New  York  11542. 


r 


Most  Americans  who  remember  Ernie 
Pyle  remember  him  as  the  famous 
correspondent  of  World  War  II,  but 
it  was  36  years  ago  this  week,  under  a 
Flemington,  N.  J.,  dateline,  that  Ernie 
began  his  career  as  a  roving  columnist 
for  Scripps-Howard  Newspapers. 

In  the  years  that  followed,  until 
he  was  killed  by  a  sniper’s  bullet  on  a 
Pacific  isle  in  1945,  Ernie  had  no  peer 
at  portra5dng  the  individuals  of  the 
great  American  mass— in  whimsy  or 
pathos,  in  exhilaration  or  despair,  in 
peace  or  war. 

That  is  why,  to  honor  his  memory. 
The  Scripps-Howard  Foundation 
announces  the  19th  Ernie  Pyle 
Memorial  Award,  for  the  best  news¬ 
paper  writing  during  1971  in  the 
style  and  craftsmanship  of  this  great 
reporter  and  writer. 

Entry  deadline  for  $1000  cash  and 
a  medallion  plaque  is  Nov.  15.  Any 
U.S.  newspaperman  or  woman  may  be 
nominated  for  an  award  by  a  newspaper 
or  newspaper  reader.  Nominations, 
with  clippings  of  candidate’s  work  pub¬ 
lished  during  1971  and  a  biographical 
sketch,  should  be  sent  to: 

Ernie  Pyle  Memorial  Award 

Scripps-Howard  Foundation 

200  Park  Avenue,  New  York,  N.Y.  10017 


Give  light  and  the  people  will  find  their  own  way. 
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